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Sundstrom  Never  Sets 

A/  Sundstrom,  mailroom  superintendent  for  The  Register,  flagship  newspaper  of  Freedom 
Newspapers,  Inc.,  is  one  of  our  “interior  linemen”  -  not  much  recognition  or  glamour  but 
every  bit  as  important  to  results.  Sure,  the  “stars”  of  our  team  put  together  a  first  class 
product  but  without  Al  and  the  dedicated  professionals  who  package  and  dehver  The 
Register  to  our  carriers,  we  wouldn 't  bdlchere  we  are  -  the  dominant  paper  in  one  of 
America’s  leading  growth  markets. 

-Dave  Threshie,  Jr.,  publisher  — 

Ten  years  ago,  driving  through  Orange  County,  California,  was  a  cinch.  Our  trucks  would  make 

their  deliveries  with  ease.  ,  .  .  ^  ^  .  n- 

“Today?  Well,  it’s  a  different  story.  Orange  County  s  population  has  doubled  to  two  million.  1  here 
are  more  than  a  million  cars  on  the  road.  And  The  Register’s  circulation  has  ballooned  to  a  quarter 
of  a  million. 

“The  challenge  of  delivering  a  new  product  every  day  and 
time  to  our  customers  has  indeed  taken  on  greater 
proportions.  For  instance,  in  the  past  three  years  our 
trucks  have  doubled  their  delivery  mileage.  And,  of 
course,  we  have  a  bigger  product  and  many  more  hands 
to  manage. 

'  “But  at  The  Register,  we  welcome  challenges.  We’ve 
come  a  long  way  by  meeting  them  and  we  intend  to  go 
much  further. » 


A  Division  of  Freedom  Newspapers,  Inc. 
625  North  Grand  Avenue,  Santa  Ana,  CA 


Circulation;  238,757  Daily, 
272,369  Sunday. 

Source;  ABC  Publisher’s 
Statement,  3/31/81 
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Southwest  Los  Angeles  County 
and  The  Daily  Breeze, 
are  Growing! 


Each  logo  pictured  above  represents  one  year 
of  continued  Circulation  increase.  THAT, ’8  32 
CONSECUTIVE  YEARS  OF  GROWTH  I 
Each  year  of  circulation  gain  stands  for  a  vote 
of  confidence  from  our  advertisers  and  from  our 
readers.  The  measure  of  our  success  depends 
entirely  on  that  vote. 


Our  efforts  to  bring  advertisers  the  best 
coverage  of  one  of  the  most  affluent,  exciting 
markets;  combined  with  in-depth  editorial 
coverage  of  23  Southwest  Los  Angeles 
County  communities,  has  accounted  for  this 
three  decade  circulation  surge  . . .  and  we  are 
counting  on  making  it  four! 


Coplci[ 

Los  Angeles  Sales  Office; 


(213)  850-0777 


The  Dai^y^  S/i£B^ 

Represented  by:  Sawyer-Ferguson-Walker  Co.  Inc. 


The  pursuit  of  perfection.  “When  you’re  in  a  pressure  cooker  like  the  America’s 
Cup,  you’ve  got  to  pull  out  all  the  stops.”  In  1980,  Dennis  Conner  and  Freedom 
won  the  Cup,  in  exciting  fashion,  with  the  help  of  one  of  the  most  sophisticated 
sails  ever  conceiv«^  for  a  12-meter. 

“Our  mainsail  was  made  with  some  new  synthetic  materials  called  Mylar 
and  Kevlar!  Basically,  they  made  the  sail  light  enough  to  set  well  in  light 
winds,  but  stiff  enough  to  hold  its  shape  in  a  breeze.  Pretty  exotic  stuff,  but 
if  it  will  help  you  go  even  a  1/10  knot  faster,  you  do  it.” 

That  same  pursuit  of  excellence  has  made  The  Providence 
Gravure  Companies  the  industry  leader  we  are  today.  Our  four  plant 
locations  provide  a  tmly  national  service  network  of  Gravure,  Web 
Offset  and  finishing  capabilities 
But  beyond  capabilities,  it’s  the  superb 
quality  of  our  printed  products  that  sets  us 
apart.  Quality  we’ve  acliieved  through  our 
pioneering  use  of  electronics  in  printing, 
computer  oriented  preparation  procedures  and 
other  innovative  efforts  in  the  industry.  Quality 
brought  about  by  the  desire  of  our  people  to 
excel.  A  sincere  quest  for  eminence  that 
motivates  us  daily  in  our  never-  Providence  Gravure  Companies 

ending  pursuit  of  perfection.  providence,  R1,  Dallas.IX,  Richmond,  VA,  Mt.  Morris,  IL 

(401)  331-1771 
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RICH  CLARKSON,  Denver  Post,  Assistant  Managing  Editor 
for  Graphics:  “We  need  to  become  thinkers  and  producers.” 


Photojournalism 

We’re  making 
a  commitment 

staying  abreast  of  new  concepts  and  tech¬ 
niques  keeps  photojournalists  hopping.  They 
need  to  share  ideas  at  seminars  and  workshops. 

So  in  1980  we  put  on  our  own:  “Visions:  the 
Jacksonville  Conference  on  Photojournalism.”  It 
featured  top  names  in  news  photography, 
graphics  and  design. 

It  was  an  instant  success  and  we  did  it  again 
this  fall.  The  conference  drew  about  150 
photographers,  news  editors  and  layout  editors 
from  papers  across  the  Southeast. 

The  emphasis  is  on  “concepts,  new  technol¬ 
ogies  and  philosophies,  not  necessarily  on  lens 
openings,  motor  drives  and  6-point  rules,” 
explains  K.  Kenneth  Paik,  our  director  of  news 
illustrations. 

The  fall  seminar  for  photojournalists 
complements  our  annual  spring  Journalism 
week  —  a  workshop  for  reporters  and  editors. 

Both  are  part  of  our  commitment  to  upgrading 
the  quality  of  our  newspapers  and  our  profession. 


JacksonvilleJ^^^j^^l 

ONE  RIVERSIDE  AVE.,  JACKSONVILLE,  FLA.  32202  (904)  359-4111 
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DECEMBER 

15— Foreign  Press  Association  annual  meeting,  Foreign  Press 
Center,  New  York  City. 


JANUARY  1982 

10-13 — National  Retail  Merchants  Association,  New  York  Hilton 
and  Sheraton  Centre  Hotels,  New  York  City. 

19- 23 — 9th  Public  Relations  World  Congress,  Taj  Mahal  Interconti¬ 

nental,  Bombay,  India. 

20- 22 — ICMA/Troy  State  University  Seminar,  Troy,  Alabama 

24- 17 — Graph  Expo  82  West,  Moscone  Convention  Center,  San 

Francisco. 

25- 28 — NACON,  Doubletree  Inn,  Scottsdale  Mall,  Scottsdale,  Ariz. 
24-25 — NACON  Orientation  Institute,  Doubletree  Inn,  Scottsdale,  Ariz. 

30- Feb.  6— Pennsylvania  Newspaper  Publishers  Assn.  Winter  Manage¬ 

ment  Seminar,  Pineapple  Beach  Hotel,  St.  Thomas,  V.l. 

31- Feb.  3 — International  Newspaper  Advertising  &  Marketing  Executives, 

Sheraton  Washington,  Washington,  D.C. 

FEBRUARY 

1-6 — Suburban  Newspapers  of  America's  Management  Confer¬ 
ence,  Sheraton  Maui,  Maui,  Hawaii 
6 — Florida  Bar’s  8th  annual  Media-Law  Conference,  Sheraton  St. 
John's  Place,  Jacksonville,  Fla. 

7-12 — Modern  Media  Institute  Writing  Center  Seminar  for  editorial 
writers  and  op-ed  columnists,  St.  Petersburg,  Fla. 

14-19 — Inland  Daily  Press  Association,  Cruise  Seminar,  Florida 
and  Bahamas,  Sunworld  II. 

20-23 — Great  Lakes  Newspaper  Production  Conference,  Hyatt 
Regency,  Milwaukee 

28-March  2 — SNPA  Production  Conference,  Marriott  Hotel,  Atlanta,  Ga. 

MARCH 

5-7 — Mississippi  Valley  Classified  Managers  Association  &  Nation¬ 
al  Telephone  Sales  Managers,  Palmer  House,  Chicago,  III. 

10-13 — National  Newspaper  Association,  Gov’t  Affairs  Conference 
Hyatt  Regency,  Washington,  D.C. 

14-16 — Texas  Daily  Newspaper  Association  annual  meeting. 
Four  Seasons  Plaza  National  Hotel,  San  Antonio,  Tex. 

24-26 — America  East,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

30-Aprll  14 — National  Newspaper  Association,  Study  Mission  to  Bretzil, 
Sao  Paulo,  Rio,  Salvador,  Brasilia. 


APRIL 

3-6 — Interstate  Circulation  Manager’s  Association,  Hotel  Her¬ 
shey,  Hershey,  Pa. 

14-16— PNPA/IAMA  Display  Ad  Conference,  Marriott  Inn, 
Harrisburg,  Pa. 

26-28 — American  Newspaper  Publishers  Association  Convention, 
Fairmont  Hotel,  San  Francisco. 

29 — International  Kenaf  Newsprint  Conference.  Hyatt  Regency 
Hotel,  San  Francisco. 


MAY 

5-7— American  Society  of  Newspaper  Editors,  Chicago  Marriott, 
Chicago,  III. 

9-13 — International  Press  Institute  annual  general  assembly, 
Madrid,  Spain. 

12-15 — American  Association  of  Advertising  Agencies,  Greenbrier, 
White  Sulphur  Springs,  W.Va. 

16-19— Institute  of  Newspaper  Controllers  &  Finance  Officers, 
Hyatt,  Hilton  Head,  S.C. 

24-28 — International  Federation  of  Editors  &  Publishers  (FIEJ),  Oslo, 
Norway. 

26-28 — Suburban  Newspapers  of  America,  Bellevue-Stratford, 

Philadelphia,  Pa. 
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Modernizing  facilities  to  improve 
productivity,  qu^ty  and  service. 


m 


Thatsa_  ^ _ _ 

And  we  re  succeeding. 


As  fast  as  possible,  we're  investing  in 
new  steelmaking  facilities  that  will  make  us 
more  competitive— at  home  and  abroad. 

For  example,  we've  just  completed  a  SI  10 
million  electric  furnace  steelmaking  shop. 
And  a  S170  million  coke  oven  battery  will 
start  operation  early  next  year.  In  addition, 
we  recently  announced  a  S750  million 
modernization  program,  one  of  the  largest 
in  Bethlehem  Steel's  history. 

That  program  includes  three  new, 
advanced-technology  continuous  casters 


(a  Bethlehem  caster  is  shown  here),  and  the 
modernization  of  sev'eral  high-production 
finishing  mills.  Construction  of  the  facil¬ 
ities  is  planned  for  completion  over  the 
next  five  years. 

These  investments  clearly  demonstrate 
our  confidence  in  a  profitable  future  for 
steel.  But  new  and  modernized  equipment 
alone  won't  insure  success.  It  takes  people 
working  safer  and  working  smarter,  too. 
And  those  are  other  Bethlehem  commit¬ 
ments  we're  living  up  to. 


Bethlehem 


Bethlehem  Steel  Corp.,  Bethlehem,  PA  18016 


The  4th  Estate 


By  Doug  Borgstedt 


Editorial  workshop 

By  Roy  H.  Copperud 

Reading  and  writing— No.  572 

Riffling  through  some  old  files,  I  came  upon  a  study  of  the 
AP  report  done  many  years  ago  by  the  School  of  Journalism  at 
the  University  of  North  Carolina.  The  AP  concluded,  as  a 
result,  that  the  report  was  generally  at  an  acceptable  level  of 
readability  because  AP  copy  was  found  to  be  understandable 
on  the  average  by  anyone  with  a  sixth-grade  education.  That 
was  in  1%5. 

But  now  that  high  schools  are  proudly  graduating  kids 
whose  reading  ability  is  at  the  sixth-grade  level,  some  serious 
problems  are  evident.  The  rejiggering  of  reading  levels  in 
relation  to  grade  levels  obviously  brings  the  1%5  sixth-grade 
level  down  to  kindergarten,  a  stage  at  which  none  but  the 
extremely  precocious  who  have  had  preschool  instruction  at 
home  can  read  at  all.  Maybe  the  AP  should  have  a  new  study 
made.  On  the  other  hand,  perhaps  it  is  afraid  to  do  so. 

Editors  have  been  complaining  bitterly  for  years  about  the 
incompetence  of  applicants  for  jobs  on  their  staffs  who  cannot 
spell  and  don’t  know  much  of  anything  else.  One  of  these  was 
a  young  woman  who  asked  about  a  picture  of  Lenin  that  the 
picture  editor  was  working  on.  When  it  turned  out  that  she  not 
only  did  not  recognize  Lenin  but  had  never  even  heard  of  him, 
the  photo  editor  expressed  mild  surprise.  She  responded  with 
a  flash  of  indignation,  “I  was  a  journalism  major,  not  a  history 
major.” 

Well,  the  nonspellers  have  long  since  ascended  into  col¬ 
lege.  If  any  proof  were  needed,  it  was  given  in  a  picture 
published  recently  by  Newsweek  of  an  anti-nuclear  weapons 
demonstration  on  the  campus  of  UCLA.  One  of  the  demon¬ 
strators  was  carrying  a  sign  that  read,  “$  for  minds,  not  for 
missies.” 

But  the  universities  and  colleges  (oops,  apparently  there 
are  no  colleges  any  more;  they  have  all  been  somehow  trans¬ 
formed  into  universities)  have  nothing  to  sneer  about.  Who 
else  is  responsible  for  turning  out  the  ignorant  teachers  who 
cannot  write  or  spell  decently  themselves,  much  less  teach? 

About  the  time  I  was  in  college  (the  middle  30s),  there  was 
almost  universal  mistrust  of  journalism  schools  as  training 
grounds  for  newspaper  staff  members.  For  this  reason,  I 
never  attended  a  journalism  school  myself.  At  that  time,  it 
was  uncommon  for  editors  to  have  attended  college.  Many  of 
them  were  self-made  men,  in  the  sense  that  they  had  started  as 
copyboys,  advanced  to  reporters,  and  gone  on  up  the  ladder. 
Some  of  them  regretted  their  lack  of  a  college  degree.  Others 
derided  college  as  preparation  for  a  newspaper  career.  Some¬ 
times  this  was  the  result  of  unhappy  experiences  with  college 
graduates  who  aspired  to  journalistic  work  but  were  unqual¬ 
ified  for  it.  (In  fact,  it  is  not  long  since  the  term  journalist  has 
become  a  neutral  designation  and  has  ceased  to  be  considered 
hifalutin  by  the  press.)  Sometimes  the  mistrust  of  college  by 
the  editors  was  merely  a  defensive  cover-up  for  their  own 
educational  inadequacies. 

Few  journalists  lacking  a  college  degree  are  to  be  found 
today  on  the  staffs  of  newspapers  of  any  standing.  But  opinion 
appears  to  be  still  divided  among  editors  whether  a  Journalism 
degree  is  preferable  to  one,  say,  in  English,  history,  econo¬ 
mics,  or  one  of  the  other  liberal  arts.  One  thing  is  certain — 
journalism  does  not  enjoy  the  standing  that  other  disciplines 
do. 

I  have  heard  it  explained  that  most  editors  have  come  to 
prefer  to  hire  journalism  graduates,  not  because  of  any  great 
faith  in  journalism  instruction  but  because  they  themselves 
have  grown  so  busy  they  no  longer  have  the  time  to  teach 
neophytes  the  basics  of  the  craft,  and  hope  that  journalism 
graduates  will  already  know  them.  Often  as  not,  this  hope  is 
disappointed. 
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The  Kansas  City  StarlJimes  was  the  An  increase  in  throughput  which 

first  newspaper  to  install  our  new  will  permit  later  deadlines  and  more 

mailroom  ^stem  —  the  Goss  up-to-date  news.  Increased  handling 

News-trac®  II.  “This  choice  was  of  advertisers’  preprinted  inserts, 

based  on  more  than  a  year  of  An  estimated  1%  savings  in 

in-depth  study  of  available  systems,”  mailroom  newsprint  waste.  Daily 
says  James  H.  Hale,  president  accountability  reporting.  And  a 

and  publisher  of  The  Kansas  built-in  growth  factor  of  10-12  years. 

City  Star  Company,  “and  I  firmly  The  system  consists  of  five  major 

believe  that  News-trac  II  is  the  best  subsystems:  lap  stream  conveyor,, 
on  the  market  today  to  suit  our  needs.”  untied  bundle  handling  equipment, 

Charles  Geoige,  vice-president,  tied  bundle  distribution  system, 

production,  is  equally  enthusiastic.  control  system  (including  three 
Says  he;  “If  this  system  lives  up  to  VDT  terminals — two  in  the 

our  expectations,  it  will  rpvnln-  mailroom,  one  in  the  press  room), 

lionize  newspaper  distribution  and  a  production  control  system, 

operations  across  the  country.”  T'Sp “Among  News-trac  II’s  unusual 
And  what  are  those  expectations?  ^  ■  features,”  says  Charles  George,  “are 

its  overall  simplicity  and  its  unique 


enti7  device.  But  its  most  reas¬ 
suring  advantage  can  be  summed 
up  in  one  word:  Goss.  It’s  a  name  we 
hold  in  the  highest  esteem.” 

For  more  information, 
contact  Graphic  Systems  Division, 
Rockwell  International,  3KX)  South 
Central  Avenue,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  solution 
to  printing  production. 


^1^  Rockwell 
Wj^  International 

...where  science  gets  dowm  to  business 


^  .  JS  . 
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Robert  U.  Brown,  Prooldont  and  EdHor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Taxes  on  newspapers 

Three  states  impose  a  tax  on  advertising  material;  12  states 
tax  circulation  sales  in  one  way  or  another;  five  of  them  tax 
newsprint. 

In  their  continual  search  for  more  tax  revenues  municipa¬ 
lities  are  seeking  ways  to  impose  these  taxes  in  one  form  or 
another.  Some  of  them  would  put  a  prohibitive  tax  on  the  use 
of  vending  machines. 

All  of  these  amount  to  a  tax  on  reading  matter,  in  our 
opinion,  and  should  be  declared  illegal — unconstitutional,  if 
you  will.  We  do  not  believe  our  Founding  Fathers,  when  they 
wrote  the  Constitution  and  the  Bill  of  Rights,  intended  that 
anyone  should  have  to  pay  a  tax  for  the  privilege  of  buying 
and  reading  a  book,  a  magazine,  a  newspaper,  or  any  other 
form  of  printed  matter. 

It  is  a  restriction  on  distribution  and  therefore  a  violation 


Charter  Member 
Audit  Bureau 
ot  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  average  paid  June  30,  1961—29,012 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 
With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22,  1884;  Newspaperdom  established 
March,  1892;  the  Fourth  Estate,  March  1, 1894;  Editor  & 
Publisher,  June  29, 1901 :  Advertising,  January  22, 1925. 


Managing  Editor 
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Associate  Editors 
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Midwest  Editor 
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Letters 

GOT  IT  RIGHT 

In  E&P’s  November  28  story  on  the 
New  Jersey  gubernatorial  race,  E&P  fo¬ 
cuses  on  WCBS-tv’s  incorrect  projec¬ 
tion — aired  minutes  after  the  polls 
closed — that  Democrat  James  Florio  was 
the  winner.  Your  article  also  quotes  Tho¬ 
mas  Slaughter,  Newark  Bureau  Chief  for 
the  Associated  Press,  lamenting  “this 
trend  in  political  coverage,  to  predict  a 
winner”  and  defending  the  AP’s  failure  to 
do  so  “after  the  broadcasters  and  another 
service  had.” 

The  other  service,  in  this  case,  was 
United  Press  International,  which  not 
only  called  the  winner  accurately  but  did 
so  12 'A  hours  before  the  AP.  The  UPI 
story  also  noted — again  accurately — that 
the  distribution  of  uncounted  absentee 
ballots  favored  the  Republican  victor, 
Thoman  Kean,  and  that  the  closeness  of 
the  race  virtually  guaranteed  a  recount. 

While  I  can  sympathize  wth  Mr. 
Slaughter  that  it  might  be  better  to  err  on 
the  side  of  caution,  I  respectfully  submit 
that  it  was  even  better  not  to  have  erred  at 
all. 

Scott  G.  Latham 
(Latham  is  New  York-New  Jersey  editor 
for  UPI.) 

MISINFORMED 

There’s  a  flagrant  error  in  Dan  Lionel’s 
interview  with  the  Philadelphia  Bulletin’s 
Bob  Keim  (Ad  scene,  November  14),  as 
well  as  some  other  points  about  which  I’ll 
not  quibble. 

Mr.  Keim  is  quoted  in  the  piece  as  fol¬ 
lows:  “We  (The  Bulletin)  have  dominant 
circulation  in  the  Retail  Trading  Zone.” 

Nothing  could  be  further  from  the 
truth.  The  Philadelphia  Inquirer  has 
219,195  daily  circulation  in  the  Retail 
Trading  Zone  compared  to  the  Daily  Bul¬ 
letin’s  189,476. 

The  Inquirer  leads  the  Bulletin  by 
29,719  copies,  or  16%.  ABC  validates 
these  figures  in  FAS-FAX  for  the  six- 
month  period  ended  Sept.  30,  1981. 

Further,  the  Daily  Inquirer  gained 
3,907  copies  (2%)  in  the  RTZ  over  the 
same  period  a  year  ago  versus  the  Bulle¬ 
tin’s  loss  of  16,531  copies  (8%). 

In  fact,  the  Bulletin’s  RTZ  circulation 
is  at  the  lowest  point  since  its  ABC  Pub¬ 
lisher’s  Statements  were  first  issued  59 
years  ago. 

Not  only  does  the  Inquirer  lead  the  Bul¬ 
letin  in  the  RTZ  but  also  in  total  daily 
circulation.  And,  on  Sunday,  the  Inquirer 
(852,126)  outsells  the  Bulletin  (443,625) 
by  nearly  two  to  one. 

Mr.  Keim’s  misstatement  obviously 
needs  to  be  corrected  by  your  publica¬ 
tion.  The  above  facts  provide  the  data  to 
do  so. 

Leonard  E.  Bach 
(Bach  is  manager,  marketing  services,  Phi¬ 
ladelphia  Inquirer.) 


LEGAL  AD  BILL 

The  semantics  of  E&P’s  article 
(November  14,  page  22)  implies  that  Rep. 
Randy  Knox  was  somehow  able  to 
“show”  how  the  bill  in  question  would 
adversely  affect  the  gener^  public.  At  the 
same  time  supporters  of  the  bill.  Repre¬ 
sentatives  Conradt  and  Barczak,  could 
only  “say”  or  “accuse”  to  present  their 
arguments. 

Wisconsin  AB283  would  open  the  pub¬ 
lication  of  legal  notices  to  publications 
that  are  distributed  free  to  100%  of  any 
constituency  but  would  in  no  way  limit  it 
to  that.  It  would  place  free  and  paid  cir¬ 
culation  papers,  in  the  state  of  Wisconsin, 
in  a  competitive  position  which  would 
allow  fiscal  governing  bodies  to  choose 
the  publication  they  feel  best  serves  their 
population.  The  biggest  considerations 
are  cost  and  the  problem  of  reaching  all  of 
any  geographic  political  area.  The  deci¬ 
sion  of  usage  would  be  based  on  econo¬ 
mics  and  completeness  of  legal  notice, 
and  this  choice  would  be  given  to  school 
boards,  town  boards,  and  municipal 
councils  not  publications. 

It  would  be  difficult  for  Rep.  Randy 
Knox,  who  is  a  most  capable  and  consci¬ 
entious  representative  to  the  Wisconsin 
legislature,  to  take  any  other  view  than  he 
did,  however.  His  family  is  the  publisher 
of  a  “paid  daily  newspaper,”  the  Jeffer¬ 
son  County  Daily  Union,  published  by 
W.D.  Hoard,  and  certainly  his  allegiance 
lies  with  paid  publications. 

Betty  Jane  Tennyson 
(Tennyson  is  vicepresident,  Jefferson 
County  Reporter  Advertiser.) 

SOURCES 

All  well  and  good  to  inveigh  against  the 
ubiquitous  unnamed  source  but,  in  the 
final  case,  application  eludes  the  practi¬ 
tioner.  Example,  the  Greider-Stockman 
article  (E&P,  November  28):  “It’s  just 
one  more  public  embarrassment,”  said 
one  {Washington  Post)  reporter  .  .  . 
“It’s  just  another  example  that  things  are 
running  out  of  control  at  the  top.” 

Owen  Kearns,  Jr. 
(Kearns  is  executive  editor  of  Bakersfield 
Californian.) 


MOVIE  REVIEW 

E&P  associate  editor  John  Consoli’s 
movie  review  in  the  November  28  edi¬ 
tion — in  which  he  damns  the  film  Abs¬ 
ence  of  Malice  as  an  unwarranted  attack 
on  newspaper  ethics  and  standards — is 
most  interesting. 

After  reading  it  twice,  I  cannot  help  but 
suspect  that  Consoli’s  newspaper  educa¬ 
tion  has  been  a  bit  limited.  Has  he  never 
read  the  London  Sun  or  News  of  the 
World,  the  Toronto  Sun  or  the  National 
Enquirer,  or  even  the  New  York  Post! 
Has  he  never  experienced  the  arrogance 
or  self-righteousness  of  some  who  carry 
press  cards  issued  by  the  “most  re¬ 
spected”  media  (print  and  electronic)  in 
the  United  States? 

Is  is  not  possible  for  us,  while  defend¬ 
ing  journalism’s  importance  to  this  and 
any  country,  to  admit  that  the  practices 
depicted  in  this  film  occur  every  day  in 
many  city  rooms  around  this  country? 
And  that  sometimes  the  decision  on 
whether  to  “go”  with  a  story  is  based 
upon  the  subject’s  ability  to  fight  back,  or 
rather  the  lack  of  such  ability? 

John  J.  McGrath 

4392  Caracalla  Dr. 

Florissant,  Mo.  63033 


ALICIA  PATTERSON 

A  story  in  E&P’s  November  28  issue 
states  that  Mary  Anne  Dolan  of  the  Los 
Angeles  Herald  Examiner  is  “the  first 
woman  to  become  top  editor  of  a  major 
metropolitan  newspaper  in  the  United 
States.”  That  is  incorrect.  From  1940  un¬ 
til  1%3,  Alicia  Patterson  was  the  editor  of 
Newsday  as  well  as  the  publisher,  and 
was  in  complete  charge  of  the  paper’s 
editorial  content.  It  was  during  those 
years  that  Miss  Patterson  established  the 
standards  of  quality  and  editorial  excell¬ 
ence  that  have  been  the  foundation  for 
subsequent  editors  to  build  upon.  Her 
major  impact  on  American  journalism 
should  not  be  forgotten. 

Jack  Squire 
(Squire  is  director  of  promotion  and  public 
affairs  for  Newsday.) 


To  make  sense  out  of 
Washington,  readeis  need  a 
repoiter  that  gets  to  the 
meaning  behind  the  stoiy,  a 
reporter  like  the  Los  Angdes 
Times’  Lee  May. 


Los  Angelas  Wmt- 
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In  Syracuse, 
we’re  giving 
away  thousands 

of  free 
consumers. 

It’s  true.  Your  ads  reach  so  much  extra  spending  power  in 
Syracuse,  it’s  like  reaching  thousands  of  extra  consumers  free. 

For  example,  Syracuse  spends  over  twice  the  average  amount  per 
person  on  scotch.*  Sixteen  percent  more  than  average  per  person  on 
food.**  Our  median  income  is  $775  above  average.**  And  the  story 
goes  on  and  on. 

What’s  the  best  way  to  reach  this  profitable  audience?  Only  The 
Syracuse  Newspapers  can  promise  you  the  kind  of  coverage  you 
need.  The  Syracuse  TV  audience  is  fragmented  by  one  of  the  highest 
cable  penetrations  of  any  major  market.  And  we  have  two  new  stud¬ 
ies  that  prove  it.  Just  call  Dave  Kaczorowski  at  315-470-2085  for 
more  information  about  opportunities  in  the  Syracuse  Market. 


'Source  1981  Liquor  Handbook 
'Source  S  &  MM  Survey  of  Buying  Power 


Syracuse.  More  than  you  bargain  for. 

[  Herald-Journal 

^1  Herald  American 

The  Post-Standard 

Newspapers 

Represented  Nationally  by  Newhouse  Newspapers 
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City  desk  staffers  uncover 
taxpayer  rip-off  in  Daiias 


A  four-part  series  in  the  Dallas  Morn¬ 
ing  News,  revealing  widespread  records 
falsification  and  waste  within  the  City  of 
Dallas’  Equipment  Services  Department, 
has  resulted  in  the  forced  resignation  of 
the  department’s  acting  director. 

It  also: 

— Triggered  a  major  investigation  by 
the  city  auditor’s  staff. 

— Caused  Dallas  City  Manager  Charles 
Anderson  to  freeze  a  $690,000  repair  con¬ 
tract  with  National  Fleet,  Inc.,  a  com¬ 
pany  with  which  A.C.  Grant,  former 
acting  director  of  the  city’s  Equipment 
Services  Department,  once  was  associ¬ 
ated. 

— May  save  Dallas  taxpayers  hundreds 
of  thousands  of  dollars. 

“I  feel  this  is  an  extraordinarily  fine 
example  (of)  where  the  media  and  local 
government  can  collaborate  to  improve 
the  performance  of  government  and  clar¬ 
ify  what  we  are  doing,”  Anderson  said  of 
the  series.  “I  welcome  this  kind  of  coop¬ 
erative  effort. 

“It  has  further  convinced  me  of  the 
need  for  this  and  other  governments  to  be 
open  to  print  and  electronic  media.” 

Anderson,  even  as  the  series  was  being 
published,  asked  for  a  full  investigation, 
said  Morning  News  reporter  Craig  Flour¬ 
noy,  who  collaborated  with  Mary  Cather¬ 
ine  Bounds  in  the  five-month  effort  to 
research  and  write  the  series. 

The  city  auditor  “assigned  one-third  of 
his  staff — seven  members — to  investigate 
each  and  every  allegation,”  Flournoy 
said.  “To  my  knowledge,  that  has  never 
happened  before  in  the  City  of  Dallas.” 

Ralph  Langer,  managing  editor  of  the 
Morning  News,  called  the  series  “a  tri¬ 
bute  to  the  detailed  reporting”  of  city 
desk  staffers  Flournoy  and  Bounds. 

Citing  specific  cases,  the  series  traced 
city  vehicle  repair  work  orders  on  more 
than  300  of  the  3,500  vehicles  in  the  city 
fleet.  It  also  revealed  how  employees  in 
the  department,  at  the  direction  of  rank¬ 
ing  department  officials,  falsified  compu¬ 
ter  inventories  and  devised  “cheat 
sheets”  to  account  for  repair  parts  that 
were  supposed  to  be — but  were  not — in 
stock.  Some  cases  cited  by  the  series 
documented  that: 

— A  1979  pickup,  owned  by  the  city, 
received  28  tires  over  an  18-month 
period.  That  amounted  to  a  new  set  of 
four  tires  every  2  Vi  months. 

— A  1980  city  garbage  truck,  within  a 


nine-month  period,  received  14  new  hyd¬ 
raulic  pumps,  including  three  in  one  day. 
The  pumps  ranged  in  cost  from  $430  to 
$700,  and  the  truck — which  originally 
cost  $23,949 — already  has  used  more 
than  $30,000  in  parts  and  labor. 

— Another  garbage  truck,  in  less  than  a 
year,  went  through  17  batteries,  nine  star¬ 
ters  and  20  tires. 

— Still  another  truck  got  eight  starters 
in  as  many  months. 

“We  tried  to  develop  figures  that 
would  mean  something  to  the  public,  and 
to  accountants,”  Flournoy  said.  “We 
looked  at  hundreds  of  examples;  we  disc¬ 
overed  the  28  tires  only  by  going  through 
thousands  and  thousands  of  repair 
orders. 

“We  were,  at  first,  operating  blindly.  It 
was  a  hit-or-miss  thing  until  we  had 
looked  at  enough  documents  to  let  the 
facts  inform  us  of  the  situation.” 

Record  year 

$83  million  year 
for  Metro  dailies 

Stockholders  of  Metropolitan  Sunday 
Newspapers,  Inc.  were  told  (December 
3)  by  Jim  Davey  president  of  Metro,  that 

1981  is  the  best  year  on  record  for  the 
49-year-old  company. 

Total  ad  revenues  in  Metro  Sunday 
magazines  and  Sunday  comics  will  reach 
an  all-time  high  of  $83  million  in  1981 ,  up 
from  $78  million  in  1980,  according  to 
Mike  Veitch,  sales  manager  for  Metro. 
The  $83  million  total  includes  $6.5  million 
in  Metro  comic  ads. 

For  1982,  Veitch  told  the  annual  meet¬ 
ing  of  stockholders  that  ad  revenues 
would  probably  total  $88  million.  He  said 
they  could  expect  “higher  revenues  but 
less  pages.”  He  said  the  short  term  out¬ 
look  for  comics  looks  “flat.’ 

The  record  year  in  Sunday  magazines 
was  attributed  by  Veitch  to  the  500%  in¬ 
crease  in  Brown  &  Williamson  Tobacco 
Co.’s  cigarette  ad  outlay.  He  said  he  ex¬ 
pects  another  major  cigarette  campaign  in 

1982  by  B&W’s  Kool  cigarettes,  but  “no 
where  near  the  levef’of  this  year's  Barc¬ 
lay  brand  effort. 

Veitch  said  Metro’s  sales  emphasis 
next  year  will  be  on  automotive,  liquor, 
travel,  food,  health  and  beauty  aids,  and 
over-the-counter  drugs.  He  said  special 
emphasis  will  be  given  to  national  retail 
(Continued  on  page  38) 


ANTI-TRUST  DIV. 
URGES  REJECTION 
OF  SEATTLE  JOA 

The  Antitrust  Division  of  the  Justice 
E)epartment  ui;ged  rejection  of  the  ap¬ 
plication  of  the  two  competing  dailies  in 
Seattle,  the  Hears  t-owned  Post- 
Intelligencer  and  the  Times,  for  an  ex¬ 
emption  from  federal  antitrust  laws  that 
would  allow  them  to  merge  business  and 
production  departments  but  maintain 
separate  news  and  editorial  operations. 

In  final  arguments  to  Administrative 
Law  Judge  Daniel  11.  Hanscom  filed  just 
before  close  of  business  on  the  deadline 
day  December  9,  the  Antitrust  Division 
concluded  that  the  applicants  “have 
failed  to  satisfy  their  burden  of  proving 
that  the  P-I  is  a  failing  newspaper.” 
Under  the  1970  Newspaper  Preservation 
Act,  antitrust  exemptions  may  be  allowed 
for  joint  operating  agreements  between 
competing  newspapers  only  when  one  is 
in  probable  danger  of  financial  failure. 

Antitrust  said  it  reached  that  conclu¬ 
sion  on  the  basis  of  the  eviderKe  intro¬ 
duced  during  18  days  of  public  hearings  in 
Seattle  last  month,  the  documents  filed 
previously  by  the  applicants  and  parties 
opposed,  evidence  that  potential  pur¬ 
chasers  of  the  P-1  have  come  forward  and 
evidence  under  an  accounting  method 
called  “incremental  analysis”  that  the 
Hearst  Corp.  receives  “a  net  finaiKial 
benefit”  from  operating  the  P-I. 

The  latter  two  points  are  controversial, 
and  the  Antitrust  Division  arguments  rec¬ 
ognize  that.  Evidence  on  the  incremental 
analysis  approach,  which  considers  the 
tax  benefits  Hearst  accrues  from  the  P-I 
and  the  expenses  charged  to  the  P-I 
Hearst  would  have  incurred  whether  or 
not  it  continued  publishing  the  P-I,  was 
presented  during  the  Seattle  hearings 
over  the  objection  of  the  applicants. 

Hanscom  has  not  ruled  on  whether 
such  evidence  should  influence  his  even¬ 
tual  decision.  The  applicants  argued  that 
the  terms  of  the  1970  law  requiring  a  deci¬ 
sion  from  the  Justice  Department  without 
regard  to  ownership  considerations 
makes  the  question  of  whether  there  are 
potential  buyers  for  the  P-I  irrelevant. 

The  Antitrust  Division  uiged  Hanscom 
to  deny  the  dailies’  application  if  he  de¬ 
cides  to  admit  the  evidence  on  in¬ 
cremental  analysis  benefits  and  offers  to 
buy  the  P-I.  If  Hanscom  decides  to  rule 
out  both  subjects,  the  Antitrust  Division 
urges  him  to  seek  permission  from  Attor¬ 
ney  General  William  French  Smith  to 
reopen  the  hearing  record  so  more  evi¬ 
dence  on  the  two  topics  can  be  de¬ 
veloped. 

(Continued  on  page  16) 
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FCC  may  exempt  teletext 
from  fairness  rules 


By  George  Brandon 

Buried  in  a  regulatory  proposal  for  an 
obscure  broadcast  technology,  the 
Federal  Communications  Commission 
has  provided  a  hint — but  not  an  answer — 
to  the  question  of  whether  the  govern¬ 
ment  intends  to  admit  newspapers  into 
the  age  of  electronic  distribution  with 
their  First  Amendment  rights  intact. 

It  came  in  the  FCC’s  adoption  of  an 
order  October  22  to  begin  rule-making 
procedures  a  nascent  communications 
medium  in  which  teletext  information 
services  are  piggy-backed  into  the  regular 
broadcast  signals  of  television  stations. 

The  new  medium  would  exploit  the 
same  vertical  blanking  interval  already 
used  to  provide  written  captions  for  the 
deaf.  The  FCC  now  is  proposing  allowing 
tv  licensees  to  use  the  untapped  part  of 
their  video  signal  for  other  teletext  (one¬ 
way,  printed  text)  services,  such  as  a  sim¬ 
ple  “electronic  newspaper.”  As  with 
closed  captions  viewers  would  need  a 
special  decoder  to  receive  the  teletext 
signal. 

The  text  of  the  commission’s  order, 
which  was  made  available  two  weeks 
ago,  proposes  classifying  the  add-on  tele¬ 
text  channel  as  an  “ancillary  service.” 
As  such,  the  order  says,  “Tv  stations 
would  not  be  required  to  observe  service 
guidelines  or  other  performance  stan¬ 
dards”  for  the  teletext  portion  of  their 
signal  that  they  are  required  to  meet  for 
their  television  programming. 

In  short,  the  FCC  is  proposing  allowing 
owners  of  existing  tv  licenses  to  offer  a 
new  printed  information  service  free  of 
broadcast  content  regulations,  such  as 
the  Fairness  Doctrine,  the  Equal  Time 
Provision  and  other  rules  guaranteeing 
access  to  the  medium. 

FCC  staffers  say  the  owner  of  a  license 
still  would  be  responsible  for  what  goes 
out  over  all  of  his  broadcast  signal,  in¬ 
cluding  the  teletext  portion,  when  it  com¬ 
es  time  for  license  renewal.  A  newspaper, 
for  instance,  operating  a  simple  teletext 
news  channel  under  franchise  or  contract 
to  the  license  theoretically  could  enjoy 
the  same  freedom  from  content  regula¬ 
tion  it  does  now  in  print  form. 

In  adopting  the  order  in  October,  the 
FCC  put  out  its  teletext  proposal  for  pub¬ 
lic  comment,  which  is  due  by  January  1 1 . 
After  that  will  follow  the  normal  process 
of  hearings  and  consultations  with  lob¬ 
byists,  industry  experts  and  public  in¬ 
terest  groups  before  any  final  rule  could 
take  effect  authorizing  the  new  broadcast 
service. 

Douglas  R.  Watts,  legislative  counsel 
for  the  American  Newspaper  Publishers 
Association,  said  he  would  not  expect 
10 


many  newspaper  publishers  to  move  into 
broadcast  teletext  if  it  eventually  were  to 
be  authorized  by  the  FCC.  Several  news¬ 
papers  already  have  leased  cable  televi¬ 
sion  channels  to  operate  one-way 
Videotext  news  channels,  and  newspap¬ 
ers  wanting  to  enter  the  field  are  expected 
to  continue  to  go  to  a  multi-channel  sys¬ 
tem,  rajther  than  negotiate  with  a  televi¬ 
sion  station  owner  for  the  limited  channel 
capacity  he  could  provide. 

For  the  “electronic  newspaper”  of  the 
future,  “the  most  important  precedent 
still  is  (FCC  regulation)  of  cable,”  said 
Richard  Neustadt,  a  Washington,  D.C. 
lawyer  recognized  for  expertise  on  broad¬ 
cast  content  regulation  issues.  Neustadt 
was  a  communications  adviser  in  the  Car¬ 
ter  White  House.  Currently,  he  is  associ¬ 
ated  with  Kirkland  &  Ellis,  a  law  firm  that 
provides  legal  services  to  ANPA  on  com¬ 
munications  law  matters. 

“If  this  (teletext)  proposal  holds  up  for 
broadcasting,  I  think  you  can  assume  the 
Commission  will  take  the  same  approach 
for  cable,”  Neustadt  told  E&P.  “The 
great  uncertainty  which  now  pervades 
that  area  would  be  resolved  if  this  were  to 
hold  up.” 

Neither  Watts  nor  Neustadt  see  the 
teletext  proposal  as  an  FCC  green  light 
for  newspapers  to  rush  into  electronic 
distribution  with  no  concern  for  the  First 
Amendment.  But  Watts  does  see  it  as  a 
hopeful  sign  because  it  indicates  the  cur¬ 
rent  commissioners  are  “sensitive  to  the 
convergence  of  the  media.”  And  Neus¬ 
tadt  believes  the  proposal  is  “certainly 
indicative  of  the  commissioners’  attitude 
on  the  First  Amendment  questions.” 

Under  the  leadership  of  newly 
appointed  Chairman  Mark  Fowler,  the 
F(iC  recently  asked  Congress  to  amend 
the  1934  Communications  Act  to  repeal 
sections  requiring  broadcast  media  to 
provide  equal  time  for  major  political 
candidates,  guarantee  fair,  balanced 
handling  of  controversial  issues  and 
generally  make  programming  decisions 
with  an  eye  to  serving  the  public. 

Though  almost  all  newspapers  would 
attempt  to  serve  those  same  ideals,  few 
publishers  would  support  giving  up  their 
First  Amendment  freedom  from  govern¬ 
ment  imposing  any  ideals  in  exchange  for 
a  license  to  print — or  distribute  a  “news¬ 
paper”  over  a  cable  or  broadcast 
channel. 

Watts  says  FCC  Chairman  Fowler 
“has  given  every  indication  he  will 
approach  regulation”  of  the  new  informa¬ 
tion  technologies  “as  closely  as  possible 
on  the  print  model.”  But,  the  teletext 
proposal,  at  this  point,  is  just  that,  a  prop¬ 
osal.  And  several  influential  public  in¬ 


terest  groups  on  communications  issues 
can  be  expected  to  oppose  any  loosening 
of  requirements  designed  to  assure  public 
access  to  the  media. 

Joe  Waz,  deputy  director  of  the 
National  Citizens  Commission  for  Broad¬ 
casting  (Ralph  Nader  is  chairman  of  the 
group),  told  E&P  he  “would  expect  some 
public  interest  group  opposition”  to  the 
FCC  teletext  proposal. 

It’s  not  going  to  be  any  less  scarce  a 
medium  just  because  it’s  going  to  be  some 
sort  of  non-traditional  technology,”  Waz 
said.  He  argued  that  though  many  new 
communications  outlets  for  consumers 
are  now  possible,  they  are  not  yet  in 
place. 

“To  look  at  a  broader  video  market¬ 
place  (that  may  exist  someday)  at  this 
point,  is  simply  not  realistic,”  Waz  said. 
“Simply  arguing  down  the  road  does  not 
take  cognizance  of  the  here-and-now.” 

Neustadt  said,  “it  is  a  close  question 
whether  it  is  legal”  for  the  FCC  to  skirt 
the  basic  communications  law  requiring 
regulation  of  broadcast  content  by  clas¬ 
sifying  the  new  teletext  service  as  “ancil¬ 
lary.” 

“The  law  says  that  the  Fairness  Doc¬ 
trine  and  the  Equal  Time  Provision  apply 
to  broadcasting,”  Neustadt  said.  “And  if 
teletext  is  broadcasting,  then  they  should 
apply  them  to  it,  too.” 

Alan  Stillwell  of  the  FCC’s  broadcast 
policy  analysis  staff  conceded  that 
opposition  to  any  lessening  of  the  access 
guarantees  likely  will  result  in  some  mod¬ 
ification  and  expansion  of  the  “two  sent¬ 
ences”  in  which  the  October  22  proposed 
would  free  teletext  from  content  regula¬ 
tion.  “There  may  be  some  legal  problems 
(because)  we’re  proposing  treating  it  as 
an  ancillary  service.” 

Stillwell  said  the  FCC  staffers  who 
drafted  the  teletext  proposal  adopted  the 
ancillary  services  position  in  order  to  give 
an  emerging  teletext  system  the  best  shot 
at  becoming  established — “just  to  get 
something  off  the  ground.” 

“That  is  the  intent  that  was  written  in 
'  it,  at  least  the  staff  level,”  Stillwell  said. 

'  “It  was  seen  as  a  sideline  of  television, 
like  Muzak  or  something  .  .  .  If  it  were 
.  to  become  a  major  service  of  the  broad¬ 
cast  station,  we  would  (probably)  reg- 
*  ulate  it.” 

I  James  R.  Green,  chief  of  the  policy 
,  analysis  section,  confirmed  that  the  ancil- 
[.  lary  services  treatment  proposed  for  tele¬ 
text  would  allow  newspapers  to  operate 
P  new  channels  under  franchise  or  contract 
free  of  regulation  of  new  or  advertising 
t  content.  But  both  he  and  Stillwell  stres¬ 
sed  that  the  limited  teletext  rule-making  is 
|.  not  a  signal  the  FCC  now  stands  ready  to 
j  allow  a  new  “electronic  press”  free  of  all 
content  regulation. 

e  In  voting  to  adopt  the  staff  proposal  on 
t  teletext.  Green  said,  the  commissioners 
said  only  that  “at  least  in  this  one  situa¬ 
tion,  it  was  worthy  of  proposing.” 
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Video  news  test  extended 
by  AP  and  CompuServe 


FCC  seeks  comments 
on  cable  restrictions 

The  Federal  Communications  Com¬ 
mission  has  decided  to  learn  what  the 


Eleven  newspaper  members  of  the 
Associated  Press  will  continue  their 
videotex  experiment  with  CompuServe, 
Inc.,  through  mid-1982. 

The  experiment  to  determine  the  mar¬ 
ket  for  home  information  retrieval  and  the 
newspapers’  role  began  July  1 ,  1980.  It 
was  originally  planned  to  conclude  this 
month. 

The  extension  of  the  experiment  allows 
for  continued  research  into  what  informa¬ 
tion  is  sought  by  consumers;  implementa¬ 
tion  of  electronic  classifieds,  scheduled 
for  early  1982;  and  the  placement  of  ter¬ 
minals  in  100  homes  across  the  United 
States. 

The  project  makes  available  a  daily 
electronic  edition  through  the  joint  effort 
of  the  newspaper.  Associated  Press  and 
the  Columbus,  Ohio  computing  firm 
through  its  CompuServe  Information 
Service. 

The  11  newspapers  participating  are: 
Columbus  (Ohio)  Dispatch;  Washington 
Post;  Los  Angeles  Times;  New  York 
Times;  St.  Louis  (Mo.)  Post-Dispatch; 
Minneapolis  Star  &  Tribune;  Atlanta 
Journal  and  Constitution;  Norfolk  (Va.) 
Virginian-Pilot  and  Ledger-Star;  San 
Francisco  Chronicle;  San  Francisco  Ex¬ 
aminer;  and  Middlesex  News  in  Framing¬ 
ham,  Mass. 

The  results  of  the  test  are  being  shared 
with  the  1 ,300  daily  newspapers  and  3,500 
radio  and  television  stations  that  own  the 
AP,  a  not-for-profit  news  cooperative. 

Each  newspaper  contributes  news  and 
computing  expertise  to  produce  an  elec¬ 
tronic  edition,  delivering  its  data  to  the 
CompuServe  computers.  Programs  at 
CompuServe  format  each  edition  for  ac¬ 
cess  by  the  home  computer. 

Customers  with  a  personal  computer 
equipped  to  receive  signals  via  telephone 
may  read  any  newspapers’  edition  by 
placing  a  telephone  call  in  more  than  260 
cities  nationwide.  Outside  'those  cities, 
toll  charges  would  apply. 

The  local  phone  call  is  answered  by  a 
local  computer,  part  of  CompuServe’s 
nationwide  telecommunications  net¬ 
work.  The  local  computer  establishes 
communication  with  the  main  Columbus 
computer,  which  contains  the  database 
and  responds  to  inquiries  from  the  home 
users. 

The  news  flows  to  the  home  at  300 
words  per  minute.  Home  users  pay  $5.00 
an  hour  for  the  service,  billed  in  one- 
minute  increments  during  evenings  and 
all  day  on  weekends  and  holidays. 

In  addition  to  news,  the  CompuServe 
Information  Service  also  offers  current 
and  historical  financial  information,  en¬ 


tertainment,  electronic  mail,  home  bank¬ 
ing,  and  personal  computing  servies. 

In  the  final  phase  of  the  experiment, 
three  areas  are  emphasized: 

— Continued  study  by  RMH  Research, 
Inc.,  a  research  consultant,  to  pinpoint 
subjects  that  present  and  future  sub¬ 
scribes  seek  from  a  videotex  system  and 
to  measure  market  potential. 

— The  implementation  of  the  first 
nationwide  electronic  classified  advertis¬ 
ing  database  provided  by  newspapers  and 
— The  installation  of  computer  termin¬ 
als  in  100  homes  across  the  United  States 
for  a  five-month  period  to  test  the  reac¬ 
tion  by  a  cross-section  of  those  interested 
in  the  concepts  of  electronic  delivery  and 
information  to  the  home.  Some  consum¬ 
ers  in  this  test-segment  will  pay  for  the 
service. 

The  project  will  provide  the  ex¬ 
perimenters  information  on  marketing 
the  service,  promotion,  design  of  the 
database,  and  sources  of  advertising  re¬ 
venue. 

CompuServe  is  owned  by  H&R  Block, 
Inc. 

Story  causes  reporter 
to  quit  federal  job 

A  correspondent  for  the  Manchester 
(N.H.)  Union  Leader  has  resigned  from 
his  position  with  the  Commerce  Depart¬ 
ment,  following  an  article  in  the  Boston 
Globe  that  publicized  his  holding  of  both 
jobs. 

Correspondent  Michael  Maloof,  who 
was  paid  $615.20  every  two  weeks  to 
write  “issue  papers”  for  the  Commerce 
Department,  resigned  from  that  position 
because  he  believed  the  story  mi^t  raise 
the  appearance  of  a  conflict  of  interest, 
according  to  Jim  Charlet  of  the  Com¬ 
merce  Department. 

The  Globe  had  reported  that  Maloof 
had  been  press  secretary  to  Assistant 
Secretary  of  Commerce  Lawrence  Brady 
when  he  ran  unsuccessfully  for  the  Sen¬ 
ate  last  year,  and  had  continued  to  write 
about  him  in  the  Union  Leader  since  he 
took  the  Commerce  Department  post  in 
June 

Union  Leader  managing  editor  Joseph 
McQuaid  said  Maloof  had  notified  him 
after  he  was  hired  last  spring  that  he  might 
also  do  some  work  for  the  Commerce 
Department.  “Since  his  job  for  us  was  not 
covering  the  Commerce  Department,  we 
didn’t  see  a  problem,”  McQuaid  said. 
“And  we  still  don’t.” 


public  thinks  about  lifting  most  of  the  cur¬ 
rent  restrictions  on  cable  television  own¬ 
ership,  including  the  ban  on  local  televi¬ 
sion  cable  system  cross-ownerships. 

In  a  unanimous  vote,  the  FCC  decided 
to  release  to  the  public  a  staff  report  re¬ 
commending  eliminating  almost  all  the 
restrictions  on  cable  ownership.  The  vote 
last  month  merely  put  the  report  out  for 
comment.  It  did  not  mean  the  commision- 
ers  endorse  the  staff  report,  nor  is  the 
report  being  released  as  the  beginning  of  a 
rule-making  procedure. 

Other  areas  addressed  in  the  FCC  staff 
proposal  would  eliminate  the  ban  on  own¬ 
ership  of  cable  systems  by  the  three  major 
tv  networks  and  allow  cable  operators  to 
own  as  many  systems,  with  as  many  sub¬ 
scribers,  as  they  want.  With  the  cable 
industry  undergoing  rapid  growth,  the 
current  restrictions  only  get  in  the  way  of 
competition,  rather  than  foster  it,  the 
staff  report  concludes. 

There  was  one  exception.  The  report 
favors  continuing  the  current  ban  on  tele¬ 
phone  companies  owning  cable  systems 
in  urban  areas.  The  report  speculates  that 
local  telephone  operating  companies 
could  exploit  a  competitive  advantage 
they  would  hold  over  other  bidders  for 
cable  franchises. 

In  rural  areas,  a  different  situation  ap¬ 
plies  altogether.  On  the  same  day  it 
approved  release  of  the  staff  report,  the 
FCC  unanimously  gave  final  approval  to 
a  rule  exempting  rural  areas  from  the  cur¬ 
rent  ban  on  telephone/cable  cross¬ 
ownerships. 

The  Commission  chose  for  its  defintion 
of  rural  area  the  Census  Bureau  standard 
of  any  place  with  fewer  than  2,5(X)  inhabi¬ 
tants.  The  1980  Census  figures  indicate  a 
little  more  than  26%  of  the  population 
lives  in  rural  areas. 

Before  the  rule  change,  local  phone 
companies  could  seek  waivers  in  sparsely 
populated  areas — fewer  than  30  homes  in 
a  mile  of  proposed  cable  route — which 
were  granted  in  most  cases.  That  stan¬ 
dard  still  will  be  available  for  phone  com¬ 
panies  to  seek  waivers  from  the  cross¬ 
ownership  ban  if  they  can’t  meet  the  Cen¬ 
sus  definition  of  a  rural  area. 

The  Commission  said  a  phone  com¬ 
pany’s  entire  cable  service  area  must 
meet  the  definition  of  rural  to  qualify  for 
exemption  from  the  cross-ownership 
ban. 

The  rule-making  ending  in  the  final 
vote  to  adopt  an  exemption  in  rural  areas 
acknowledged  telephone  company  argu¬ 
ments  that  they  were  the  most  likely 
source  of  investment  capital  and  potentid 
for  developing  cable  systems  in  rural 
areas,  where  independent  operators  are 
scarce. 
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Appeals  court  says  Scripps 
must  honor  job  guarantees 


The  Sixth  Circuit  Court  of  Appeals  has 
ruled  that  E.W.  Scripps  Co.,  publisher  of 
the  Cincinnati  Post,  illegally  dismissed 
more  than  100  printers  in  December  1979 
when  the  Post  began  a  joint  operating 
arrangement  with  the  Cincinnati  En¬ 
quirer. 

The  appellate  court  decision  upheld 
one  lower  court  ruling  and  reversed 
another,  both  in  favor  of  the  printers. 

The  appellate  court  upheld  a  lower 
court  ruling  that  “lifetime”  job  guaran¬ 
tees  granted  to  composing  room  em¬ 
ployees  under  a  1974  side  agreement  be¬ 
tween  the  Post  and  the  International 
Typographical  Union  did  not  end  when 
the  Post  composing  room  was  closed 
down  in  1979. 

The  appellate  court  also  reversed  a 
lower  court  ruling  that  the  printers’  claim 
to  damages  could  not  extend  beyond  the 
March  1,  1981  expiration  date  of  the  un¬ 
ion’s  last  contract  with  the  Post. 

In  its  ruling  the  appeals  court  said 
Scripps’  liability  was  not  limited  “to  a 
period  that  ends  with  the  termination  of 
the  last  collective  bargaining  agree¬ 
ment.” 

The  Appeals  court  remanded  the  case 
back  to  the  lower  court  for  remedy. 

Scripps  is  seeking  a  rehearing  before 
the  Appeals  court  and  should  that  move 
be  denied,  it  is  expected  to  seek  Supreme 
Court  review  of  the  case. 

“We  don’t  think  the  decision  is  in  the 
public  interest  because  it  frustrates  the 
Newspaper  Preservation  Act,”  Edward 
Estlow,  Scripps  president,  told  the  Amer¬ 
ican  Newspaper  Publishers  Association. 
“There  is  a  conflict  of  law  involved,”  he 
said.  “The  (court)  decision  was  made 
under  contract  law.  We  think  it  should 
have  been  made  under  labor  law.” 

If  the  appellate  court  ruling  stands, 
Scripps  would  be  liable  for  monetary 
damages  to  the  printers  for  breaching  the 
contract,  since  it  would  not  be  possible  to 
give  them  their  jobs  back. 

The  job  guarantee  clause  stated  that  the 
printers  would  be  “continuously  em¬ 
ployed  for  the  remainder  of  their  working 
lives  by  the  Post  as  printers.” 

Scripps  attorneys  unsuccessfully  con¬ 
tended  that  any  responsibilities  it  had  to¬ 
ward  the  printers  ended  when  the  Post 
closed  its  own  printing  operation  and  en¬ 
tered  into  the  joint  printing  operation  with 
the  Enquirer. 

The  Appeals  court  said  if  Scripps  had 
closed  down  the  Post  entirely,  that  it 
might  not  be  liable  to  the  printers. 

“But  as  the  district  court  concluded, 
the  Post  has  not  in  any  meaningful  sense 
gone  out  of  business,”  the  Appeals  court 
said.  “It  is  still  being  published;  it  is  still 


producing  revenue. 

“By  closing  down  its  printing  opera¬ 
tions  without  compensating  plaintiffs,” 
the  Appeals  court  stated,  “Scripps  has 
sought  to  force  them  to  bear  a  disprop¬ 
ortionate  share  of  the  losses  caused  by 
the  Post’s  financial  difficulties.” 

Post  printers  cannot  get  their  jobs  back 
because  under  the  terms  of  the  joint  oper¬ 
ating  agreement  between  the  Enquirer 
and  the  Post  it  is  stated  that  “the  Enquir¬ 
er,  using  its  own  employees  and  not  em¬ 
ployees  of  Scripps-Howard  or  the  Post, 
shall  .  .  .  perform  all  operations  .  .  . 
involved  in  producing”  the  newspapers. 

The  Appeals  court  rejected  their  argu¬ 
ment  that  Enquirer  had  interfered  with 
the  lifetime  job  guarantee  by  negotiating 
such  a  provision  into  the  joint  operating 
agreement. 

The  Appeals  court  ruled  the  Enquirer 
did  not  act  with  “malicious  intent,” 
“spite  or  ill  will”  when  it  included  that 
clause  in  the  agreement. 

The  attorney  for  the  International 
Typographical  Union,  Ronald  Rosen¬ 
berg,  said  the  case  represents  the  “first 
judicial  challenge  to  a  lifetime  job  guaran¬ 
tee  provision.”  He  called  the  appellate 
court  action  “a  very  important  victory.” 

New  York  News 
suspends  editor 

The  Manhattan-Bronx  Sunday  editor 
of  the  New  York  News  has  been  sus¬ 
pended  pending  an  investigation  into  dis¬ 
closures  that  a  Brooklyn  Congressman 
got  him  a  loan  and  then  paid  off  the  loan 
when  the  editor  defaulted. 

News  executive  editor  James  Wieghart 
said  Causewell  Vaughan  “has  been  sus¬ 
pended  and  the  matter  is  under  investiga¬ 
tion.”  No  one  at  the  News  would  com¬ 
ment  further. 

Congressman  Fred  Richmond  told  the 
News  that  he  co-signed  a  loan  for 
Vaughan.  Richmond  said,  “He 
(Vaughan)  said  he  needed  $2,400,  but  his 
credit  was  no  good,  so  I  went  to  my  bank. 
Manufacturers  Hanover,  and  got  him  the 
money.  He  made  a  couple  of  payments 
and  then  nothing,  and  I  finally  paid  it  off. 
You  know  it  is  a  source  of  embarrass¬ 
ment.” 

Richmond’s  financial  dealings  were 
disclosed  during  a  court  case  resulting 
from  a  suit  filed  by  General  Steel  Indus¬ 
tries,  a  St.  Louis  steel  manufacturer,  that 
has  been  fighting  a  takeover  by  Rich¬ 
mond’s  company,  Walco  National  Cor¬ 
poration,  a  New  York  based  producer  of 
steel  and  plastic  products. 


Institutional  ads 
complement  stories 

Winston-Salem  (N.C.)  Journal  pub¬ 
lished  a  special  84-page  tabloid  section  on 
(September  13)  that  detailed  the  medical 
school’s  history  and  the  community’s 
role  in  the  evolution  of  a  major  regional 
medical  center  section. 

The  occasion  was  the  40th  anniversary 
of  Bowman  Gray  School  of  Medicine,  the 
teaching  institution  at  the  Bowman  Gray, 
N.C.  Baptist  Hospital  Medical  Center  in 
Winston-Salem. 

Its  idea  evolved  from  a  meeting  be¬ 
tween  the  medical  center’s  director  of  de¬ 
velopment,  its  office  of  information  direc¬ 
tor  and  James  F.  Fowler,  marketing 
director  for  the  Journal. 

The  three  executives  decided  to  sell  the 
city’s  major  corporate  employers  on  the 
idea  of  buying  space  in  a  section  with 
institutional  ads  telling  strategic  parts  of 
the  medical  school’s  story. 

To  create  the  appropriate  atmosphere, 
retail  advertising  was  excluded.  The 
medical  school  furnished  a  list  of  sup¬ 
pliers,  a  list  of  contractors  involved  in 
two  recently  completed  buildings,  and  a 
list  of  institutions  that  had  supported  the 
medical  center  financially.  Letters  from  a 
medical  center  official  explaining  the  spe¬ 
cial  section  were  sent  to  the  organizations 
on  the  lists. 

Floyd  Rogers,  medical  writer  for  the 
Journal,  and  Joe  Goodman,  managing 
editor,  developed  a  budget  for  news  stor¬ 
ies  for  the  section.  Fowler  and  Waldrop 
then  identified  additional  angles  in  the 
hospital’s  “story”  that  their  corporate 
advertisers  could  tell,  positioning  their 
corporate  images. 

R.J.  Reynolds  took  eight  pages  of 
advertising  touting  the  community’s  re¬ 
turn  on  RJR’s  corporate  investments  in 
health  care. 

Wachovia  Corp.,  a  banking  institution 
.that  has  led  fund  drives  for  the  medical 
center,  took  four  pages  to  list  local  contri¬ 
butors.  Jos.  Schlitz  Brewing  Co.,  which 
has  a  brewery  in  Winston-Salem,  took 
two  pages  to  toast  the  “unsung  heroes” 
at  te  medical  complex. 

Westinghouse  Electric  Corp.,  a  rela¬ 
tive  newcomer  to  the  Winston-Salem 
business  community,  took  two  pages  to 
tell  of  the  impact  a  medical  center  makes 
on  the  health  of  its  employees. 

Southern  Bell  told  of  its  role  in  com¬ 
munications  at  the  center.  Duke  Power 
Co.  in  its  two  pages  told  how  load  man¬ 
agement  increases  the  efficiency  of  pow¬ 
er  use.  Western  Electric  drew  a  parallel  in 
its  growth  in  North  Carolina  with  the 
medical  school’s. 

Fowler  and  Waldrop  sold  to  the  ten 
largest  prospects  and  an  outside  agent 
was  contracted  to  deal  with  a  long  list  of 
additional  targets,  such  as  suppliers  and 
contractors  on  the  new  buildings. 

Sixty  and  a  quarter  pages  of  advertising 
were  sold  to  a  total  of  62  advertisers. 
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Kent  Commission  report 
faces  renewed  criticism 


The  Kent  Commission  report  on  news¬ 
papers  has  once  again  come  under  attack 
by  Canadian  newspaper  executives,  who 
warned  that  any  government  involve¬ 
ment  in  the  industry  would  be  worse  than 
concentration  of  private  ownership. 

The  latest  series  of  criticism  of  the 
Commission’s  recommendations  came 
during  a  meeting  of  the  International 
Press  Institute  in  Toronto. 

The  Commission  was  set  up  by  the 
Federal  Government  last  year  following  a 
series  of  newspaper  acquisitions,  shut¬ 
downs  and  mergers  involving  Thomson 
Newspapers  Ltd.  and  Southam  Inc.  The 
Commission  conducted  hearings  into  the 
impact  group  ownership  had  on  the  news¬ 
paper  industry  in  Canada. 

Among  the  Commission’s  recom¬ 
mendations  was  the  formation  of  a  Cana¬ 
dian  Newspaper  Act.  The  Act  would 
establish,  in  conjunction  with  the  Cana¬ 
dian  Human  Rights  Commission,  a  press 
rights  panel  that  would  monitor  legisla¬ 
tion  aimed  at  restricting  group  ownership 
of  newspaper. 

The  Commission  also  proposed  that 
editors-in-chief  of  newspapers  owned  by 
conglomerates  be  appointed  by  contract 
and  be  given  total  editorial  independence 
in  their  newsrooms. 

“The  result  of  all  these  deaths  and 
deals  made  beautiful  sense  in  the  business 
office,’’  said  Borden  Spears,  chairman  of 
the  Kent  Commssion,  during  a  discussion 
at  the  IPI  meeting. 

“It  meant  there  were  no  more  of  those 
messy  competitive  situations.  Southam 
and  Thomson  were  undisturbed,  in  sole 
possession  of  their  particular  cities  across 
the  country.  Outside  the  boardrooms, 
however,  the  reaction  was  somewhat 
different.” 

Peter  Cole,  publisher  of  the  Guelph 
(Ont.)  Mercury  said  it  was  a  misconcep¬ 
tion  that  a  single  newspaper  town  doesn’t 
have  any  competition,  because  out-of- 
town  papers  are  also  sold  there. 

Patrick  O’Callaghan,  publisher  of  the 
Edmonton  Journal,  said  his  newspaper  is 
accountable  to  its  readers  only  and  didn’t 
need  or  want  government  supervision. 

Michael  Sifton,  president  of  Armadale 
Publishing  Group  in  Saskatchewan,  said 
he  co-operated  fully  with  the  Commis¬ 
sion,  appeared  to  testify  voluntarily, 
opened  up  his  company’s  books  and 
answered  ^1  questions,  yet  he  said  he  was 
criticized  by  the  report  on  points  the 
Commission  hadn’t  discussed  with  him. 
In  the  end,  he  said,  he  wasn’t  even  sent  a 
copy  of  the  report. 

Some  attending  the  meeting  stated  that 
although  the  Kent  report  dealt  only  with 


Canadian  newspapers,  it  could  have  im¬ 
plications  in  many  other  countries. 

Lord  McGregor  of  Durris,  who  headed 
the  British  Commission  that  examined 
the  newspaper  industry  there  in  1977, 
said  Third  World  delegates  to  the  Com¬ 
monwealth  Press  Union  in  Melbourne 
condemned  the  Kent  Commission’s 
proposals,  saying  they  would  bring  gov¬ 
ernment  instrusion  into  editorial  matters. 

McGregor  said,  however,  he  did  not 
object  so  much  to  the  report’s  conclu¬ 
sions  as  to  its  methods  of  research.  He 
said  there  was  little  evidence  of  any  re¬ 
search,  and  wondered  how  the  conclu¬ 
sions  could  be  reached  after  only  10 
months  of  hearings. 

McGregor  said  the  magnitude  of  such  a 
report  would  require  months  of  prepara¬ 
tions  in  any  other  country  and  said  it 
would  take  at  least  two  years  to  reach  fair 
conclusions. 

“The  Kent  Commission  has  not  yet 
persuaded  me  it  is  an  authoritative  source 
of  information  on  the  Canadian  Press  and 
the  readers’  attitude  to  it,”  McGregor 
said.  He  also  suggested  that  the  Commis¬ 
sion  members  knew  in  advance  what  their 
recommendations  would  be. 

Spears  said  the  findings  that  were  re¬ 
leased  in  August  would  be  followed  by 
further  volumes  of  research  data. 

Spears  said  he  never  expected  the 
Commission’s  report  to  be  greeted  with 
“hosannas  of  joyful  praise,”  because  its 
critics  were  “so  perfectly  comfortable” 
with  the  system  they  now  have. 

Spears,  who  is  himself  a  veteran  news¬ 
paper  editor,  said  the  effects  of  the  Com¬ 
mission’s  proposals  would  not  be  res¬ 
traint,  but  expansion — expansion  of  the 
public  service  a  newspaper  is  able  to  pro¬ 
vide. 

“We  are  certainly  not  suggesting  any 
attempt  to  regulate  quality,”  he  said. 
“We  utterly  reject  any  such  approach. 
We  do  suggest  the  establishment  of  con¬ 
ditions  in  which  quality  can  best  be 
achieved.” 

Spears  said  the  government  should 
have  no  power  over  the  journalistic  pro¬ 
duct,  and  when  critics  attack  the  report  as 
an  infringement  on  press  freedom  they 
are  either  missing  the  point  or  deliberate¬ 
ly  distorting  it. 

International  Press  Institute  chairman 
Cushrow  Irani,  managing  director  of  the 
Calcutta  (India)  Statesman,  said  he  saw 
prejudgement  in  the  Kent  Commission’s 
study  and  suggested  the  Commission 
showed  a  bias  against  concentration  of 
ownership. 

“Let  there  be  no  delusions  that  govern¬ 
ment  interference  in  the  news  can  be  be- 
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nign,”  he  said.  “A  little  intervention  is 
like  a  little  pregnancy — it  starts  to  grow 
and  it  doesn’t  stop.” 

Anthony  Day,  a  senior  editor  at  the  Los 
Angeles  (Calif.)  Times,  said  the  market 
place  should  decide  whether  a  newspa¬ 
per,  chain-owned  or  independent,  is 
doing  its  job. 

Day  said  he  hoped  the  Kent  Commis¬ 
sion  report  is  not  accepted  by  the  Federal 
Cabinet. 

William  McLeman,  Canadian  director 
of  The  Newspaper  Guild,  sided  with 
Spears  in  defending  the  report  and  said  it 
didn’t  go  far  enough  in  recommending 
that  monopolies  divest  themselves  of 
some  of  their  newspaper  holdings. 

He  said  the  newspaper  industry  was 
overreacting  to  the  report’s  criticism  of  it 
and  he  suspects  the  government  may  be 
afraid  to  act  against  monopolies  because 
it  will  be  looking  for  their  support  at  elec¬ 
tion  time. 


KRN  agrees  to  share 
Viewtron  data 

Knight-Ridder  Newspapers,  Inc.  has 
reported  agreements  to  share  marketing 
data  from  its  Viewtron  experiment  with 
Affiliated  Publications  and  Capital  Cities 
Communications 

Knight-Ridder’s  subsidiary.  Viewdata 
Corp.  of  America,  and  AT&T  jointly  con¬ 
ducted  the  Viewtron  trial  in  Coral  Gables, 
Fla.  from  July,  1980  to  January,  1981. 
Viewtron  is  a  two-way  home  electronic 
system  which  linked  test  families  via  tele¬ 
phone  lines  to  a  central  data  bank.  The 
system  provided  news  and  advertising 
from  over  30  information  suppliers. 

The  Coral  Gables  test  did  not  charge 
consumers  nor  information  providers  for 
their  participation. 

Knight-Ridder  and  AT&T  plan  a 
second  Viewtron  involving  5,000  south¬ 
ern  Florida  homes.  Both  consumers  and 
information  suppliers  will  pay  to  take  part 
in  this  second  trial. 

William  O.  Taylor,  president  of  Affili¬ 
ated  and  publisher  of  the  Boston  Globe, 
and  Albert  Gillen,  president  of  Viewdata 
Corp.,  said  the  two  companies  will 
embark  on  a  joint  Viewtron  venture  in 
Boston  if  the  results  of  the  1983  test  in 
southern  Florida  are  encouraging. 

Daniel  Burke,  president  of  Capital 
Cities,  said  if  the  results  of  the  1983  test 
are  positive,  his  company  and  Viewdata 
Corp.  will  form  a  joint  venture  to  provide 
Viewtron  service  in  Kansas  City,  Mo. 
and  Forth  Worth,  Tex. 

Capital  Cities  publishes  the  Kansas 
City  Star  and  Times  and  the  Fort  Worth 
Star-Telegram. 
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Upward  trends  seen 
in  employee  benefits 


The  Institute  of  Newspaper  Control¬ 
lers  and  Financial  Officers  has  released  a 
survey  on  employee  benefits  at  353  news¬ 
papers,  which  identifies  several  “upward 
trends”  for  the  business. 

The  insurance  and  benefits  committee, 
chaired  by  Ronald  L.  Waggoner,  con¬ 
ducted  the  survey.  Waggoner  is  business 
manager  of  the  Columbus  (Ind.)  Re¬ 
public. 

The  survey  found  “managers  and  su¬ 
pervisors  are  enjoying  enhanced  benefit 
programs”  at  many  newspapers. 

It  said  managers  and  department  heads 
are  offered  a  wide  variety  of  stock  op¬ 
tions,  bonus  plans,  and  deferred  com¬ 
pensation  programs. 

Though  few  newspapers  provide  com¬ 
pany  autos  to  personnel  other  than  pub¬ 
lishers  and  general  managers,  most  offer 
generous  mileage  allowances. 

“One  (newspaper)  provides  a  full  six 
months  sick  pay  program  for  managers, 
guaranteeing  100%  of  salary  for  that 
period  if  a  medical  disability  keeps  the 
manager  from  working,”  the  survey 
stated.  “Others  offer  higher  life  insur¬ 
ance  amounts,  additional  riders  for 
accidental  death  and  dismemberment, 
and  travel  insurance.” 

Benefits  for  non-management  em¬ 
ployees  also  were  in  an  “upward  trend,” 
including  providing  more  vision  and  de¬ 
ntal  care,  greater  life  insurance  coverage, 
and  improved  life  benefits  for  depen¬ 
dents,  the  survey  said. 

The  survey  found  “nearly  two-thirds” 
of  the  papers  provide  some  benefits  for 
part-time  employees.  Some  papers  give 
those  who  work  30  hours  or  more  a  week 
the  same  benefits,  including  health  insur¬ 
ance,  as  full  time  employees.  On  other 
papers,  part-time  employees  can  share  in 
benefits  if  they  contribute  to  the  cost. 

“Some  of  the  more  innovative  be¬ 
nefits”  the  survey  identified  are: 

•Attendance  rewards  for  employees 
who  don’t  use  sick  pay  benefits. 

•Savings  incentives  such  as  direct  de¬ 
posit  accounts,  company  contribution 
and  Christmas  savings,  savings  bond 
programs,  and  credit  union  opportuni¬ 
ties. 

•Student  loans  and  scholarships. 

•Interest-free  emergency  loans  to  em¬ 
ployees. 

•Christmas  gifts,  including  free  tur¬ 
keys,  hams,  bonuses  based  on  earnings 
and  seniority,  gift  certificates,  parties, 
and  dinner  dances. 

•Free  coffee,  tea,  and  hot  chocolate  in 
employee  lounges. 

•Extra  life  insurance  for  company  re¬ 
lated  business  travel,  as  high  as  $150,000. 


•Stock  purchase  plans,  deferred  com¬ 
pensation,  and  other  bonus  and  incentive 
programs. 

•Paid  or  partially  paid  YMCA  or  other 
health  club  memberships. 

Survey  respondents  included  97  news¬ 
papers  with  circulations  under  25,000, 76 
with  circulations  between  25,000  and 
50,000,  and  180  with  circulations  exceed¬ 
ing  50,000. 

For  the  under  25,000  circulation  group, 
99%  provide  health  insurance,  most  of 
them  at  little  or  no  cost  to  employees. 
Most  provide  life  insurance  equal  to  one 
year’s  salary.  Sixty  of  the  97  provide  pen¬ 
sion  plans,  while  25  have  profit  sharing 
programs. 

Free  newspaper  subscriptions,  dental 
care,  vision  care,  and  personal  leave  are 
part  of  the  “creative  array  of  benefits” 
offered  by  many  of  these  papers. 

Most  of  these  operations,  about  80%, 
are  non-union. 

In  the  25,000  to  50,000  circulation 
category,  most  pay  75%  to  100%  of  both 
employee  and  dependent  group  health  in¬ 
surance,  and  the  majority  have  major 
medical  deductibles  of  $1()0  or  above. 

Many  are  planning  to  add  vision  care 
and  dental  coverage,  although  at  present 
only  9%  offer  the  former  and  44%  have 
the  latter. 

About  half  of  these  newspapers  pro¬ 
vide  life  insurance  benefits  equal  to 
annual  salaries,  but  only  25%  offer  life 
insurance  for  dependents. 

Over  three-quarters  have  pension 
programs,  mostly  non-contributory. 

Other  benefits  provided  by  these 
medium  sized  papers  include  educational 
reimbursement,  free  subscriptions,  and 
free  safety  equipment  such  as  shoes,  ear¬ 
plugs,  and  s^ety  glasses. 

About  40%  of  these  newspapers  are 
non-union. 

Most  have  “well  rounded  benefit  prog¬ 
rams”  including  hospitalization  and  ma¬ 
jor  medical  insurance. 

Pension  plans  are  in  place  for  62%  of 
the  large  circulation  papers  responding, 
with  21%  of  the  plans  being  contributory. 
Profit  sharing  programs  are  offered  by 
26%. 

Almost  all,  97%,  have  employee  life 
insurance  coverage,  with  19%  providing 
optional  dependents’  life  coverage. 

Most  of  these  newspapers  have  over 
200  employees,  with  65%  of  them  union¬ 
ized  in  the  composing  room,  66%  union¬ 
ized  in  the  press  area,  and  37%  in  the 
newsroom. 

Paid  vacations,  paid  holidays,  sick 
leave,  and  funeral  leave  are  standard  be¬ 
nefits  for  responding  newspapers  in  all 
three  circulation  categories. 


Th«  story  of  America's 
hspiess  drug  war  A  faUura 
from  the  streets  to  the  courtrooms. 


Cover  of  report 


Report  says  gov’t 
losing  drug  war 

In  1973,  President  Nixon  announced 
the  formation  of  a  new  federal  superagen¬ 
cy,  the  Drug  Enforcement  Administra¬ 
tion.  Its  mission:  Stamp  out  international 
narcotics  traffic  to  the  United  States,  and 
arrest  and  prosecute  the  country’s  top 
drug  conspirators. 

Last  summer  the  Miami  Herald  began 
a  project  to  examine  the  failure  of  U.S. 
drug  reinforcement.  Two  reporters  inter¬ 
viewed  prosecutors,  police,  judges  and 
DEA  agents  across  the  country  to  mea¬ 
sure  what — if  any — were  the  real  results 
of  the  government’s  most  celebrated 
cases. 

Two  other  Herald  reporters  used  a 
computer  to  analyze  three  years  of  narco¬ 
tics  crimes  in  the  Florida  Southern  Dis¬ 
trict,  the  nation’s  busiest  for  drug  cases. 
The  key  finding:  Most  defendants  con¬ 
victed  of  major  drug  violations  received 
two  years  or  less. 

Finally,  to  better  understand  the  frus¬ 
trations  and  futility  of  the  street,  one 
Herald  reporter  spent  two  months  riding 
with  the  country’s  most  active  DEA 
undercover  agents  in  its  most  violent  re¬ 
gion. 

The  result  was  a  seven-part  series. 

These  articles  show  that,  despite  im¬ 
pressive  successes  in  several  major 
cases,  the  DEA  has  never  lived  up  to  its 
mission.  Its  story  is  one  of  sweeping  fail¬ 
ure — a  failure  that  reflects  far  more  than 
one  agency’s  problems,  a  failure  that 
actually  reflects  the  whole  government’s 
mercurial  commitment  to  fighting  drug 
traffic. 

What  is  needed  is  an  end  to  drug  crop 
production  in  source  countries;  lean, 
well-financed  and  effective  national  drug 
enforcement;  and  swift  and  certain 
punishment  in  the  courts. 

“We  hope  our  series  helps  illuminate 
these  issues  and  provides  some  impetus 
for  action,”  Heath  Meriwether,  manag¬ 
ing  editor  said. 
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AM  International  puts 
losses  at  $250  million 


AM  International  said  (December  2)  it 
expects  its  financial  statements  for  the 
fiscal  year  ended  July  3 1 , 1981,  will  show 
almost  $250  million  in  losses  including 
special  accounting  review  adjustments. 

AM  International,  headquartered  in 
Chicago,  Illinois,  is  a  worldwide  supplier 
of  newspaper  graphics  equipment  and  in¬ 
formation  processing  systems. 

AM  chairman  Richard  B.  Black  said 
the  primary  elements  of  the  increase  from 
the  previously  estimated  loss  of  $175  mil¬ 
lion  were  increases  in  provisions  for 
losses  on  divestitures  and  the  write-off  of 
a  majority  of  the  Company’s  prepaid  tax 
amounts. 

The  company  stated  it  has  terminated 
the  services  of  its  public  auditing  firm. 
Price  Waterhouse  &  Co.,  in  connection 
with  the  year-end  audit  and  that  the  1981 
financial  statements,  to  be  released  next 
week,  therefore,  would  be  unaudited. 

AM  said  it  has  retained  Arthur  Andersen 
&  Co.  as  its  auditors. 

As  previously  reported,  in  March  1981 
new  management  of  the  company  initi¬ 
ated  an  extensive  business  and  account¬ 
ing  review.  In  October  1981 ,  the  board  of 
directors  engaged  outside  legal  counsel  in 
connection  with  this  special  review  and 
that  firm  engaged  Arthur  Andersen  &  Co. 
to  assist  it  in  certain  accounting  aspects  of 
the  review.  The  1981  losses  to  be  reported 
include  adjustments  arising  out  of  the 
special  review,  reserves  established  for 
divestitures,  and  operating  losses. 

Black  said,  “This  special  review  indi¬ 
cates  that  a  substantial  portion  of  the  spe¬ 
cial  accounting  review  adjustments  in¬ 
cluded  in  the  year-end  total  relate  to  mat¬ 
ters  which  would  have  been  more  approp¬ 
riately  recorded  in  the  company’s 
previous  consolidated  financial  state¬ 
ments.  However,  various  factors  make  it 
impractical  to  determine  the  amount  of 
the  adjustments  that  relate  to  prior  years 
or  the  extent  to  which  the  adjustments 
affected  particular  periods  prior  to  1981. 
“As  a  result,’’  he  added,  “the  effect  of  all 
special  adjustments  will  be  included  in 
the  fiscal  1981  results.” 

The  company  anticipates  discussing  its 
proposed  accounting  treatment  with  the 
Securities  and  Exchange  Commission 
and  the  New  York  Stock  Exchange  and 
releasing  unaudited  1981  financial  state¬ 
ments  after  the  discussions  are  held. 

The  company  also  announced  that 
several  law  suits  have  been  filed  as  class 
actions  against  the  company  in  federal 
courts  in  Chicago  and  New  York  by 
alleged  purchasers  of  the  company’s 
stock.  Other  defendants  include  Roy  L. 
Ash,  former  chairman  and  chief  execu- 
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tive  officer  of  the  company,  James  R. 
Mellor,  former  president  of  the  company, 
Price  Waterhouse  &  Co.,  and,  in  one  suit, 
all  of  the  directors  of  the  company. 

The  complaints  allege  that  the  com¬ 
pany’s  published  reports  during  various 
periods  (the  longest  alleged  in  any  com¬ 
plaint  being  September  1978  to  Septem¬ 
ber  1981)  misrepresented  the  financial 
condition  of  the  company  and  certain 
aspects  of  its  operations.  The  plaintiffs 
seek  to  sue  on  behalf  of  classes  of  persons 
who  purchased  stock  of  the  company  dur¬ 
ing  the  respective  periods  of  the  alleged 
misrepresentations.  No  specific  amount 
of  damages  is  sought  in  any  of  the  com¬ 
plaints.  One  suit  seeks  punitive  damages. 
The  company  is  reviewing  the  complaints 
in  order  to  determine  the  appropriate  re¬ 
sponse. 

Although  the  company  is  not  named  as 
a  defendant  in  the  previously  disclosed 
action  brought  by  Madison  Fund  Inc. 
against  certain  former  officers  of  the  com¬ 
pany  and  others,  the  complaint  alleges 
that  the  company  violated  the  federal 
securities  law  and  other  laws  in  connec¬ 
tion  with  the  Madison  Fund’s  purchases 
of  the  company’s  stock. 

As  announced  earlier,  the  company  has 
been  attempting  to  structure  and  stabilize 
its  indebtedness  and  has  been  dealing 
with  certain  demands  for  payment.  The 
company  successfully  resolved  or  post¬ 


poned  certain  demands  for  immediate 
payments  of  debt  and  obtained  exten¬ 
sions  until  December  14,  a  grace  period 
relating  to  the  Canadian  and  United  King¬ 
dom  agreements.  During  the  next  several 
weeks,  the  company  expects  to  continue 
to  encounter  difficulties  regarding  debt 
maturities  and  foreign  overdraft  loans. 
The  company  and  its  U.S.  leasing  sub¬ 
sidiary  are  in  non-compliance  with  cer¬ 
tain  covenants  involving  almost  all  of 
their  structured  debt.  In  most  instances, 
the  company  has  obtained  temporary 
waivers,  and,  in  other  cases,  lenders  have 
not  exercised  rights  to  accelerate  pay¬ 
ment  due  dates.  The  company  is  con¬ 
tinuing  to  negotiate  longer  term  solutions 
to  its  credit  needs. 

Bullet  kills 
news  director 

Neil  McNeil,  54,  director  of  the 
Washington-based  Medill  News  Service 
operated  by  Northwestern  University’s 
Medill  School  of  Journalism,  was  shot  to 
death,  apparently  by  his  wife  of  31  years, 
who  then  killed  herself. 

According  to  the  District  of  Columbia 
medical  examiner’s  office,  McNeil  died 
from  a  gunshot  wound  to  the  neck.  His 
wife  Doris,  57,  was  found  dead  in  the 
basement  of  their  home  with  a  handgun 
lying  beside  her  body.  The  couple  had 
been  separated. 

McNeil  became  the  first  director  of  the 
Medill  News  Service,  which  is  staffed  by 
graduate  students  from  Northwestern,  in 
1966.  Before  that  he  had  worked  as  a 
reporter  for  several  newspapers,  includ¬ 
ing  the  defunct  Washington  Daily  News. 


SITE  PREPARATION  has  begun  on  the  Los  Angeles  Times'  Son  Fernando 
Valley  plant.  The  plant,  which  is  located  in  Northridge,  is  part  of  the  Times' 
$21 5.6-million  expansion  program  now  underway.  The  1 98, (XX)  square  foot 
plant  will  be  partially  operational  by  1983  and  will  contain  four  12-unit 
presses. 
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Why  the  a.m.  advantage 
doesn’t  help  Seattle  P-l 


The  argument  that  morning  newspa¬ 
pers  have  a  natural  advantage  over  even¬ 
ing  papers  cropped  up  repeatedly  in  re¬ 
cent  Seattle  hearings  to  determine 
whether  the  morning  Post-Intelligencer  is 
on  the  verge  of  failure  and  therefore  eligi¬ 
ble  for  a  joint  operating  agreement  with 
the  all-day  Seattle  Times. 

Opponents  of  the  proposed  JOA  leaned 
heavily  on  that  argument,  but  the  P-I  took 
pains  to  refute  it,  saying  factors  that  make 
it  generally  true  simply  don’t  apply  in 
Seattle. 

The  morning  advantage  has  been  attri¬ 
buted  to  the  heavier  competition  evening 
papers  must  face  from  television,  as 
workers  arriving  home  in  the  evening  fre¬ 
quently  choose  between  reading  a  paper 
and  watching  tv.  But  it’s  the  numbers  of 
dominant  morning  papers  and  of  domi¬ 
nant  evening  papers  that  tell  the  story. 

Antiturst  attorney  Lawrence  Aldrich 
asked  Hearst  Corp.  expert  witness  John 
Morton,  a  newspaper  industry  analyst 
from  Washington,  D.C.,  about  the  morn¬ 
ing  advantage.  Adirich  ticked  off  a  list  of 
cities  on  the  West  Coast  and  in  the  Rocky 
Mountain  Time  Zone  where  a  morning 
paper  is  dominant  over  an  evening  paper 
in  terms  of  circulation.  It  included  Los 
Angeles,  San  Diego,  San  Francisco,  Tuc¬ 
son,  Albuqerque,  Salt  Lake  City  and  Spo¬ 
kane.  Excluding  Las  Vegas,  which  has  a 
peculiar  emphasis  on  night  time  activi¬ 
ties,  Seattle  is  the  only  city  in  the  Western 
area  where  the  evening  paper  is  domi¬ 
nant,  Morton  acknowledged. 

So  why  is  Seattle  so  different?  The 
Hearst  witnesses  had  some  explanations. 

In  most  cities  the  morning  advantage  is 
based  on  three  factors,  they  said. 

1.  White  collar  workers  tend  to  go  to 
work  late  and  get  home  late,  giving  them 
more  time  to  read  a  newspaper  in  the 
morning  and  less  time  to  read  one  in  the 
evening. 

2.  Growing  suburban  areas  are  tradi¬ 
tionally  a  stronghold  for  morning  news¬ 
papers  because  the  overnight  period 
allows  more  time  for  delivery  to  distant 
areas. 

3.  Conversely,  evening  papers  depend 
on  heavy  circulation  in  the  central  city  for 
their  strongest  area  of  support,  and  in 
most  cities  this  circulation  has  dried  up  as 
white  collar  workers  have  fled  to  the  sub¬ 
urbs. 

In  Seattle,  however,  none  of  these  fac¬ 
tors  provides  a  significant  advantage  for 
the  P-I,  the  Hearst  witnesses  said. 

On  the  issue  of  white  collar  working 
hours,  the  P-I’s  expert  witnesses  testified 
that  Seattle  white  collar  workers  simply 
don’t  follow  the  national  trend.  Even 


though  this  city’s  proportion  of  service 
workers  to  manufacturing  workers  is 
growing  all  the  time  the  new  service 
workers  are  still  keeping  manufacturing 
workers’  hours. 

P-I  publisher  Virgil  Fassio  remarked, 
“I  drive  to  work  at  7  a.m.  and  most  of  the 
people  I  see  driving  have  suits  on.” 
Furthermore,  the  7:30  business  breakfast 
is  a  “standard  practice”  in  Seattle  and 
“I’ve  never  been  in  a  city  where  business 
people  are  up  that  early.” 

In  response  to  the  second  reason  for 
the  morning  advantage,  the  Hearst  wit¬ 
nesses  replied  that  the  P-I’s  suburban 
stronghold  is  being  eroded  heavily  by  a 
unusually  strong  suburban  press,  which 
has  produced  four  morning  dailies  in  re¬ 
cent  years.  The  Auburn  Daily  Globe 
News,  Bellevue  Journal- American,  Kent 
Daily  News  Journal  and  the  Renton  Daily 
Record  Chronicle  have  a  combined  cir¬ 
culation  of  66,145. 

The  total  of  all  newspapers  in  the  Seat¬ 
tle  Retail  Trade  Zone  except  for  the 
Times  and  P-I  more  than  doubled  their 
circulation  to  189,000  this  year  from 
37,000  in  1972,  according  to  James  Rosse, 
Stanford  University  economist.  That  cur¬ 
rent  level  is  roughly  equivalent  to  the  P- 
I’s  total  circulation. 

During  the  same  period,  total  newspap¬ 
er  circulation  in  Seattle’s  Area  of  Domi¬ 
nant  Influence,  which  is  the  area  outside 
the  Retail  Trade  Zone  that  still  relies  on 
Seattle  newspapers,  rose  to  350,000  from 
260,000.  The  newer  figure  is  larger  than 
either  the  Times’  or  P-I’s  total  circula¬ 
tion. 

This  growth  was  much  harder  on  the 
P-I  than  the  Times,  Rosse  said,  for  the 
same  reason  the  far  flung  circulation  is 
the  P-I’s  stronghold.  This  year  the  P-I  has 
a  circulation  of  38,000  outside  the  Retail 
Trade  Zone  and  within  the  area  of  domi¬ 
nant  influence ,  which  is  about  a  fifth  of  its 
total  circulation.  The  Times  has  only 
9,000  or  less  than  5%  of  its  total  circula¬ 
tion  in  that  area. 

Another  result  of  the  P-l’s  strong  re¬ 
gional  circulation  is  that  the  paper  de¬ 
pends  more  heavily  on  national  advertis¬ 
ing  than  the  Times,  a  type  of  advertising 
being  taken  up  increasingly  by  television. 

Last  year  18%  of  the  P-I’s  advertising 
revenue  came  from  national  advertising, 
whereas  less  than  10%  of  the  Time’s  ad 
revenue  came  from  national  advertising. 
These  figures  mean  that  television’s  gains 
in  national  advertising  in  this  market  are 
twice  as  hard  on  the  P-I  as  on  the  Times, 
according  to  Rosse. 

On  the  third  reason  for  the  morning 
advantage,  the  Hearst  witnesses  pointed 


out  that  Seattle  hasn’t  experienced  mid¬ 
dle  class  flight  from  the  central  city  com¬ 
parable  to  other  U.S.  cities. 

Fassio  remarked,  “Seattle  is  not  a 
blighted  city;  there  are  no  truly  blighted 
areas.  The  streets  are  clean.  You  can 
walk  the  streets  without  getting  mugged. 
People  live  downtown.” 

Because  of  this  factor,  the  Times  has 
been  able  to  prosper  and  continue  to  com¬ 
pete  strongly  with  the  P-I  for  circulation 
while  other  evening  papers  across  the  ] 
country  have  watched  their  subscribers  \ 
move  to  the  suburbs,  the  Hearst  witnes¬ 
ses  said. 

In  fact,  the  Times  not  only  maintained 
its  strength  in  the  evening  market  but  also  j 
launched  a  morning  edition  to  compete  I 
with  the  P-I  on  on  its  own  turf.  The  Times 
converted  all  its  circulation  to  morning  in 
areas  outside  Kings  County  and  outside 
Southern  Snohomish  County,  and  also 
single  copy  circulation  inside  the  city. 

With  the  Times  morning  edition  and 
four  suburban  morning  papers,  “Seattle 
has  five  morning  papers  in  addition  to  the 
P-I,”  Fassio  said.  “It’s  the  most  competi¬ 
tive  morning  in  the  country.  There’s  no 
other  city  in  this  country  where  other 
papers  have  started  on  the  morning 
side.” 


Rejection  urged 

(Continued  from  page  9) 

Antitrust  urges  Hanscom  to  seek 
another  30  days  to  present  evidence  even 
if  he  decides  the  application  should  be 
opposed.  Hanscom  is  operating  under 
time  constraints  imposed  by  Smith  before 
the  appointment  of  an  Administrative 
Law  Judge  to  hear  the  case.  Smith  re¬ 
quired  that  the  hearing  record  be  closed 
within  60  days  of  Hanscom’s  appoint¬ 
ment,  which  would  be  the  end  of  next 
week. 

The  final  arguments  filed  by  a  group  of 
smaller  Seattle-area  newspapers  and 
others  opposing  the  joint  operating  agree¬ 
ment  raised  a  broader  question  about  the 
application — whether  granting  the  anti¬ 
trust  exemption  sought  by  the  dominant 
Seattle  dailies  would  violate  the  First 
Amendment  rights  of  competing  smaller 
papers  in  the  area. 

The  day  before  the  deadline  for  receipt 
of  final  aiguments  from  the  dailies  and 
opponents  of  the  Seattle  application, 
Hanscom  filed  a  request  with  the  Attor¬ 
ney  General  for  an  extension  of  his  dead¬ 
line  for  making  a  recommendation 
beyond  next  week  until  January  15. 

In  previous  applications  for  JOAs  in 
Cincinnati  and  Chattanooga,  Tenn. ,  since 
passage  of  the  1970  law,  the  Antitrust 
Division  recommended  approval  in  Cin¬ 
cinnati  after  lengthy  hearings.  It  recom¬ 
mended  against  the  Chattanooga  applica¬ 
tion,  but  on  technical  grounds  involving 
the  papers’  partial  implementation  of 
joint  operations  before  obtaining 
approval. 
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Weekday 
circulation 
lead  widens 


Rocky  Mountain  (Colo.)  News  has  in¬ 
creased  its  weekday  circulation  lead  over 
the  Denver  Post  to  44,601 ,  Audit  Bureau 
of  Circulations  publishers  statements 
show. 

The  figures  are  for  total  daily  average 
paid  circulation  for  the  six  months  ending 
September  30.  They  were: 

News — 300,264 

Post— 255,663 

The  News  is  published  in  the  morning. 

The  Post,  an  evening  newspaper,  intro¬ 
duced  a  morning  edition  last  month. 

The  figures  show  an  almost  tenfold  in¬ 
crease  over  the  4,624-paper  lead  the 
News  held  over  the  Post  during  the  same 
period  in  1980  when  the  flgures  were: 

News— 276,997 

Post— 272,373 

The  latest  figures  are  the  first  time  a 
Denver  newspajser  has  surpassed  300,000 
weekday  paid  circulation  for  Monday 
through  Saturday  for  a  six-month  period. 

The  News  continues  to  lead  the  Post  in 
weekday  circulation  in  the  city  zone  and 
primary  market  areas. 

In  the  city  zone  the  News  circulates 
212,627  papers  compared  with  the  Post’s 
189,658-— a  lead  of  22,%9.  In  the  primary 
market  area  the  News  has  a  22,317  paper 
lead  over  the  Post — 251,142  to  228,825. 

The  News  has  trimmed  the  Post  lead  in 
Sunday  circulation  to  an  average  of 
17,018.  The  figures: 

Post— 339,949 

News — 322,931 

The  figures  for  the  comparable  six- 
month  period  a  year  ago  showed  the  Sun¬ 
day  Post  with  352,404  and  the  News  with 
293,733.  The  Sunday  Post’s  figures  indi¬ 
cate  a  slide  in  circulation  of  16,710  in  the 
past  year.  The  News,  meanwhile,  has 
gained  an  average  of  23,267  over  the  same 
period  a  year  ago. 

Ralph  Looney,  editor  of  the  News, 
attributed  much  of  the  growth  in  the 
News’  Sunday  circulation  to  the  start  of  a 
city  edition  of  the  Sunday  paper  that  is 
available  from  newsstands  on  Saturday 
afternoon. 

Another  major  change  has  been  the 
addition  of  the  day  of  the  week  reversed 
on  a  color  block  as  a  prominent  part  of  the 
nameplate.  This  was  done  to  brighten  the 
look  of  the  front  page  and  prolong  the 
shelf  life  of  rack  and  newsstand  editions. 

Other  changes  Looney  has  brought  to 
the  News  in  the  past  year  include: 

— Introduction  of  specialized  pullout 
sections  each  day  of  the  week,  such  as 
SportsPlus  on  Mondays,  Business  on 
Tuesdays,  Mid-Week  for  women  on 
Wednesdays  and  Style,  a  fashion  section, 
on  Thursdays.  The  new  sections  were  in 
EDITOR  &  PUBLISHER  for  December  12,  1981 


News 


Denver's  Rocky  Mountain  News  now  features  pullout  sections  each  day  of 
the  week. 

addition  to  those  which  already  existed: 

Food  Fare  on  Wednesdays;  Center  Sec¬ 
tion/Friday,  an  entertainment  guide; 

Home  and  Car,  which  appear  on  Satur¬ 
days;  and  Now  on  Sundays. 

— Devoting  page  two  each  day  to  an 
expanded  index  of  leading  stories,  a  peo¬ 
ple  column  and  other  news. 

— Expanding  daily  weather  reports  to  a 
full  page  and  using  a  private  weather  ser¬ 
vice  to  give  metro  area  forecasts. 

— Expanding  the  Commentary  section 
with  the  addition  of  columns  by  News 
Washington  reporter  A1  Gordon  and 
James  Kilpatrick,  Lewis  Grizzard  and 
Pete  Hamill. 

— Increasing  coverage  of  religious 
affairs  with  the  appointment  of  a  religion  oiWittion,  win  benefits 

editor  and  additional  space. 

— Redesigning  and  adding  to  the  daily 
and  Sunday  comics,  adding  such  popular 
favorites  as  “Miles  to  go,’’  “Hagar  the 
horrible,”  “Marmaduke,”  “Heathcliff” 
and  “Smithereens.” 

Looney  also  has  beefed  up  news, 
sports,  business  and  lifestyles  staffs  and 
created  a  state/region  desk  and  suburban 
desk  with  more  space  devoted  to  local 
and  regional  news. 


Rockv  \  lountain  News 


Inflation  hits  4.4%  annual  rate 


The  "new  look"  of  the  front  page  af 
Denver's  Rocky  AAountain  News.  It  fea¬ 
tures  a  simplified  nameplate  with  the 
addition  of  the  day  of  the  week  reversed 
in  a  color  block  and  increased  use  of  spot 
and  full  color. 


Big  business  bias  detected  in  papers 


statement  and  omission.” 

The  article  probes  coverage  of  the 
Love  Canal  case,  the  Ford  Pinto  trial. 
General  Electric’s  bribery  indictment, 
Bethlehem  Steel’s  bribery  admission, 
Mobil  Oil  advertising,  alleged  gas  diver¬ 
sion  by  Texaco  and  several  other  recent 
corporate  crime  controversies. 

Bennett’s  investigation  of  the  case  indi¬ 
cates  major  dailies  accentuate  corporate 
claims  and  ignore  or  bury  claims  of  cor¬ 
ruption  by  large  American  corporations. 


Illinois  daiiy  unveiis 
its  ‘pieasure  principie’ 


The  general  decline  in  newspaper  cir¬ 
culation  nationwide,  and  more  specifical¬ 
ly  in  Springfield,  Illinois,  prompted  the 
management  of  Springfield  State  Jour¬ 
nal-Register  to  take  action. 

“Our  circulation  was  holding  its  own,” 
says  publisher  John  P.  Clark,  “but  we 
didn't  want  to  sit  back  and  wait.  We  de¬ 
cided  to  be  aggressive,  with  an  extensive 
awareness  and  sales  campaign.  We  also 
were  interested  in  boosting  our  strength 
in  the  outlying  counties  we  serve.” 

But  the  same  look-at-all-there-is-in- 
the-paper  approach  didn’t  appeal  to 
Clarke  and  his  committee.  “We  felt  most 
people  already  knew  what  was  in  the  pa¬ 
per.  They’ve  just  forgotten  how  interest¬ 
ing  and  entertaining  a  newspaper  can  be, 
with  television,  athletics  and  other  mod¬ 
em  distractions  competing  so  much  for 
attention.” 

The  campaign  theme,  simply.  “It’s 
really  a  pleasure,”  broke  in  September, 
with  television  and  radio  sharing  the 
media  budget,  and  outdoor,  newspaper 
and  vending  machine  cards  providing 
continuity. 

According  to  Don  Kelly,  marketing 
director,  the  campaign  “touches  on  the 
news  aspect,  which  is  our  major  business, 
and  on  features  and  other  attractions  in 
the  paper,  but  it  doesn’t  dwell  on  detail.  It 
just  shows  people  enjoying.” 

The  television  features  a  well-meaning 
man  surprising  his  wife  with  breakfast  in 
bed  (a  recipe  from  the  paper),  a  pair  of 
newspaper-conscious  politicians,  and  a 
young  cheerleader  beaming  at  her  picture 
in  the  sports  section.  Radio  spots  feature 
similar  situations. 
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In  addition  to  its  new  campaign,  the 
State  Journal-Register  is  celebrating  its 
150th  anniversary  of  publication  begin¬ 
ning  November  10.  A  special  anniversary 
logo  has  been  designed,  featuring  the 
theme,  “Springfield’s  Front  Page  Since 
1831,”  referring  to  the  importance  of  the 
paper  to  the  city  for  the  last  fifteen  de¬ 
cades. 

A  series  of  events  will  mark  the 
celebration,  beginning  with  a  special 
anniversary  issue.  The  special  edition 
will  feature  actual  news  articles,  photos, 
editorials  and  advertising  from  the  paper. 


New  computer 
makes  diagnosis 
by  teiephone 

As  computers  become  increasingly  im¬ 
portant  to  everyday  business  operations, 
so  does  the  ability  to  keep  the  system 
functioning  properly.  Unfortunately,  a 
system  will  stop  for  no  apparent  reason, 
and  cause  numerous  problems  due  to 
time  loss  and  data  erasure. 

If  a  local  engineer  is  not  able  to  detect 
the  problem  or  failure,  the  normal  proce¬ 
dure  is  to  fly  a  more  knowledgeable  en¬ 
gineer  in  for  diagnosis,  which  results  m 
great  expense  and  lost  time.  With  the  help 
of  a  revolutionary  new  computer.  Bur¬ 
roughs  B2900  System,  a  plant  engineer  is 
able  to  make  the  diagnosis  via  phone  lines 
and  a  computer  terminal. 

Dallas  Times  Herald  is  the  only  news¬ 
paper  and  one  of  the  first  three  Burroughs 
systems  in  the  country  to  utilize  the 
“state-of-the-art”  diagnostic  system  of 
the  B2900.  All  circulation  operations  of 
the  newspaper  are  handled  by  this  sys¬ 
tem.  And  with  remote  diagnostic  capabi¬ 
lities,  the  paper  is  able  to  save  valuable 
time  and  information  rather  than  lose  it  to 
computer  breakdown. 

dating  back  to  the  years  of  Andrew  Jack¬ 
son’s  presidency.  Also,  as  a  gift  to  the 
city  of  Springfield,  the  paper  will  sponsor 
Dickens’  “A  Christmas  Carol”  during 
the  holidays  at  the  Sangamon  State  Uni¬ 
versity  Public  Affairs  Center. 

A  detailed  history  of  the  Copley  news¬ 
paper,  written  by  local  author  Andy  Van 
Meter,  will  be  published  in  book  form 
later  this  year. 

The  State  Journal-Register  began  as 
the  Sangamon  Journal  on  November  10, 
1831. 


;  morniiK^  I  . 


Reports  examine 
information  changes 

The  information  revolution  of  the  1980s 
is  expected  to  change  the  way  we  live, 
work  and  play.  Many  think  its  impact  will 
equal  that  of  the  Industrial  Revolution. 

To  focus  on  these  important  changes 
in  our  society,  a  Fort  Worth  Star- 
Telegram  news  team  spent  several 
months  researching  and  writing  stories 
for  a  special  section. 

“It  is  an  example  of  the  kind  of  news 
reporting  projects  we  believe  will  en¬ 
hance  newspapers’  credibility  with  read¬ 
ers,”  reports  Jack  B.  Tinsley,  executive 
editor. 
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America's  ener^  future  doesn't  depend  on  miracles. 
Just  smart  choices. 


By  making  the  right  choices  in  five 
critical  areas,  America  can  significantly 
reduce  oil  imports  by  1990. 

The  choices  to  be  made  allow  for  more 
energy  from  federal  lands,  a  more  care¬ 
ful  balance  between  the  environment 
and  domestic  energy  development, 
reasonable  growth  in  nuclear  power, 
increased  reliance  on  the  market 
system,  and  encouragement— rather 


than  preemption — of  private  develop¬ 
ment  of  a  commercial  synthetic  fuels 
industry. 

If  America  makes  common  sense  deci¬ 
sions  on  these  issues,  our  country  will 
be  in  better  control  of  its  energy  future. 
And  the  energy  needed  to  keep  America 
growing  will  be  available  in  the  year 
2000  and  beyond. 


You  exfject  more  from  a  leader. 


I, 


Tips  given 
on  preparing 
saies  pitch 

Small  newspapers  should  arm  them¬ 
selves  with  helpful  sales  presentation 
materials  to  compete  for  ad  dollars  with 
metro  dailies  and  television,  Ted  Grofer, 
veteran  publisher  and  advertising  execu¬ 
tive  said  November  12. 

“National  ad  reps  are  doing  it,  big  city 
dailies  are  doing  it  and  you  can  bet  tv 
stations  in  your  market  area  are  doing  it,” 
Grofer  told  the  southern  chapter  of  the 
California  Newspaper  Advertising  Ex¬ 
ecutives  Association  in  Montebello. 
“Take  advantage  of  the  selling  strategies 
available  to  you.” 

Grofer,  who  heads  Ted  Grofer  Associ¬ 
ates,  a  Palm  Springs  sales  and  marketing 
service,  is  former  publisher  on  the  Desert 
Sun  in  that  city.  He  also  has  been  director 
of  sales  and  promotion  for  the  Detroit 
News  and  has  worked  in  advertising  and 
public  relations  for  several  other  firms, 
including  Champion  Paper  Co.  He  pre¬ 
sently  owns  three  weeklies  in  the  Palm 
Springs  area  and  is  consultant  to  the  Daily 
News  of  Los  Angeles,  Riverside  Press 
Enterprise,  McGiffin  CLAS  Newspapers 
and  the  Los  Angeles  Daily  Journal. 

According  to  Grofer,  sales  presenta- 


The  layout 
and  graphic 
idea  book 


NEV\/SPAPER  DESIGN/ 1981  is  an 
invaluable  source  of  layout,  design 
and  graphic  ideas  for  editors  and 
artists.  This  new  book,  compiled  by 
Roger  F.  Fidler,  contains  reproduc¬ 
tions  of  over  150  pages  from  seven 
well-designed  newspapers  as  well 
as  detailed  information  on  their  ty¬ 
pography,  typesetting  systems,  and 
graphic/design  departments. 

To  order  NEWSPAPER  DESIGN/ 1981.  simply 
complete  the  information  below.  Send  check  or 
money  order  only, 

_ copy(ies)  at  $14  each  $ _ 

(Add  $1.50  postage  and  handling  for  each 
book  mailed  to  a  United  States  or  Canadian  ad¬ 
dress  Add  $3  for  all  other  countries.) 

TOTAL  ENCLOSED  $ _ 


NAME 


ADDRESS 


CITY/STATE/ZIP 


SOURCE  PUBLICATIONS,  INC 

700  NE  6lst  St.  Miami,  FL  33137 


it  and  present  it.  Your  competitors  are 
using  it.  It’s  appalling  how  few  newspap¬ 
ers  are  availing  themselves  of  data 
banks.” 

“What  if  a  newspaper  does  all  this  and 
the  ad  doesn’t  work?”  a  listener  asked. 

“Do  reasearch  on  your  readership,” 
Grofer  advised.  “Find  out  if  you  are  cap¬ 
turing  the  market  available  to  you.” 

As  the  information  explosion  continues 
in  the  1980’s,  Grofer  stated,  newspapers 
must  communicate  more  clearly  than 
ever  with  their  customers.  This  means,  he 
said,  “Identifying  your  market,  isolating 
your  message,  communicating  clearly 
and  finding  out  if  they  listened.” 


Ted  Grofer 

tion  materials  should  be  contained  in  an 
attractive,  well  designed  package  includ¬ 
ing  such  essential  information  as  popula¬ 
tion,  circulation,  market  penetration,  re¬ 
tail  selling  patterns  and  demographic  data 
on  home  ownership,  ethnic  makeup, 
earning  power,  auto  ownership,  travel 
and  discretionary  spending  ability. 

All  this,  he  said,  should  be  presented  in 
a  “cohesive  fashion.” 

“Say  what  you  mean  and  mean  what 
you  say,”  he  continued.  “When  you’ve 
assembled  the  data,  then  get  the  graphics. 
You  can  hire  a  local  artist  to  put  the 
graphics  together.  Art  directors  are  im¬ 
portant  in  this  business.” 

Grofer  said  some  newspapers  go  to 
customers  with  poor  presentations,  often 
because  the  data  is  set  forth  in  too  compli¬ 
cated  a  form. 

“Don’t  confuse  them  with  too  many 
facts  at  the  same  time,”  he  explained. 
“Give  them  facts  one  at  a  time.  Focus  on 
single  facts.  Charts  should  be  cleanly  de¬ 
signed,  with  each  page  dealing  with  a 
single  fact.” 

The  speaker  said  such  data  as  product 
and  service  sales  potentials  should  be 
separated  into  such  categories  as  liquor, 
apparel,  appliances,  jewelry  and  res¬ 
taurants. 

Grofer  noted  that  newspapers  can  do 
their  own  data  research  or  can  obtain  the 
information  from  various  computer 
banks.  He  said  his  own  service.  News¬ 
paper  Market  Analysis  Report,  refines 
data  obtained  from  a  Los  Angeles  data 
bank  so  that  it  fits  newspapers. 

“We  can  come  up  with  such  data  for 
any  newspaper  in  any  part  of  the  coun¬ 
try,”  he  asserted. 

NMAR  information,  he  pointed  out,  in¬ 
cludes  annual  expenditures  in  a  locality 
for  appliances,  department  store  mer¬ 
chandise,  drugs,  furniture,  shoes,  liquor 
and  other  items. 

“This  is  the  computer  age,”  Grofer  de¬ 
clared.  “Learn  how  to  take  advantage  of 
it.  Learn  how  to  use  data,  how  to  display 
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Cover  story 

Poletown  story 
featured  in  magazine 

For  more  than  a  year,  a  neighborhood 
called  Poletown  has  been  an  important 
story  in  Detroit  and  elsewhere. 

The  story  began  in  1980  when  General 
Motors  announced  it  would  build  a  new 
plant  in  the  city  if  enough  land  could  be 
found.  Mayor  Coleman  Young,  believing 
that  keeping  auto  industry  jobs  was 
essential,  found  the  necessary  land  sur¬ 
rounding  a  recently  closed  auto  plant.  But 
acres  of  housing,  schools,  churches  and 
businesses  also  would  have  to  be  cleared. 

“It  was  understandably,  an  emotional 
issue,”  Dave  Lawrence,  executive  edi¬ 
tor,  Detroit  Free  Press,  said. 

“Few  structures  remain  in  Poletown 
today,  and  they’ll  be  gone  soon.  But 
despite  many  columns  of  coverage,  we 
thought  the  issue  had  not  been  put  into 
perspective,”  he  said. 

Providing  that  perspective  is  the  work 
of  three  Free  Press  photographers — 
Craig  Porter,  Daivd  Turnley  and  Taro 
Yamasaki — and  writer  Gary  Blonston. 
Their  work,  spanning  much  of  this  year, 
was  featured  in  a  special  issue  of  the  Free 
Press’  Detroit  magazine. 
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If  you  don't  know  the  answer  to  that 
one... and  you’re  a  smaller  news¬ 
paper,  large  circulation  weekly  or  a 
supplement  printer... you’re 
missing  out  on  the  single  best  press¬ 
room  profit  center  you  can  own. 

Reliable.  Simple.  Economical. 

Call  William  E.  Seaman,  Vice 
President  of  Sales  and  Marketing 
at  (201 )  469-6600  or  write: 
M.A.N.-Wood  Industries,  Wood-Hoe 
Division,  333  Cedar  Avenue, 
Middlesex,  New  Jersey  08846-2499. 


Another  Viable  Alternative  fromWood-Hoe 


INDUSTRIES 


WOOD-HOE  DIVISION 


31  dailies 
involved  in 
local  tv  shows 

According  to  Turner  Broadcasting  Sys¬ 
tem  Inc.,  31  Newspapers  are  currently 
involved  or  will  be  by  the  end  of  1981  in 
some  form  of  localized  programming  on 
cable. 

They  include:  Phoenix  (Ariz.)  Gazette; 
Yuma  (Ariz.)  Arizona  Daily  Sun;  Dan¬ 
bury  (Conn.)  News  Times;  Cape  Coral 
(Fla.)  Breeze;  Jacksonville  (Fla.)  Times 
UnionUournal;  Fitzgerald  (Ga.)  Herald 
&  Leader,  Hinesville  (Ga.)  Coastal 
Courier;  Jesup  (Ga.)  Press  Sentinel. 

Metropolis  (Ill.)  Planet;  Frankfort 
(Ind.)  Times;  Marshalltown  (la.)  Times 
Republican;  Mason  City  (la.)  Globe 
Gazette;  Ottumwa  (la.)  Courier;  Des 
Moines  Register  &  Tribune;  Mayfield 
(Ky.)  Messenger;  Murray  (Ky.)  Ledger 
&  Times;  Worcester  (Mass.)  Telegram  & 
Gazette;  Bangor  (Me.)  Daily  News. 

Bedford  (Mich.)  Observor,  Wayne 
(Mich.)  Eagle;  Nutley  (N.J.)  Sun;  Am¬ 
sterdam  (N.Y.)  Recorder;  Monroe 
(N.C.)  Enquirer  Journal;  Sandusky  (Oh.) 
Register;  Toledo  (Oh.)  Blade;  Troy  (Oh.) 
Daily  News;  Shawnee  (Okla.)  News  Star; 
Denton  (Tex.)  Recorder  Chronicle. 


San  Antonio  (Tex.)  Express  News;  Eau 
Claire  (Wise.)  Leader  Telegram,  and  the 
Milwaukee  (Wise.)  Journal. 

ANPA  plans  two 
cable  seminars 

American  Newspaper  Publishers 
Association  will  sponsor  two  seminars 
under  the  auspices  of  its  Telecommunica¬ 
tions  Committee  in  early  1982. 

The  ANPA  Electronic  Publishing 
Seminar,  scheduled  January  26-28  in 
Washington,  offers  a  basic  introduction 
to  all  aspects  of  electronic  publishing, 
i.e.,  telephone  and  cable  tv-based  sys¬ 
tems,  business  and  consumer  applica¬ 
tions  of  videotex/teletext  technologies. 

The  ANPA  Newspapers  and  Cable  Tv 
Seminar,  to  be  held  February  24-26  in 
Denver,  will  examine  the  growth,  current 
position  and  direction  of  the  cable  tv  in¬ 
dustry  and  will  explore  existing  and 
potential  working  relationships  between 
newspapers  and  cable  tv  operators. 

These  sessions  follow  a  highly  success¬ 
ful  Electronic  Publishing  Seminar  held 
last  September  in  Dallas. 

For  information  contact  Kathleen 
Criner,  director/ANPA  telecommunica¬ 
tions  department,  at  The  Newspaper 
Center  in  Reston,  Va.  (703)  620-9500. 


Average  Guild 
top  reporter 
minimum  $450 

Average  top  minimum  for  reporters 
and  photographers  on  daily  newspapers 
and  major  wire  services  under  Guild  con¬ 
tracts  in  the  U.S.,  Canada  and  Puerto 
Rico  as  of  October  1  was  $449.35  a  week, 
according  to  data  from  the  Newspaper 
Guild’s  collective  bargaining  department. 

The  average  is  $34.36  higher  than  it  was 
a  year  before,  on  October  1,  1980,  and  is 
up  by  $14.70  over  the  average  six  months 
earlier,  on  April  1,  1981. 

A  list  of  148  daily  newspapers  and  wire 
services  released  by  the  Guild  shows  88 
minimums  above  $400  a  week,  47  at  or 
above  $500  a  week,  1 1  at  or  above  $550  a 
week,  and  four  above  $600  a  week. 

The  highest  top  minimum  is  at  the  New 
York  Times,  where  reporters  earn  $678. 1 1 
after  two  years.  Reporters  for  the  New 
York  News  earn  a  top  minimum  of 
$637.81  after  six  years,  while  reporters  at 
the  New  York  Post  earn  $624.40  after  four 
years. 

The  other  newspaper  that  pays  Guild 
members  a  top  minimum  of  over  $600  a 
week  under  its  contract  is  the  Chicago 
Sun-Times,  where  reporters  receive 
$601.08  after  five  years. 


do 

accidents 
go  up? 


It'S  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm's  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  "The  55  MPH  Speed 
Limit:  Lifesaver  or  Nui¬ 
sance?"  and  "Air  Bags, 
Needed  or  Not?"  They're 
part  of  the  information 
service  available  to  news¬ 
people  from  State  Farm. 


Write  or  call  (309-662- 
2625)  if  you  have  an  interest 
in  these  topics  or  questions 
about  others. 


Media  Information  Service 
Public  Relations  Department 
State  Farm  insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701  f  »»«•  < 


22 


EDITOR  &  PUBLISHER  for  December  12,  1981 


FOR  PR'CES  °227-6884  ^ 
CALL-  rentals, 

'S“SSaff‘ 

calif.  (415)^2 

'-^^5P^rMAT  AND 


iwi— -- 

Newsmatti^^^, 

•  OP^RvI  hS&ntwl)°us 
.S-i^SFBOMaGARETTE 

lighter 
\  .USE IN; 

I  TELEPHONE^J’^IeLLAS 
\  UNDER  BEACH  UM  p^NT 
\  SITTING  IN  ARt®'  PER  new 

\  JSoON  D®'^'- 

I  SERVICE  — 

I 

I  06a9TV225O 


Portable  vdt  sells  for  $5,000 


A  portable  word  processing  computer  is  being  marketed  by 
Punnch/Ztec  Systems,  Canaan,  Conn. 

Weighing  about  16  lbs.,  the  unit  can  go  anywhere  as  water¬ 
proof,  shock  resistant,  luggage,  the  company  said. 

Called  the  Ztec  Amigo  I,  the  microcomputer  has  a 64  square 
inch  foldaway  screen,  capacity  of  480  characters,  dynamic 
and  94K  bubble  memory,  and  a  telephone  coupler. 

Text  processor  functions  include  full  flashing  cursor  con¬ 
trol,  word  wrap,  2-speed  repeat,  delete  character,  sentence, 
paragraph,  or  all  text.  Z80  dynamic  and  bubble  memory  stor¬ 
age,  64K  plus  94K  bubble,  32K  standard,  additional  16K 
optional.  Qwerty  Keyboard.  Options  include  integral  40  col¬ 
umn  thermal  printer,  external  80  column  bi-directional  prin¬ 
ter,  1200  band  external  cassette,  16K  additional  user  RAM, 
PASCAL,  B.aSIC  interpreter. 

The  acoustic  coupler  makes  it  possible  for  the  Amigo  I  to 
transmit  or  receive  data  or  programs  over  public  telephone 
lines,  operating  on  both  American  and  European  communica¬ 
tions  standards.  Also  to  communicate  with  another  micro¬ 
computer  using  the  originate/receive  mode. 

The  Amigo  I  can  operate  anywhere  in  the  world  since  it 


Portable  VDT 

works  on  105-265  volt  power  supplies.  Its  memory  stores  data 
without  erasing  it  when  the  power  is  turned  off.  A  password  is 
needed  to  extract  information. 


That  also  accounts  for  the  small  usage 
of  natural  gas  on  the  last  two  bills. 
“Maybe  it’s  not  free  hot  water,  but  $14.03 
is  a  lot  less  than  $675. 1  wish  my  own  gas 
bills  were  only  $14.03,”  Doll  said. 

The  unit  was  installed  by  Herald-News 
maintenance  crews  so  the  only  additional 
cost  was  tubing  to  divert  the  freon. 

FCC  approves 
station  sale 

The  broadcast  subsidiary  of  A.S.  Abell 
Co.,  publisher  of  the  Baltimore  Sunpap- 
ers,  acquired  its  third  and  fourth  radio 
stations,  an  am-fm  combination  in  Jack¬ 
sonville,  Fla,  for  $2.1  million. 

The  announcement  of  the  purchase  by 
Abell  Communications  of  WCRJ-am  and 
fm  came  about  a  month  after  the  Federal 
Communications  Commission  approved 
transfer  to  Abell  of  another  Florida  fm 
station,  WDOQ,  serving  Daytona  Beach 
and  Orlando.  That  purchase  was  for 
$2,860,000  in  cash. 

The  Abell  publishing  company  estab¬ 
lished  Abell  Communications  as  a  sepa¬ 
rate  operating  division  in  October  for  its 
WMAR-tv  and  WMAR-fm  in  Baltimore. 
The  three  radio  stations  in  Florida  are  the 
first  acquisitions  by  the  new  subsidiary  in 
an  announced  plan  to  acquire  the  max¬ 
imum  number  of  radio  licenses  permitted 
by  federal  law,  seven  fm  and  seven  am. 

Sunpapers  publisher  Reg  Murphy  is 
chief  executive  otticer  ot  the  puhiisning 
division,  and  Stephen  D.  Seymour,  presi¬ 
dent  of  WMAR-fm  in  Baltimore,  is  chief 
executive  of  the  communications  divi¬ 
sions.  Donald  H.  Patterson  continues  as 
president  of  the  parent  company. 

Stuart  D.  Frankel,  president  of  the 
communications  division’s  radio  divi¬ 
sion,  which  so  far  consists  only  of  the 
Baltimore  and  Florida  fm  stations,  said 
Abell  intends  to  buy  the  maximum  seven 
fm  and  seven  am  stations  allowed  under  a 
single  ownership  by  FCC  regulations. 
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Hot  water  heated 
for  next  to  nothing 

“Free  hot  water”  is  what  Joe  Doll, 
Joliet  (Ill.)  Herald-News’  building  super¬ 
intendent,  says  is  the  result  of  his  plan, 
which  cut  the  company’s  gas  bill  from 
$675.84  in  mid-June  to  $28.16  in  July  to 
$14.03  in  August. 

The  water  is  heated  by  the  hot  freon  gas 
from  the  building’s  air  conditioning  sys¬ 
tem.  In  the  process  of  cooling  the  news¬ 
paper  offices,  the  gas  refrigerant  in  the 
system  takes  on  a  great  deal  of  heat.  Pre¬ 
viously,  this  hot  freon  was  pumped  out¬ 
side  the  building  and  was  cooled  by  a 
condenser  unit  and  several  fans. 

The  hot  freon  is  pumped  through  a  steel 
shell  that  encases  something  similar  to  a 
standard  hot  water  tank.  The  gas  heats 
the  steel  casing,  which  in  turn  heats  the 
water  in  the  tank. 

By  the  time  the  freon  exits  the  botton  of 
the  transfer  tank  it  has  lost  a  great  deal  of 


Joe  Doll,  building  superintendent, 
checks  his  "free  hot  water"  heating  system 

its  heat.  Although  it  still  must  pass 
through  the  outdoor  condenser,  it  now 
requires  even  less  electricity  to  cool. 

The  equipment  is  a  bit  expensive 
($1,100  for  the  tank  alone)  but  can  save  a 
great  deal  of  money  in  buildings  that  use 
much  air  conditioning  or  refrigeration. 

The  Herald-News  makes  round  the 
clock  use  of  its  air  conditioning  to  cool 
office  areas  and  its  computer  room. 

“It  should  pay  for  itself  by  the  end  of 
the  summer,”  Doll  said,  noting  that  the 
paper’s  air  conditioning  system  operates 
about  seven  months  of  the  year. 

In  the  winter,  or  if  a  cold  snap  hits 
Joliet,  there  might  not  be  enough  heat  in 
the  freon  to  heat  the  water.  For  those 
times  the  old  hot  water  tank  is  on 
standby. 
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THIS  IS  THE  MOST  IMPORmNT  LETTER 
IN  OUR  NAME.\VE’RE  MUZAK*. 

R,  of  course,  stands  for  registered  trade'  reference  to  anything  other  than  our 
mark.  And,  in  case  you  hadn’t  noticed,  unique  scientifically-engineered  sound 

one  of  those  Rs  is  attached  to  the  word  system,  you  are  misusing  it 

Muzak.  And  that’s  illegal. 

We’d  simply  like  to  remind  you  not  to  So  just  remember  that  important  letter 

use  our  fine  name  in  vain.  R  in  the  word  Muzak.  It  lets  you  know  that 

When  you  use  the  word  Muzak  in  we’re  really  more  than  background  music. 


MCMOETHAN  MUSIC.  AN  ENVIRONMENT 


MUZAK  is  the  registered  trademark  of  MUZAK,  Division  ofleleprompter  Corporation.  888  Seventh  Avenue,  New\brk,  N.Y.,  10106. 


The  Best  of  Gannett  1981  awards  were  the  most  Newspaper  judge  Mike  Gartner  said,  “I  enjoyed  the 

competitive  ever.  give-and-t^e  among  the  judges,  the  spirited  discussions 

And  so  were  some  of  the  independent  professionals  and  impassioned  pleas ...  it  was  difficult  to  single  out  the 

who  did  the  judging.  very  best  of  the  bunch  because  so  many  in  the  bunch 

These  awards,  for  the  fifth  year,  salute  outstanding  were  so  good.” 
achievement  among  Gaimett’s  world  of  different  voices  Television  judge  David  Brinkley  said,  “Having 

in  newspaper  and  broadcast  news  coverage,  in  public  ser-  looked  at  a  good  deal  of  material  over  the  years,  I  don’t 
vice  journalism,  and  in  community  leadership.  They  re-  remember  seeing  a  collection  that  was,  on  balance,  better.” 
fleet  peer  recognition  and  professional  satisfaction  in  Writing  judge  Carol  McCabe  said,  ‘There  were  sur- 

making  toda/ s  effort  better  than  yesterday’s  and  reaching  prises  in  nearly  every  folder  I  opened . . .  several  ringing 

to  make  tomorrow’s  still  better.  voices...  I  hope  that  all  judgment  days  I  attend  are  as 

The  Best  of  1981  winners  were  chosen  from  almost  full  of  happy  surprises.  ” 

4,500  entries,  and  they  represent  the  smallest  to  the  larg-  The  judges  and  their  happy  but  difficult  choices, 

est  newspapers  and  television  stations,  as  well  as  one  of  shown  on  these  pages,  honored  the  Best  of  Gannett  1981, 

the  oldest  and  some  of  the  newest  voices  of  Gannett.  a  proud  record  of  accomplishment;  at  the  same  time  they 

The  increased  participation  made  for  intensified  established  the  starting  line  for  a  new  pursuit  of  excel- 

judging  debates.  lence  in  the  year  ahead. 

The  Distinguished  Judges: 


David  Brinkley  Mimi  Dawson  Gerald  Garcia 

ABC  Television  FCC  Commissioner  The  Sun, 

San  Bernardino 


Michael  Gartner  Julian  Goodman  Carol  McCabe 

Des  Moines  Former  President  The  ftovidence 

Register  &  Tribune  &  Chairman  of  NBC  Journal-Bulletin 


Jody  Rawell  Wick  Temple  Elizabeth  Yamashita 

\Witer,  Lecturer  Associated  Press  Michigan  State 

University 


IHimSfOfeMWnTIMHHiBS.1981 


The  Ithaca 

JOURNAL 

Outstanding  Achievement 
by  a  Newspaper 


WXIATV  ATLANTA 

Outstanding  Achievement 
by  a  Television  Station 


TOM  SHRODER 
Fort  Myers  News-Press 
Outstanding  Achievement 
by  an  Individual 


MARK  PURDY 
Cincinnati  Enquirer 
Outstanding  Achievement 
in  Wilting 


BRUCE  ANDERSON 
WLKY-TV,  Louisville 
Outstanding  Achievement 
by  an  Individual 


San  Bernardino 
Public  Service  and 
Community  Leadership 

GANNETT  NEWS  SERVICE 

Special  Award  for 
Public  Service 
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NEWSPEOPLE  IN  THE  NEWS 


Rubin  Keevil  Van  Meter  Reeves  *  Klingsten 

Dorothy  P.  Rubin  has  been  named  Candi  Van  Meter  was  appointed  Thomas  W.  Reeves,  executive 
publisher  of  The  Jewish  Journal  in  Fort  classified  advertising  manager  of  the  Phi-  vicepresident  of  Lehman  Newspapers  of 
Lauderdale-Broward  County,  Florida,  ladelphia  Bulletin.  She  continues  as  the  Loveland  and  Longmont,  Colorado,  was 
She  is  the  first  woman  selected  to  manage  Bulletin’s  human  resources  director,  a  appointed  general  manager  of  Capital 
a  newspaper  for  Worrell  Newspapers,  position  she  has  held  since  joining  the  Newspapers,  Albany,  New  York.  He 
Inc.  newspaper  in  mid-1980.  Prior  to  that  she  succeeds  John  E.  Larabee  at  the 

Rubin  previously  worked  as  editor  and  was  human  resources  director  of  the  Albany  Times-Union  and  the  Knicker- 
as  advertising  salesperson  for  The  Jour-  Camden  (N.J.)  Courier-Post.  bocker  News. 

nal  and  earlier  was  public  relations  direc-  *  *  *  Reeves  joined  Lehman  Newspapers  in 

tor  at  Mt.  St.  Agnes  College  and  the  Col-  Paul  Gapp,  architecture  critic  for  the  1963  after  working  in  Oklahoma  and 
lege  of  Notre  Dame  of  Maryland.  The  C/iicago  Tr/Tu/we,  was  given  the  addition-  Texas  and  served  as  news  editor,  manag- 
Jewish  Journal,  a  weekly,  became  affili-  al  title  of  editorial  writer.  ing  editor  and  editor  of  newspapers  in  that 

ated  with  Worrell  earlier  this  year.  *  *  *  group.  In  1970,  he  became  director  of  the 

Eric  Kinkopf,  executive  sports  fcditor  Times-Call  Publishing  Co.  and  Loveland 
of  the  Grand  Forks  (N.D.)  Herald,  has  Publishing  Co.  He  is  chairman  of  Inland 
joined  the  Detroit  Free  Press  sports  staff  Daily  Press  Association’s  management 
as  a  copy  editor.  and  cost  committee. 

9|(  ^  9k 

Richard  Sublette,  publisher  of  the 
Champaign  (Ill.)  Daily  Illini  at  the  Uni¬ 
versity  of  Illinois,  was  appointed  publica¬ 
tions  director  at  the  University  of  Califor¬ 
nia,  Los  Angeles. 


Thomas  Keevil,  editor  of  the  Orange 
Coast  Daily  Pilot  in  Orange  County, 
Calif,  since  1954,  is  the  new  editor  of  the 
Las  Vegas  Review-Journal,  a  Donrey 
Media  Group  paper.  He  succeeds 
George  L.  Collier,  who  returned  to  his 
post  as  editor  of  the  Ontario  (Calif.)  Daily 
Report,  also  a  Donrey  property. 


Margaret  Klingsten  has  been 
named  controller  of  the  Virgin  Islands 
Daily  News  and  the  Virgin  Islander 
monthly  magazine,  both  Gannett  publica¬ 
tions.  Klingsten  joined  the  Fort  Myers 
(Fla.)  News-Press  in  early  1979  as  general 
accounting  manager  and  was  promoted  to 
accounting  operations  manager  in 
November  of  that  year.  Earlier  she  was 
with  the  Punta  Gorda  (Fla.)  Daily  Herald 
News. 


Robert  F.  Nay  nas  joined  the  Greens¬ 
boro  (N.C.)  Daily  News  and  the  Greens¬ 
boro  Record  as  retail  advertising  mana¬ 
ger.  He  had  been  sales  development  man¬ 
ager  for  the  Virginian-Pilot  and  Ledger- 
Star,  Norfolk,  since  1979. 
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Charles  F.  Morse  is  now  political 
columnist  at  the  Hartford  (Conn.) 
Courant.  He  has  been  with  the  company 
since  1953,  serving  as  a  city  hall  reporter, 
legislative  reporter,  capitol  bureau  chief, 
city  editor  and  most  recently  op-ed 
editor. 

Fred  Mann  has  replaced  Morse  as 
op-ed  editor.  He  has  been  with  the  news¬ 
paper  as  national  editor  for  a  year  and 
earlier  was  a  reporter  for  The  Day,  New 
London,  Conn.,  and  press  secretary  to 
Senator  Lowell  Weicker.  Mann  started 
and  ran  the  California  News  Bureau. 

♦  *  * 

Alan  Abelson  will  succeed  Robert 
M.  Bleiberg  as  editor  of  Barron’s  Busi¬ 
ness  and  Financial  Weekly.  Bleiberg  will 
assume  the  titles  of  publisher  and  edito¬ 
rial  director,  with  continuing  ultimate  re¬ 
sponsibility  for  the  editorial  and  business 
direction  of  the  magazine.  Abelson  will 
continue  to  write  his  weekly  front  page 
column.  Up  and  Down  Wall  Street.  He 
has  been  managing  editor  of  Barron’s 
since  1965. 

*  * 


Robert  McCord 


John  E.  Kimball  was  named  display 
advertising  manager  of  the  Denver  Post, 
responsible  for  national  and  all  retail 
advertising  except  department  and  chain 
store  accounts.  He  joined  the  Post  after 
11  years  with  the  Detroit  Free  Press, 
where  he  was  vicepresident  of  marketing. 

Mark  Sims  was  appointed  projects 
editor  in  the  Post's  news  department.  He 
formerly  held  the  same  position  at  the 
Dallas  Morning  News. 

*  «  ♦ 

Talmage  a.  Campbell  was  named 
managing  editor  of  the  Aurora  (Ill.) 
Beacon-News.  He  replaces  Mary  Lou 
Bessette,  who  resigned  to  become  copy 
desk  chief  at  the  Phoenix  Gazette.  Pre¬ 
viously,  Campbell  was  city  editor  of  the 
Torrance  (Calif.)  Daily  Breeze,  both  pap¬ 
ers  being  part  of  Copley  Press. 

Bill  Graham  is  the  new  circulation 
director  of  the  Beacon-News,  moving 
from  circulation  director  of  the  Greenville 
(S.C.)  News! Piedmont.  Earlier  he  was 
with  the  Macon  (Ga.)  Telegraph  &  News. 
*  «  * 


Michael  E.  Hayes  was  promoted  to 
national  sales  manager  for  Cordovan 
Business  Journals,  Houston,  replacing 
Jim  Miller,  who  formed  a  new  Houston 
advertising  agency. 

*  *  * 

Richard  Lindi  was  named  city  editor 
of  the  Worcester  (Mass.)  Evening  Gazet¬ 
te,  succeeding  La  Verne  L.  Dickinson, 
who  has  become  a  columnist  for  the 
Family  Today  section.  Lindi  began  with 
the  newspapers  in  1954  as  a  regional  staff 
reporter,  joining  the  Gazette  city  staff  la¬ 
ter  in  the  year. 

*  *  ♦ 

Byron  E.  Tracey,  managing  editor  of 
the  Robinson  (Ill.)  Daily  News,  was 
appointed  UPI’s  regional  executive  in 
Illinois.  A  newsman  for  21  years,  he 
assumes  general  management  and 
marketing  responsibility  for  newspaper 
and  broadcast  subscribers  in  the  state. 
Tracy  replaces  Michael  K.  Smeltzer, 
who  resigned  to  teach  photojournalism  at 
Eastern  Illinois  University. 


Robert  S.  McCord  became  an  associ¬ 
ate  editor  of  the  Arkansas  Gazette,  Little 
Rock,  December  1,  and  will  be  responsi¬ 
ble  for  elements  of  an  expanded  opinion- 
editorial  section  within  the  Gazette  to  be¬ 
gin  January  1 . 

James  O.  Powell  will  continue  to 
serve  as  editor  of  the  editorial  page,  a  post 
he  has  held  since  1959. 

McCord  began  his  career  at  the  age  of 
15  as  a  photographer  and  reporter  for  the 
Arkansas  Democrat,  Little  Rock.  He 
holds  a  master’s  in  journalism  from  Col¬ 
umbia  University  and  served  as  the 
Democrat  Sunday  magazine  editor  before 
buying  the  North  Little  Rock  Times  in 
1958.  Returning  to  the  Democrat  in  1968 
as  associate  editor  and  member  of  the 
board  of  directors,  he  was  promoted  to 
executive  editor  in  1974.  He  resigned  in 
late  1978. 

*  ^  * 

Bryan  McIntyre,  who  spent  the  last 
three  years  as  director  of  marketing  and 
media  information  for  the  Chicago  Bulls, 
was  named  public  relations  director  of  the 
National  Basketball  Association. 


the  most 
experienced  dmi 
in  newspaper  executive 
recruitment. 

More  than  15  years  experience  as  specialists  in  the  industry. 
For  a  confidential  discussion,  call  312-394-9330. 


ROLLING  MEADOVyS,  ILLINOIS  60008 


Carl  Youngs 


Mike  Walker 


Jackie  Nixon,  circulation  research 
manager  of  the  Chicago  Sun-Times,  has 
additional  responsibilities  as  news- 
circulation  research  manager,  replacing 
Virginia  Dodge  Fielder,  who  recently 
moved  to  Knight  Bidder  Newspapers  as 
director  of  news  and  circulation  research. 
*  * 


Steve  Ward  was  named  to  the  sales 
staff  in  New  York  City  of  Landon  Associ¬ 
ates,  Inc.,  a  newspaper  sales  and  market¬ 
ing  company.  Ward  was  an  advertisng 
representative  for  Editor  &  Publisher  be¬ 
forejoining  Sawyer  Ferguson  Walker.  He 
most  recently  was  with  Sporting  News. 
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Notes  on  people 

Oldest  U.S.  daily  gets  an  ombudsman 


A  veteran  journalist  and  former  jour¬ 
nalism  professor  is  beginning  a  one-year 
mandate  as  ombudsman  of  America’s 
oldest  daily  newspaper,  the  Alexandria 
(Va.)  Gazette. 

He  is  J.  James  McElveen,  an  Alexan¬ 
dria  resident  who  is  director  of  public 
affairs  for  the  National  Cable  Television 
Association  in  Washington,  D.C. 

McElveen  begins  his  weekly  column 
for  the  Gazette  editorial  page  this  month. 

Gazette  Editor  and  Publisher  Edward 
Neilan  announced  the  appointment 
saying  that  McElveen’s  duty  will  be  to 
“comment  critically  (in  the  broadest 
sense  of  that  word)  on  the  substance  and 
style  of  The  Alexandria  Gazette’s  edito¬ 
rial  product  and  operations  as  a  newspap¬ 
er  and  its  service  to  the  community.’’ 

Neilan  added  the  ombudsman  will  also 
write  articles  about  the  general  news 
situation  in  Northern  Virginia,  Washing¬ 
ton,  the  rest  of  Virginia  and  nationally,  as 
appropriate. 

Neilan  said,  “The  criteria  used  in 
selecting  an  ombudsman  was  simple:  a 
local  professional  journalist  who  knows 
the  business  and  who  is  fair.  Not  a  small 
order.” 


STARTING  A 
SKIP-DELIVERY 
PROGRAM  TO 
NON-SUBSCRIBERS? 
DO  IT  RIGHT  THE 
FIRST  TIME! 

Target  Marketing  Com¬ 
munications  wiii  anaiyze 
your  market,  recommend 
the  most  cost-efficient  de- 
iivery  and  show  you  how 
to  do  it. . .  Right  the  First 
Time! 

Save  voiuobie  time  and 
money.  Coii  the  Circuio- 
tion  Professionois  today 
at  Target  Marketing 
Communications, 

Stan  Cheren  - 
(714)  556-4460. 

TM® 
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McElveen  is  the  author  of  a  journalism 
textbook  and  has  been  a  free  lance  news¬ 
paper  columnist  and  reviewer  of  books, 
drama  and  motion  pictures  for  the  Gazet¬ 
te.  His  wife,  the  former  Mary  Louise 
Young  of  North  Charleston,  S.C.,  is  a 
copy  editor  for  Washington  Report, 
national  weekly  newspaper  of  the  U.S. 
Chamber  of  Commerce. 

Before  joining  the  cable  television 
association  staff  last  May,  McElveen  was 
a  public  information  specialist  at  the 
Federal  Communications  Commission  in 
Washington  for  almost  two  years.  Pre¬ 
viously  he  taught  journalism  18  years,  the 
last  11  at  the  University  of  South  Caroli¬ 
na.  During  the  50s,  he  was  editor- 
publisher  of  the  West  Ashley  News  in 
Charleston  and  a  reporter-photographer 
for  the  Charleston  Evening  Post  and  sub¬ 
sequently  a  television  newsman  in  Savan¬ 
nah  and  director  of  information  services 
at  Columbia  College  in  South  Carolina. 
McElveen  is  an  associate  member  of  the 
National  Conference  of  Editorial  Wri¬ 
ters. 

San  Diego  Union  ombudsman  A1 
JaCoby,  noting  that  the  Gazette  is  the 
smallest  daily  newspaper  in  America  with 
an  ombudsman,  told  Neilan,  “I  have  long 
hoped,  as  one  of  the  old-timers  in  the 
ombudsman  program,  that  we  could  get  a 
small  circulation  daily  with  an  ombuds¬ 
man.  I  sincerely  believe  that  an  ombuds¬ 
man  on  a  smaller  daily  could  be  valuable, 
both  in  developing  credibility  for  the  pap¬ 
er  and  in  providing  a  public  relations 
function.” 


Jim  Bishop _ 

Yellow  journalism  and  purple  prose 
once  made  for  a  colorful  mix  at  the  old 
New  York  Daily  Mirror  and  other  news¬ 
papers,  according  to  columnist/author 
Jim  Bishop  in  an  upcoming  interview  for 
the  syndicated  television  program, 
“Christopher  Closeup.” 


With  an  Investment  as  little  as  $1 5,000,  and 
a  corner  of  the  newspaper  office,  your  news¬ 
paper  can  add  impact  to  the  community,  a 
lower  power  TV  Station,  with  character  gen¬ 
erator  for  local  news  and  advertising  will 
transmit  over  15  to  30  miles.  No  FCC  cross 
ownership  proposal.  SeeEdItor  and  Pub- 
lithar  Sept.  26th  feature  article  on 
LPTV.  We  prepare  you  complete  FCC 
Application.  Two  week  delivery. 

Edward  M.  Johnson  r - 

&  Associates,  Inc. 

Suite  450,  One  Regency  Square,  I 
Knoxville,  Tennessee  37915  i/ 

(615)  521-6464  K 

Washington,  D.C.  (202)  775-1802 


In  the  interview  set  for  January  17  re¬ 
lease  by  The  Christophers,  a  New  York 
publishing/broadcasting  house  which 
produces  the  series  for  airing  on  commer¬ 
cial  and  cable  stations  and  abroad  via  the 
American  Forces  Network,  Bishop  tells 
how  yellow  journals  “exploited  news 
wildly  and  made  the  headlines  bigger  and 
details  more  ghastly  in  an  effort  to  sell 
newspapers.” 

At  the  Mirror,  Bishop  remembers, 
there  was  a  reporter  who  would  “take  a 
murder  case  and  say  that  it  was  commit¬ 
ted  by  the  ‘Purple  Gang.’ 

“No  matter  where  the  murder  was  or 
who  the  person  was,  the  reporter  solved  it 
before  the  police  did,”  Bishop  says,  and 
it  was  always  the  Purple  Gang.  Wryly,  he 
adds,  “the  Purple  Gang  couldn’t  sue.” 

Interviewing  Bishop  are  Father  John 
Catoir,  director  of  the  Christophers,  and 
Jeanne  Glynn,  executive  producer  for 
television  and  radio. 

Max  Friedersdorf _ 

Max  L.  Friedersdorf,  a  former  news¬ 
paper  reporter  who  has  been  serving  as 
President  Reagan’s  top  liaison  with  Con¬ 
gress,  has  resigned  effective  JanL..ry  2 
and  will  become  U.S.  Consul  General  to 
Bermuda. 

The  52-year-old  Indiana  native,  is  a 
veteran  White  House  lobbyist,  serving 
from  1971  to  1977  in  the  congressional 
liaison  office  under  Presidents  Nixon  and 
Ford,  and  in  the  60s  as  administrative 
assistant  to  former  representative 
Richard  L.  Roudebush  (R-Ind.)  and  as 
staff  director  for  the  Senate  Republican 
Policy  Committee. 

Before  his  political  assignments, 
Friedersdorf  was  a  reporter  for  the  Louis¬ 
ville  Times,  Indianapolis  News  and  the 
Chicago  Daily  News. 

Jean  Gerard 

Jean  Gerard,  a  lawyer  with  the  New 
York  firm  of  Cadwalader,  Wickersham  & 
Taft,  has  begun  her  duties  as  the  new 
United  States  delegate  to  UNESCO  in 
Paris.  She  plans  to  maintain  low  profile 
for  the  present,  but  has  commented  on 
the  issue  of  press  freedom  in  the  third 
world. 

“Our  idea  is  that  the  press  is  a  gadfly. 
In  the  opposing  view,  the  press  is  an  arm 
of  the  state. 

“We’ve  made  our  point,  and  they  have 
heard  it.  There  is  no  point  in  pushing  for  a 
confrontation  if  indeed  the  issue  has  sim¬ 
mered  down.  It  may  be  time  to  get  on  to 
other  things.” 

The  Unesco  post  is  the  first  public 
affairs  assignment  for  Mrs.  Gerard.  She  is 
married  to  a  retired  army  officer.  Brig. 
Gen.  James  Watson  Gerard.  Long  active 
in  French-American  affairs,  he  is  an  offic¬ 
er  in  the  French  Legion  of  Honor. 

— Lenora  Williamson 


EDITOR  &  PUBLISHER  for  December  12,  1981 


30 


I  turn  out  nothi 
buttop^alil^. 

So  I  use  nothing  M 

topqua  ‘ 
offset  news  i 


im 


It  takes  a  quality  offset  news  ink  like  Huberset  to 
turn  out  a  newspaper  that  meets  my  tough 
standards.  Huberset  makes  everything  I  print  look 
great  and  it  gives  me  great  economy  with  less  paper 
waste,  increased  mileage  and  no  lost  press  time 
due  to  ink  problems.  And  I  know  I’ll  get  quick  start 
ups  and  trouble  free  runs  time  after  time.  In  every 
"  way,  Huberset  offset  news  ink  meets  my  high 
standards  for  quality  and  performance. 

When  you  match  Huberset’s  quality  with  Huber’s 
s  extremely  dependable  delivery  and  highly  skilled 
service  people,  you  have  all  the  reasons  why— 
Huberset  is  the  smart  choice! 

-Serving  the  entire  na|on, 


<0 


r 


EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

Cable  news  processor  captures 
stories  from  front-end  systems 


MacDonald,  Dettwiler  &  Associates 
Ltd.  (MDA),  of  Richmond,  British  Col¬ 
umbia,  announced  recently  the  develop¬ 
ment  of  Cable  News  Processor  Mark  1. 
The  Mark  1  system  allows  newspaper 
publishers  and  wire  services  to  provide 
customers  with  an  information  service 
via  cable  tv. 

Features  of  this  system  include  color 
graphics,  automatic  text  formatting  and 
time  of  day  scheduling.  The  Cable  News 
Processor  captures  news  stories  from 
conventional  newswire  services  and/or 
recycles  “key-strokes”  from  a  newspa¬ 
per’s  own  front-end  system.  It  automat¬ 
ically  categorizes  advertisements,  edito¬ 
rials  and  news  items,  reformats  them  for 
cable  and  schedules  them  with  Telidon 
quality  illustrations  for  delivery  to  the 
cable  head  ends,  where  a  “picture  gener¬ 


ator”  converts  the  signal  to  a  television 
image. 

Although  the  Cable  News  Processor 
normally  runs  unattended,  an  operator 
can  insert  or  kill  a  story,  alter  the  set  of 
news  categories  or  to  create  and  modify 
schedules  for  each  of  the  output  lines, 
without  interruption  of  scheduling.  The 
system  has  a  temporary  storage  capacity 
for  half  a  million  characters  (100-200  stor¬ 
ies,  60  categories)  and  the  three  output 
lines  can  be  programmed  independently. 
Graphic  illustrations  are  created  on  an 
Image  Preparation  System  which  can  be 
local  or  remote.  Standard  options  for  the 
input  news  service  include  ANPA  1312 
(used  by  most  news  service  front  ends) 
and  Broadcast  News  (Canada).  The  sys¬ 
tem  broadcasts  over  the  regular  cable  net¬ 
works  and  requires  no  special  home  ter¬ 
minal. 


Laser  plate  system 
set  for  K-R  papers 

St.  Paul  (Minn.)  Pioneer  Press  and  Dis¬ 
patch,  Knight-Ridder  newspapers,  will 
install  an  automated  LogEscan  laser 
platemaking  system  for  their  new  state- 
of-the-art  printing  and  production 
facility. 

Two  LogEscan  2417  C.U.  Readers  will 
be  installed  in  the  existing  Fourth  Street 
facility  and  will  convert  pasteup  pages  to 
electronic  signals  which  will  be  transmit¬ 
ted  by  microwave  to  a  new  plant  located 
1.24  miles  away.  The  satellite  plant  will 
be  equipped  with  two  LogEscan  2417 
AW/2  Automated  Writers  which  will  con¬ 
vert  the  microwave  signals  directly  to 
plates. 

The  LogEscan  system  will  be  equipped 
with  several  new  features  including  com¬ 
plete  automatic  plate  handling,  electronic 
tonal  range  control,  and  the  new  C.U. 
carrier  system  permitting  precise  reg¬ 
istration  of  process  color  images  in  facsi¬ 
mile  transmission. 

Construction  of  the  St.  Paul  Pioneer 
Press  and  Dispatch’s  new  168,000  square 
foot  printing  and  production  plant  began 
late  in  1980.  This  ultramodern  facility  will 
be  equipped  with  three  new  Goss  Metro- 
liner  offset  presses,  computerized  ink 
control,  LogEscan  automated  platemak¬ 
ing  equipment,  and  advanced  mailroom 
equipment  for  on-line  daily  inserting  as 
well  as  computerized  bundle  processing 
and  handling.  Production  operations  in 
the  new  facility  will  begin  in  the  fall  of 
1982. 

Electronic  newspaper 
debuts  in  Canada 

Canada’s  first  electronic  newspaper  hit 
television  screens  on  October  27. 

U sing  the  T elidon  system  developed  by 
the  federal  communications  department, 
the  electronic  edition  of  Montreal’s  La 
Presse  features  national  and  international 
news  24  hours  a  day.  It’s  being  offered 
through  the  Videotron  Group  to  551,000 
cable  television  subscribers  in  greater 
Montreal,  Trois-Rivieres,  Quebec  City, 
Sherbrooke,  Victoriaville,  Gatineau  and 
Mont  Laurier. 

Many  of  those  attending  the  service’s 
official  launching  Tuesday  considered  it  a 
clever  promotional  tool  to  build  circula¬ 
tion. 

The  video  newspaper  involves  about  50 
sequential  screens  that  are  repeated  ev¬ 
ery  20  minutes.  Nighthawks  can  tune  in  at 
midnight  to  catch  the  following  day’s  edi¬ 
tion,  just  as  its  conventional  counterpart 
is  rolling  off  the  presses. 

Jean  Sisto,  assistant  publisher  of  La 
Presse,  said  plans  are  under  way  that 
would  allow  readers  to  flip  through  the 
paper  selectively  or  dig  out  background 
material  by  using  a  keyboard. 


CABLE  NEWS  PROCESSOR  Mark  1  system  has  features  for  color 
graphics,  automatic  text  formatting  and  time  of  day  scheduling. 
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Satellite  delivery  set 
for  DJ  Cable  News 


Dow  Jones  &  Co.  and  Southern  Satel¬ 
lite  Systems  Inc.  announced  recently  that 
they  have  agreed  for  the  delivery  of  Dow 
Jones  Cable  News  over  Transponder  6  on 
RCA’s  Satcom  I.  The  new  system  will 
deliver  news  via  the  vertical  blanking  in¬ 
terval  of  the  television  signal. 

Dow  Jones  Cable  News  is  a  twenty- 
four-hour-a-day,  seven-day-a-week  busi¬ 
ness,  financial  and  economic  news  ser¬ 
vice  that  is  delivered  as  a  scrolling  text  for 
consumer  use.  It  carries  news  from  the 


Wall  Street  Journal,  the  Dow  Jones  News 
Service  and  Barron’s  Business  and 
Financial  Weekly. 

Southern  Satellite  Systems  is  a  wholly 
owned  subsidiary  of  Satellite  Syndicated 
Systems,  Inc.  Its  Transponder  6,  which 
carries  Ted  Turner’s  super  station 
(WTBS,  Atlanta)  and  CableText  ser¬ 
vices,  serves  over  3,000  cable  systems 
and  a  potential  15  million  households  in 
50  states,  Puerto  Rico  and  the  Virgin  Is¬ 
lands. 


GETTWO 

CAMERAS 

m  Spartan  III  is 

tne  process 

camera  doubles 
as  a  In 

seconds  you  can  go 
||H  Wjk  from  producing  high-speed  eco- 

nomical  to  making 

repro-quality  line  or  halftone  prints. 
Just  add  the  optional  Chemco  Alan 
Image  Reverser  Lens  and  use  a 
direct  positive  material  such  as  Powerlith®  Duplicating  Paper.  Making  one-step 
prints  with  the  Spartan  III  saves  up  to  60%  over  other  stat  systems.  So  why 
choose  between  a  process  camera  and  a  stat  camera?  Get  them  both  in  a 
Spartan  III.  Call  your  Chemcoman  or  write  us  for  more  information. 


emco 

photoproducts  co. 

Division  of  Powers  Chemco,  Inc. 
Charles  Street,  Glen  Cove,  N.Y  1 1542 
Telephone  (516)  676-4000 


In  a  related  matter,  Dow  Jones  &  Co. 
announced  November  19,  plans  to  intro¬ 
duce  a  new  personal  computer  software 
package — the  Dow  Jones  Market  Analyz¬ 
er — that  for  the  first  time  will  allow  own¬ 
ers  of  Apple  personal  computers  access 
to  all  information  available  on  the  Dow 
Jones  News/Retrieval  Service. 

The  Market  Analyzer  will  also  retrieve 
current  and  historical  stock  prices  for 
technical  analysis.  In  addition,  users  can 
graph  historical  stock  data,  analyze 
trends  and  chart  stock  volumes  and 
prices. 

The  Dow  Jones  Market  Analyzer  was 
produced  cooperatively  with  RTR  Soft¬ 
ware,  Inc.  of  El  Paso,  Texas,  a  computer 
software  company  specializing  in  flnan- 
cial  applications.  The  program  will  be 
available  early  in  1982  through  retailers  of 
Apple  personal  computers.  It  will  cost 
$250. 

The  Dow  Jones  News/Retrieval  Ser¬ 
vice  provides  an  up-to-the-minute,  90- 
day  inventory  of  news  from  Dow  Jones 
domestic  and  international  newswires, 
the  Wall  Street  Journal  and  Barron’s 
National  Business  and  Financial  Weekly. 
Price  quotations  on  more  than  6,000 
stocks  and  other  securities,  delayed  15  to 
30  minutes  from  the  exchange  floor,  are 
part  of  the  database,  as  are  historical 
stock  quotes. 

In  addition,  users  of  the  Dow  Jones 
Market  Analyzer  will  have  access  to  com¬ 
pany  profiles  and  10-K  extracts  compiled 
by  Disclosure,  Inc.,  Washington,  D.C.; 
detailed  corporate  financial  information 
from  Media  General  Financial  Services, 
Richmond,  Va.;  weekly  economic  fore¬ 
casts  from  Money  Market  Services,  Bel¬ 
mont,  Calif.;  online  transcripts  of  the 
PBS-Tv  show,  “Wall  Street  Week”; 
sports  and  weather  information  from 
United  Press  International  and  per  share 
earnings  estimates  from  Zacks  Invest¬ 
ment  Research  of  Chicago,  Ill. 

On  November  23,  Dow  Jones  com¬ 
pleted  the  purchase  of  2,010,375  newly 
issued  common  shares  from  Continental 
Cablevision  for  $50.3  million.  In  addition, 
under  a  previously  announced  agreement 
approved  by  Continental’s  board  of 
directors,  Dow  Jones  is  offering  to  purch¬ 
ase  another  1.1  million  common  shares 
from  Continental  stockholders  at  $25  per 
share. 

The  3,110,375  shares  represent  24.5% 
of  Continental  Cablevision’s  outstanding 
shares.  If  Dow  Jones  does  not  acquire  at 
least  529,625  shares  from  Continental 
shareholders  by  February  15,  1982,  Con¬ 
tinental  has  agreed  to  issue  new  shares  in 
an  amount  which  will  give  Dow  Jones 
20%  of  the  outstanding  common  stock. 

Continental  Cablevision,  the  nation’s 
13th  largest  cable  operator,  holds  franch¬ 
ises  in  10  states  and  has  approximately 
420,000  subscribers.  In  1980,  Continent^ 
had  operating  revenues  of  $47.6  million 
and  $4.6  million  of  net  income.  Total 
assets  at  June  30, 1981 ,  were  $140  million. 
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No  ot  employees 


Company _ 


Name _ 


SOLNA  KING  CORPORATION 

PO  Box  21 

Joplin.  Missouri  M801 


Please  send  me  more  information  about  the  Daily  King  II 


Title _ 


‘‘Fm  impressed 
with  the  trouble- 
free  performance 
and  profits  from 
our  Daily  King  n. 
Fd  recommend  it 
to  anybody.’’ 

Phil  Bladine 

New  Register  Publishing  Co. 
McMinnville,  Oregon 


Press  breakdowns  can  be  expensive.  Nothing  cuts 
into  profits  quicker  than  downtime. 

That’s  why  experienced  publishers  like  Phil  Bladine 
depend  on  the  Daily  King  II,  the  press  that’s  engineered  and 
built  to  assure  trouble-free  performance  year  after  year. 

It  doesn’t  cost  a  king’s  ransom  to  own  or  operate  a 
Daily  King  II.  You  save  time,  upgrade  quality  and  efficiency 
with  pneumatic  controls  throughout  the  system . . .  running 
lateral  and  circumferential  register  controls... portable 
jog  control  at  any  point  around  the  press.  Start 
conservatively  with  the  printing  capacity  you  ^ 

need  today— add  perfecting  units  and  . 

rolls  as  you  grow.  Stacked.  In-line.  In 
any  combination.  There’s  a 
Daily  King  II  configuration 

you  can  squeeze  into  any  space,  Vr 

depending  on  your  needs.  Get  the  facts  \ 

about  the  Daily  King  II.  Return  coupon 
or  call  today.  Phone:  417/781-3700. 


What  the 
printing  industry 
is  coming  to. 


3 
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Worrell  Newspapers 
donate  building 

Worrell  Newsppers,  Inc.  of  Charlottes¬ 
ville,  Va.,  will  donate  a  building  that  has 
housed  the  Charlottesville  (Va.)  Daily 
Progress  for  89  years  to  the  United  Way 
and  the  structure  will  become  a  commun¬ 
ity  center  for  volunteer  service  agencies. 

The  announcement  of  the  gift  was 
made  November  6,  by  Thomas  E.  Wor¬ 
rell,  Jr.,  president  and  chief  executive 
officer  of  Worrell  Newspapers. 

The  Daily  Progress  will  move  to  a  sub¬ 


urban  location  in  late  1982  or  early  1983. 
The  Daily  Progress  is  a  seven  day  daily 
with  30,()()0  circulation. 

The  building  has  47,500  square  feet  of 
floor  space,  a  24  car  parking  lot  and  is 
located  in  the  downtown  area,  adjacent  to 
the  community’s  historic  district  and  one 
block  from  the  downtown  shopping  mall. 

Worrell  asked  the  United  Way  to  con¬ 
tinue  to  keep  the  property  on  the  city  tax 
rolls  and  pay  the  annual  property  tax 
assessment. 

The  building  is  valued  at  $  1 ,062 ,000  for 
city  tax  purposes  and  occupies  two-thirds 
of  a  city  block. 

In  accepting  the  gift  Ms.  Eleanor 


Choose  the 

strapping  machine  that 
suits  you  best ...  a 


. . .  Then,  with  the  addition  of  conveyors, 
aprons,  tables  and  pacers  we  will  custom 
design  a  complete  mailroom  system  to 
your  exact  requirements.  Contact  us  now 
to  have  one  of  our  experts  appraise  your 
operation  and  make  specific 
recommendations. 


rt.M- 


Model  R  —  Semi-  Automatic 

(16  straps  per  minute) 


JP80  —  Fully  Automatic  Single 
or  Cross  Tie  models  (80  straps  per  minute) 

Constellation  — 
Automatic  and  Fully 
Automatic  models 
(30  straps  per  minute) 


Trembley,  president  of  the  Thomas  Jef¬ 
ferson  Area  United  Way  said,  “Many 
times  since  their  arrival  in  1971,  Worrell 
Newspapers  has  proven  its  earnest  desire 
to  help  make  our  community  the  most 
perfect  place  to  live  but  no  gesture  has 
said  it  as  well  as  this  gift  because  it  is  not 
just  a  gift  to  the  United  Way,  but  to  all  the 
people  of  Charlottesville  and  the  sur¬ 
rounding  area.” 

The  Thomas  Jefferson  Area  United 
Way  represents  22  agencies,  including 
mental  health,  senior  citizens.  Boy  and 
Girl  Scouts,  YMCA,  the  Red  Cross  and 
Salvation  Army,  among  others. 

The  announcement  was  made  a  year 
before  the  United  Way  agencies  can 
actually  occupy  the  building  to  enable 
them  to  plan  full  utilization  of  the  struc¬ 
ture  and  raise  any  funds  necessary  for 
remodeling. 

Graf  Graphics  buys 
UNIMAN  press 

Graf  Graphics  of  Mountainside,  New 
Jersey,  a  major  commercial  printer  of 
newspaper  type  products,  weekly  shop¬ 
pers  and  supermarket  inserts,  has  purch¬ 
ased  a  UNIMAN  press  from  M.A.N.- 
Wood  Industries,  Wood-Hoe  Division. 

The  new  Uniman  single  width  web 
offset  press  will  feature  4-units  with  one 
color  deck  and  a  jaw  folder  with  quarter 
folder  attachment. 


ox/nLstRRppincs  inc. 

7104th  STREET  HOQUIAM.  WASHINGTON  98850 
PHONE:  (208)  532-9101  TELEX:  32-8882 


GeRRF¥X3  •  CA/nLStRRPPinG 


A  portable,  tilting,  swiveling,  sliding 
VDT  platform  for  exisitng  desks  or  tables 
is  a  new  introduction  by  Structural  Con¬ 
cepts  of  Spring  Lake,  Michigan.  There  is 
no  mounting  hardware  required.  The 
platform  tilts  20  degrees  up  or  down  from 
horizontal  position  for  glare  reduction 
and  operator  comfort.  There  is  a  360 
degree  swivel  capability  far  shared  or 
angle  usage.  The  unit  slides  up  to  8"  front 
-  to  back  to  help  reduce  eye  strain  and 
ED  adapt  to  individual  preference.  Variaus 
sizes  available. 
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Because  Topeka  converted 
to  offset  with  the  LOC  system 
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Stauff, 


LOC  gives  you  true  offset  quality  with  conversion  costs  running 
only  ten  to  fifteen  percent  of  new  offset  equipment.  To  see  the 
LOC  system,  visit  the  Los  Angeles  Times  Orange  County  plant 
'  or  the  Topeka  Kansas  Capital  Journal.  Both  plants  now  converted 
to  LOC  offset. 


For  information,  call  toll  free 

1-800-255-6746 


Smith  RPM  Corporation 

PO.  Box  12205 
9040  Cody 

Overland  Pock,  KS,  66212 
(913)  888-0695 
Telex  4-2516 


“manufacturer" 


Patent  No  4286519 


Inland  Newspaper 
Machinery  Corporahon 

105th  and  Santa  Fe  Drive 
P  O  Box  15999 
Lenexa,  KS  66215 
(913)  492-9050  Telex  4-2362 

exclusive  U£.  distributors 


f  Publishers 
^  v  Equipment 
Corporation 
'  looks  at  the 
%  long  haul... 


DUANE  H.  HOUY,  Exec.  Vice  President 
Marketing  and  Customer  Services 


Getting  through  the  80’s  and  90’s  will  be  a  complicated  journey. 
At  Publishers  Equipment  Corporation  we  accept  the  challenge  and 
the  course  is  charted. 

We  are  committed  to  a  long  range  program  of  quick  response  to 
the  production  needs  of  the  newspaper  industry. 

A  part  of  that  response  is  supplying  the  industry  with  the  finest 
quality  offset  presses  that  can  be  built. 

Another  part  is  the  backup!  Our  parts  and  service  organization  is 
geared  to  the  training  of  your  personnel  as  well  as  fast  service  and 
parts  action. 

“We  Serve  The  Newspaper  Industry”  is  more  than  a  slogan;  it’s  a 
way  of  life  with  us. 

CALL  COLLECT  (214)  931-2312 


PUBLISHERS  EQUIPMENT  CORPORATION 

Post  Office  Box  402326  Phone  (214)  931-2312 

Dallas,  Texas  75240  Telex:  732561  (TELESERV  DAL) 

IN  LONDON  CALL  T.R.H.  GRAPHICS  LTD.  PHONE  571-21 16  TELEX:  8954566  TRHLTD  G 
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Metro 

(Continued  from  page  9) 


stores. 

“New  membership  activity  since  Janu¬ 
ary  1981  has  proceeded  on  schedule  with 
an  increasing  number  of  papers  in  the 
150 — to — 300,000  range'  showing  avid  in¬ 
terest  in  producing  their  own  magazines, 
mainly  in  the  heat-set  offset  process,” 
Tom  McCartin,  publisher,  Dallas  Times 
Herald,  said  in  his  report  on  membership. 

He  said  by  March  1982,  Sunday  Mag/ 
Net’s  Waiver  Network  (which  competes 
head-on  with  syndicated  magazines  for 
exclusive  markets  and  papers)  will  have 
added  five  new  must-buy  magazines  with 
a  total  of  1,160,000  circulation. 

On  the  negative  side,  Metro  lost  the 
Washington  Star, and  he  said  both  New 
Orleans  (Owned  by  Newhouse,  which 
publishes  Parade)  and  the  Dallas  Morn¬ 
ing  News  have  taken  on  Parade.  The  later 
two  papers,  McCartin  said,  have  retained 
their  own  magazines  as  well  but  are  eli¬ 
minated  from  Waiver  Network  sche¬ 
dules.  The  loss  to  Metro,  he  said,  is 
1,009,000  in  circulation. 

Waiver  Network  will  now  stand  at 
15,334,%7,  with  36  members.  In  January 
1981,  Metro,  he  said,  it  was  at  34  mem¬ 
bers  with  15,283,320  circulation. 

McCartin  said  three  papers  joined  Met¬ 
ro  as  optional  members.  These  are  maga¬ 
zines  which  are  all  offset  or  roto  publica¬ 
tions  that  do  not  meet  Sunday  Mag/Net’s 
printing  requirements  and  distribute  a 
syndicate  magazine.  Metro  has  eight 
optional  members. 

In  total,  Sunday  Mag/Net  package  now 
offers  55  magazines  with  a  total  circula¬ 
tion  of  22,070,663,  up  by  four  members 
and  760,000  net  circulation  over  last 
Janaury. 

Metro  comics,  he  said,  now  stands  at 
23,853,593  circulation  and  95  papers. 

In  the  election  of  new  board  of  direc¬ 
tors,  Thomas  H.  Wood,  (Atlanta  Journal 
&  Constitution),  chairman,  and  Sam  S. 
McKeel,  (Philadelphia  Inquirer), 
vicechairman,  were  re-elected  for  a  one 
year  term. 

Lee  J.  Guittar  (Denver  Post),  William 
A.  Holcombe  (Pittsburgh  Press),  and 
James  E.  Jerow  (Cincinnati  Enquirer) 
were  elected  for  three-year  terms. 

The  other  members  of  the  board  who 
were  previously  elected  are  Charles  T. 
Brumback  (Chicago  Tribune),  James  L. 
Davy  (Metro),  George  N.  Gill  (Louisville 
Courier-Journal),  Warren  J.  Heyse  (Mil¬ 
waukee  Journal),  Robert  M.  Hunt  (New 
York  News),  Richard  J.  V.  Johnson 
(Houston  Chronicle),  Robert  H.  Kava- 
naugh  (Baltimore  Sun),  Robert  M. 
McCormick  (Washington  Post),  Robert 
C.  Nelson  (Detroit  News),  W.J.  Penning¬ 
ton  (Seattle  Times),  and  P.  Anthony  Rid- 
der,  (San  Jose  Mercury  News). 
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SOFTWARE  RESOURCES 


This  section  is  devoted  to  Software  Re¬ 
sources  for  all  aspects  of  the  newspaper 
industry  and  appears  from  time  to  time. 
The  initial  coverage  ran  in  the  August  29th 
issue.  Information  is  compiled  from  a 
number  of  sources. 

The  section  lists  software  programs  for 
mainframe-computers,  mini-computers, 
micro-computers  and  covers  significant 
software  and  related  hardware  develop¬ 
ments  in  computer  science  and  technology. 

While  the  software  programs  listed  be¬ 
low  have  been  culled  from  a  number  of 
sources,  the  list  is  by  no  means  complete. 
The  software  programs  listed  in  the  sec¬ 
tion  will  increase  as  more  companies  and 
individuals  respond  to  the  newspaper 
market  place. 

MAINFRAME-COMPUTERS 

TEMPO  program  measures  the  com¬ 
plete  response  time  cycle,  from  any  IBM 
3270  terminal  to  host  and  back  again,  and 
prints  result  with  the  time  of  day.  Runs 
under  SDLC,  Bisync,  SNA,  and  local 
protocols,  using  VTAM,  TCAM,  and 
BTAM  telecommunications  access 
methods. 

DTSS,  INC.,  10  Allen  St.,  Hanover,  N.H. 
03755;  (603)  643-6600 


MINICOMPUTERS 

CABS-I  business-application  software 
systems  specifically  designed  for  news¬ 
paper  applications  involving  circulation, 
advertising,  payroll,  accounts  payable, 
general  ledger  (billing/accounts  receiv¬ 
able  sub-systems  are  included  in  the  cir¬ 
culation  and  advertising  modules  respec¬ 
tively;  advertising  module  may  be  inte¬ 
grated  with  front-end  classified  systems 
for  billing  purposes).  SB-5  produces 
100%  source  COBOL  code  and  100%  sys¬ 
tem,  program,  and  operating  documenta¬ 
tion,  with  98%  automation  of  coding 
effort,  for  VAX  and  PDP-1 1  business  sys¬ 
tems.  CABS-I  COBOL  system  for  cable- 
tv  franchises.  Newspaper  systems  are  de¬ 
signed  for  Digital  Equipment  Corporation 
PDP-11  and  VAX-11  CPUs,  with  both 
FORTRAN  and  COBOL  languages  avail¬ 
able. 

BUSINESS  CONTROLS  CORP.  507  Boule¬ 
vard,  Elmwood  Park,  N.J.  07407;  (201) 
791-7661 

Interactive  programs  for  DEC  RSTS/E 
system  with  accounts  payable,  general 
ledger,  financial  reporting,  accounts  re¬ 
ceivable,  payroll  and  fixed  assets. 
PLYCOM  SERVICES,  INC.  P.O.Box  160, 
Plymouth,  Indiana  46563;  (219)  935-5121 


MICRO-COMPUTERS 

Accounts  receivable  for  bookkeeping 
in  terms  of  “column  inches”.  Provides 
sales  analysis  reports,  aging  analysis, 
prints  daily  cash  and  sales  journals  and 
monthly  statements.  Requires  Radio 
Shack  Model  II  64K. 

STEVE  KUCKUK,  PO  Box  469,  Shawano, 
Wise.  54166;  (715)  526-6188 

Display  Management  System  (DMS) 
software  enables  users  without  program¬ 
ming-language  expertise  to  create  color 
graphic  screen  displays  on  either  13-inch 
or  19-inch  cathode-ray-tube  configura¬ 
tions.  DMS  costs  $300.  and  includes  Call 
Routine  program  which  allows  a  saved 
display  to  be  called  from  applications 
programs  and  a  DEMO  program  that 
allows  users  to  put  together  multiple- 
display  demos. 

INTELLIGENT  SYSTEMS  CORP.  225  Tech¬ 
nology  Park,  Norcross,  Ga.  30092;  (404) 
449-5%l 

Portable  software  development  system 
(UCSD  p-System,  Version  IV)  runs  on 
most  major  microprocessors  including 
8086,  Z-80,  8080,  8085,  6502,  6809,  9900 
and  LSI-11  (DEC).  Also,  software  sys¬ 
tems  include:  UCSD  Pascal,  FORTRAN- 
77,  and  BASIC. 

SOFTECH  MICROSYSTEMS,  9494  Black 
Mountain  Rd.,  San  Diego,  Calif.  92126; 
(714)  578-6105 
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ADVERTISING  NEWS  SECTION 

Edited  by  BILL  GLOEDE 

National  newspaper  ads 
the  “surprise”  of  1981 


Maneloveg  told  E&P  that  newspapers, 
if  they  maintain  flexibility  and  keep  prices 
in  line,  stand  to  gain  more  business  from 
national  advertisers  in  the  future.  And  he 
said  national  advertisers  are  starting  to 
recognize  and  appreciate  the  targeted  au¬ 
dience  delivered  by  newspaper  special 
sections. 


Direct  mall  ttrm 
la  ‘gooil  hands' 


“The  biggest  surprise”  of  1981,  as  far 
as  media  advertising  revenues  are  con¬ 
cerned,  has  been  national  advertising  in 
newspapers,  according  to  Robert  J. 
Coen,  senior  vicepresident  for  McCann; 
Erickson. 

Speaking  before  the  annual  Outlook  for 
the  Media  Conference  sponsored  by 
Paine  Webber  Mitchell  Hutchins,  Coen 
predicted  that  newspapers  will  end  the 
year  with  an  impressive  16%  gain  in 
national  advertising  revenues. 

But  he  doesn’t  believe  gains  of  such 
magnitude  will  continue  in  1982. 

The  two  major  factors  which  have  com¬ 
bined  to  produce  the  surprising  increase 
are  intense  competition  among  cigarette 
makers  and  major  airlines,  according  to 
Coen.  In  the  tobacco  category,  which 
was  already  newspapers’  largest  national 
revenue  generator,  marketing  warfare 
among  the  major  manufacturers  pro¬ 
duced  a  27%  gain  in  expenditures  in  1981 
over  1980.  The  transportation  category, 
which  includes  airlines,  will  show  a  19% 
gain  by  the  end  of  the  year,  according  to 
Coen. 

He  said  he  expects  to  see  cutbacks  by 
both  the  tobacco  companies  and  the  ma¬ 
jor  airlines  in  1982,  moves  which  will 
leave  newspapers,  like  other  media,  with 
small  or  no  revenue  gains  in  1982,  aside 
from  revenue  increases  generated  by  rate 
hikes. 

Coen  projects  that  national  ad  spending 
in  print,  which  includes  both  magazines 
and  newspapers,  will  rise  1 1%  in  1982.  He 
predicts  that  local  advertising  spending. 


about  half  of  which  is  in  newspapers,  will 
rise  11.9%. 

By  the  end  of  this  year,  newspapers 
will  have  far  outpaced  other  media  in  re¬ 
venue  gains  in  the  national  category.  Be¬ 
hind  the  16%  gain  projected  for  newspap¬ 
ers  by  Coen  are  radio,  with  a  14%  gain; 
spot  tv,  with  a  13%  gain;  magazines,  with 
an  1 1%  gain;  and  network  television,  with 
an  8%  gain.  All  other  media  combined 
will  show  a  12%  increase  in  advertising 
revenues  at  year’s  end,  according  to 
Coen. 

In  the  local  category,  newspaper  ad  re¬ 
venues  grew  about  as  fast  as  those  in 
other  media.  Coen  projects  a  13%  in¬ 
crease  in  local  revenues  for  newspapers, 
television  and  other  local  media. 

In  other  national  categories,  the  food 
industry  hiked  its  ad  spending  in  news¬ 
papers  10%  in  1981,  according  to  Coen’s 
projections.  Automotive  spending  in¬ 
creased  12%,  hotel  and  resort  spending 
increased  25%,  publishing  and  media  in¬ 
creased  6%,  help  wanted  display  in¬ 
creased  11%  and  industrial  advertising 
expenditures  increased  44%. 

Also  at  the  conference,  Herbert  D. 
Maneloveg,  executive  vicepresident  and 
director  of  media/marketing  services  for 
Della  Femina,  Travisano  &  Partners,  rap¬ 
ped  network  television  and  magazines  for 
what  he  believes  are  excessively  high 
prices.  He  said  advertisers  are  being 
forced  to  sacrifice  frequency  in  order  to 
reach  consumers  via  top  rated  network 
programs  and  full-page  ads  in  the  most 
widely  read  magazines. 


Within  the  past  few  months,  several 
newspapers  in  markets  stretching  from 
Pittsburgh  to  Houston  have  seen  mid¬ 
week  retail  preprint  linage  shift  to  direct 
mail  in  a  series  of  shared,  or  “marriage” 
mail  tests  being  conducted  by  major 
national  retailers  with  Advo  Systems, 
Inc.,  the  Hartford,  Connecticut-based 
direct  mail  giant. 

According  to  a  Dun  &  Bradstreet  re¬ 
port  supplied  by  a  newspaper  publisher  to 
Editor  &  Publisher,  Advo  Systems, 
Inc.  is  the  largest  retail  direct  mail  firm  in 
the  U.S.  It  handles,  either  directly  or  in¬ 
directly  ^ore  than  2  billion  pieces  of  mail 
annually  and  offers  advertisers  access  to 
some  76  million  households,  which  are 
fully  census  coded  and  carrier  routed. 

There  are  four  stockholders  in  Advo, 
according  to  the  report,  which  notes  that 
its  information  has  been  provided  by  out¬ 
side  sources  and  has  not  been  verified. 
The  four  are  John  A.  Valentine,  the  firm’s 
president  and  chief  executive  officer; 
Robert  E.  Stucki,  president  of  SVM  Cor¬ 
poration,  Minneapolis;  the  Allstate  Insur¬ 
ance  Company  of  Northbrook,  Ill.;  and 
First  Venture  Corp.,  Bartlesville,  Okla. 

In  a  financial  statement  filed  early  this 
year  by  an  officer  of  the  company, 
Advo’s  1980  sales  were  $120  million. 
Forecasts  for  1981  were  a  50%  gain  in 
volume  and  a  100%  growth  in  profits. 

The  firm  offers  full  services  in  sales  of 
resident  lists;  private  delivery;  letter  in¬ 
sertion;  computerized  lists;  transporta¬ 
tion  and  trucking;  on-line  computer  facili¬ 
ties;  and  consumer  product  sampling. 
According  to  the  report,  Advo  has  3,000 
accounts,  employs  1,200  people  and  has 
branch  offices  in  Atlanta,  Hialeah  (Fla.), 
Washington  D.C.,  Dallas,  Oakland 
(Calif.),  Los  Angeles  and  Pittsburgh. 

This  year,  Advo  purchased  Grit  Pub¬ 
lishing  Company,  which  publishes  the 
national  weekly.  Grit,  for  an  undisclosed 
sum. 

Sears  appoints  JWT 
for  Hispanic  ads 

Sears,  Roebuck  and  Co.  has  named 
Hispania,  a  division  of  J.  Walter  Thomp¬ 
son  U.S.A.,  Inc.,  as  its  agency  of  record 
for  nationally  placed  advertising  to  His¬ 
panic  markets. 


SIGNATURE  GLUING  AND  SOFTENING  SYSTEMS 
FOR  QUARTER  FOLD  WEB  PRESSES 

WHAT  DO  THEY  DO 

•  THE  GLUING  SYSTEM  APPLIES  ADHESIVE  AT  THE  FOLD  LINE  OF  THE 
SIGNATURES  ELIMINATING  SECONDARY  STITCHING  OPERATION 

•  THE  SOFTENING  SYSTEM  MAKES  THE  PAPER  FIBERS  MORE  PLIABLE 
ALLOWING  FOR  MORE  ACCURATE  FOLDING 


WHAT  DO  THEY  MEAN  TO  YOU 


A 


INCREASES  YOUR  WEB  PRESS  CAPABILITIES,  CREATES  MORE 
VERSATILITY  FOR  COMMERCIAL  AND  CUSTOM  WORK 

SINGLE  STEP  OPERATION  INCREASES  PRODUCTION 
ALLOWS  ON  SITE  COMPLETION  OF  FINISHED  PRODUCT 


ABORATORIES 


SIMARANO  DRIVE,  MARLBOROUGH.  MASSACHUSETTS  01 75Z-0B29  (U.S.A.) 
niiPHONE  617-401-7450  TWX:  7103470151 
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Food  linage  shuffles  into 
Buffalo  C-E  Sunday  tab 


The  Buffalo  Courier-Express  on 
November  8  broke  many  of  the  tradition¬ 
al  rules  of  newspapering  by  launching  a 
Sunday  food  and  drug  advertising  section 
in  a  tabloid  format.  The  move  has 
apparently  paid  off  —  over  the  past  few 
weeks  there  have  been  24  pages  of  adver¬ 
tising  where,  previously,  there  was  none. 

Most  broadsheet  publishers  would 
cringe  at  the  thought  of  converting  groc¬ 
ery  ads  to  tabloid  form.  But  since  the 
“Sunday  Shopper”  was  launched,  the 
newspaper  has  had  increases  in  both  ad 
linage  and  Sunday  circulation. 

The  idea  of  a  Sunday  food  tab  in  Buffa¬ 
lo  originated  in  a  pitch  made  by  Mains¬ 
pring  Advertising,  Inc.,  one  of  six  Buffalo 
ad  agencies  which  were  pursuing  the 
Courier-Express  advertising  account. 
The  idea  appealed  to  Courier-Express 
management,  and  the  agency  was  signed- 
up  to  study  the  feasibility  of  its  idea  and  to 
create  advertising  to  promote  it. 

Mainspring  conducted  a  study  of  shop¬ 
pers  in  the  Buffalo  market  which  found 
that  consumers  were  very  receptive  to  a 
Sunday  food  tabloid.  The  tab  format 
would  be  a  convenient  companion  on 
shopping  trips  and  it  would  increase  the 
shelf-life  of  the  food  section. 

The  Courier-Express  followed  Mains¬ 
pring’s  study  with  a  major  market  re¬ 
search  effort,  conducted  by  Tower  Mar¬ 
ket  Research  of  Buffalo.  The  second 
study  generated  valuable  data  on  princip¬ 
al  food  shoppers  and  their  reading  habits, 
leisure  time  activities  and  their  reaction 
to  the  idea  of  a  Sunday  food  tab.  It  con¬ 
firmed  the  findings  of  the  first  study  — 
consumers  wanted  a  tabloid  section. 

Still  not  satisfied  with  the  notion  that  a 
tab  was  indeed  what  shoppers  wanted, 
the  Courier-Express  sent  Tower  back 
into  the  field  with  another  questionnaire, 
this  one  dealing  specifically  with  format. 
The  consumers  said  they  wanted  a  tab. 

The  Sunday  Shopper  was  introduced  to 
advertisers  at  a  Monday  night  party, 
which  featured  a  Monday  Night  Footb^l 
game  between  the  Buffalo  Bills  and  the 
Miami  Dolphins.  Mainspring,  which  had 
hired  television’s  Ed  McMahon  as 
Courier-Express  pitch-man,  flew  McMa¬ 
hon  into  Buffalo  for  the  party. 

The  next  day,  Courier-Express  sales 
teams  blitzed  the  market,  hitting  every 
major  food  and  drug  retailer  with  custo¬ 
mized  videotape  presentations  which  de¬ 
tailed  how  their  individual  customers  re¬ 
sponded  to  the  Sunday  Shopper  research. 
TTie  public  learned  of  the  Sunday  Shop¬ 
per  through  what  the  paper  calls  a  “very 
large  schedule”  of  television,  in-store 
broadcast  and  in-paper  ads,  all  featuring 


McMahon. 

How  does  the  Courier-Express  explain 
the  success? 

“The  key  is  that  the  market  wanted  it,” 
explains  Joseph  Crowley,  marketing 
manager  for  the  Courier-Express.  “We 
researched  the  idea  several  times  and  dis¬ 
covered  that  principal  food  shoppers 
were  keenly  interested  in  Sunday  food 
advertising,  not  so  much  because  they 
wanted  to  shop  on  Sunday,  but  rather 
they  found  Sunday  a  convenient  planning 
day.” 

The  Buffalo  market  has  been  the  scene 
of  intense  newspaper  competition  in  re¬ 
cent  years.  Both  metropolitan  dailies 
have  changed  ownership  within  the  past 
five  years,  and  both  papers  have  made 
changes  in  management  and  competitive 
strategies.  In  1977,  the  Buffalo  Evening 
News  launched  a  Sunday  paper. 

“It  sharpened  us  up  and  intensified 
competition  for  Sunday  market  posi¬ 
tion,”  explains  Courier-Express  ad  direc¬ 
tor  Dennis  Atkin.  “The  Sunday  Shopper 


was  an  idea  which  grew  out  ot  changing 
market  needs,  but  the  strength  of  our 
commitment  stems  partly  from  the  im¬ 
portance  of  Sunday  competition  in  this 
area.” 

The  News  holds  a  two-to-one  lead  in 
daily  circulation,  according  to  the 
September  31  Audit  Bureau  of  Circula¬ 
tions  FAS-FAX  report.  The  Sunday 
Courier-Express,  however,  outsells  the 
News’  Sunday  product  by  roughly  40,000 
newspapers.  Hence,  if  the  Courier- 
Express  were  to  draw  more  food  linage,  it 
would  have  to  do  it  on  its  strongest  day. 

“The  tab  format  helps  us  impact  mid¬ 
week  shopping  habits  with  our  strong 
Sunday  product,”  Crowley  explains. 
Tuesday  is  traditionally  best  food  day  in 
Buffalo,  and  the  paper  has  left  its  Tues¬ 
day  food  section  intact. 

Atkin  reports  that  most  of  the  regular 
Tuesday  advertisers  have  continued  to 
use  the  best  food  day  section.  “Much  of 
our  Sunday  linage  is  plus  rather  than 
switch  business,”  he  explains,  “some 
national  advertisers,  particularly,  want  to 
run  during  the  week  to  avoid  head-to- 
head  competition  with  the  glossy  free¬ 
standing  inserts.  The  market  is  certainly 
changing,  but  we  don’t  look  for  a  rapid 
abandonment  of  midweek  advertising  as 
much  as  a  gradual  shift  toward  a  second 
day  —  Sunday.” 


THE  COURIER  EXPRESS  provides  supermarkets  with  point-of-sale  prom¬ 
otional  materials  like  this  window  poster  featuring  Ed  McMahon. 
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study  finds  wide  consumer  interest 
in  generic  and  store  brand  products 


In  a  follow-up  study  to  last  spring’s 
in-depth  look  at  how  inflation-wracked 
consumers  are  changing  their  shopping 
habits.  Opinion  Research  Corporation  of 
Princeton,  N.J.  now  finds  that  interest  in 
so-called  “generic”  and  “store  brand” 
products  is  not  restricted  to  just  packaged 
goods  and  household  items. 

The  new  ORC  study,  titled  Consumer 
Use  of  &  Attitudes  Toward  Store  Brands 
&  Generic  Products,  is  the  latest  in  the 
company’s  new  series  of  Marketing  In¬ 
dex  reports,  available  by  subscription  at 
$7,500  a  year  for  12  studies.  It  is  a  sequel 
to  the  first  study,  titled  Changes  in  Con¬ 
sumer  Buying  Behavior  (June  1981), 
which  revealed  that  nearly  one-half  of  the 
U.S.  population  was  now  buying  “off- 
brands”  more  often  than  it  did  two  or 
three  years  ago.  That  study  also  showed  a 
marked  shift  away  from  buying  premium- 
priced  convenience  products  and  a 
tendency  for  cUppers  of  newspaper 
“cents-off  ’  coupons  to  cut  across  all 
socio-economic  lines. 

ORC’s  new  study,  also  based  on  a 
national  probability  sample  of  1 ,007  con¬ 
sumers,  18  years  of  age  or  older,  living  in 
private  households  in  the  continental 
U.S.,  will  provide  scant  comfort  to 
national  brand  advertisers.  Not  only  are 
more  consumers  switching  stores  (with  3 
out  of  10  shoppers  seeking  out  markets 
that  are  known  to  feature  generics  and 
store  brands  because  they  cost  substan¬ 
tially  less)  but  “on  balance,”  says  ORC, 
consumers  believe  that  “non-national 
brands  give  the  same  or  better  value” 
than  the  national  brands.  Interestingly, 
people  continue  to  buy  generics  even 
though  “on  balance  (they)  believe  the 
quality  of  generics  to  be  less  than  that  of 
national  brands.” 


Comments  ORC  vicepresident/market¬ 
ing  Frank  E.  Camacho:  “One  might  con¬ 
clude  that  generics  are  actually  the  ‘red 
herrings’  in  today’s  supermarket.  The 
real  threat  to  national  brand  supremacy 
seems  to  come  from  the  store 
brands  ...” 

The  study  states,  “If  inflation  were  to 
moderate  tomorrow  and  real  inco.iies  be¬ 
gin  to  rise  significantly  .  .  .  the  inroads 
of  store  brands  would  continue  (and)  the 
damage  to  the  franchise  of  national 
brands  in  certain  product  categories  may 
be  irreversible  ...” 

In  almost  all  of  the  17  product  categor¬ 
ies  evaluated  by  ORC’s  researchers,  3  out 
of  4  shopper-respondents  said  they  would 
try  store  or  generic  brands  over  national¬ 
ly-advertised  products  if  they  were  avail¬ 
able.  This  trend  is  already  apparent  in  the 
growing  sales  of  non-branded  gasolines 
and  motor  oils,  “private  label”  liquors 
and  non-prescription  drugs  —  as  well  as 
in  the  demographics.  “Store  brands  and 
generic  products  seem  to  appeal  to  all 
segments  of  the  population,  regardless  ot 
age,  income  or  region,”  finds  ORC. 

The  study  discovered  that  these  brands 
seem  to  have  greater  appeal  to  working 
women  than  to  those  who  are  not  em¬ 
ployed.  “Probably  because  as  people 
who  know  how  little  a  weekly  paycheck 
will  buy,  they  tend  to  be  far  more  intent 
on  shopping  for  price,”  says  Camacho. 

Individual  copies  of  the  study  are  avail¬ 
able  for  $1,500  from  Opinion  Research 
Corp.,  North  Harrison  Street,  Princeton, 
N.J.  08540.  Single  study  price  includes  10 
copies  of  the  management  summary  re¬ 
port,  complete  data  tablulation  and  ac¬ 
cess  to  the  ORC  database  for  additional 
statistical  information  at  nominal  cost. 


ANPA  opposes 
advertising  on 
U.S.  stamps 

The  American  Newspaper  Publishers 
Association  has  officially  opposed  a  U.S. 
Postal  Service  proposal  to  sell  advertising 
in  post  offices,  on  post  office  vehicles  and 
on  the  backs  of  postage  stamps. 

In  a  statement  filed  with  the  U.S.  Post¬ 
al  Service,  ANPA  expressed  its  concern 
that  concentration  on  advertising  and 
marketing  functions  by  the  postal  service 
could  “adversely  effect”  the  efficiency  of 
mail  delivery. 

The  ANPA  also  voiced  its  concern  that 
“the  prospect  is  disturbing  of  a  govern¬ 
ment  agency  involving  itself  in  activities 
which  historically  have  been  those  of  pri¬ 
vate  enterprise.” 

USSPI SAU  overlay 
in  great  demand 

U.S.  Suburban  Press,  Inc.  has  de¬ 
veloped  a  mylar  overlay  for  Standard 
Advertising  Units  to  help  advertisers  and 
publishers  plan,  make  up  and  price  news¬ 
paper  ads. 

The  suburban  rep  firm,  headquartered 
in  Schaumburg,  Ill.,  said  it  created  the 
overlay  as  an  industry  service  to  familia¬ 
rize  advertisers  with  the  SAU  system.  In 
less  than  a  month,  the  firm  has  distributed 
more  than  4,000  overlays  and  requests  for 
the  piece  are  coming  in  by  the  hundreds, 
said  a  USSPI  spokesman.  The  overlay, 
made  of  clear  plastic,  measures  12”  by 
21”  and  carries  the  black  outlines  of  the 
company’s  individual  SAU  sizes  and 
numbers.  By  placing  the  overlay  over  an 
ad  slick,  a  user  can  easily  identify  the 
SAU  size  and  number  needed.  The  over¬ 
lay  may  be  obtained  by  called  USSPI 
marketing  director  Jack  von  Maur,  312- 
882-8262. 

Correction 


Travel’leisufe  row  seetWn  brings 
plus  linage  to  Prosidence  Journal 


There  was  a  tremendous  response  from  els  from  the  Hart  Agency  in  Boston  were  In  last  week’s  issue  of  E&P,  it  was 
advertisers  to  the  Providence  Sunday  photographed  aboard  the  Queen  Eli-  erroneously  reported  that  the  media  de- 
Journal’s  full  color,  full  sized  travel-  zabeth  II  in  casual  and  formal  styles  for  partment  of  Doyle  Dane  Bernbach,  Inc. 
leisure  section  in  gravure,  which  ran  warm  climates.  Ski  fashions  were  also  was  forced  to  compute  newspaper  adver- 
November  15,  1981.  featured.  Included  were  selections  from  rising  costs  twice  in  order  to  determine 

This  14x21-inch  section  was  a  Sunday  Stanley  Blacker,  Calvin  Klein,  Bill  Blass  contract  requirements  and  fulfillments. 
Journal  first  and  maybe  even  a  nation-  and  other  noted  designers.  The  agency  does  have  to  compute  costs 

wide  first.  It  covered  the  entire  winter  Journal  fashion  writer  Marsha  Peters  twice,  but  the  reason  is  the  necessity  to 
travel  scene:  skiing  in  Canada  and  Col-  reported  on  the  latest  in  cruise  and  ski  determine  the  lowest  possible  space  cost 
orado;  sun  bathing  in  Jamaica,  Nassau,  fashions.  A  wide  range  of  travel  stories  for  an  advertisement,  either  through 
Hawaii,  Georgia’s  golden  isles,  Bermu-  was  provided  by  Journal  and  other  wri-  buying  an  SAU  size  or  buying  under  the 
da,  Mexico  and  Disney  World;  cruising  ters.  columns  by  lines  system.  As  explained  by 

aboard  the  Queen  Elizabeth  II.  available  The  special  section  was  originally  plan-  Jack  Cohen,  vicepresident/outdoor  and 
cruise  destinations,  lines  serving  them,  ned  for  16  pages  but,  because  of  the  re-  print  media  buying  for  the  agency,  if  the 
costs,  and  what  to  expect  during  a  cruise,  sponse  from  all  segments  of  the  travel  and  SAU  cost  is  “within  reason,”  the  agency 
As  an  added  service  to  readers,  the  fashion  industries,  it  was  expanded  to  24.  will  buy  in  SAUs.  If  it  is  not,  the  agency 
section  featured  travel  fashions  as  well  as  Four-color  was  available  to  advertisers  will  buy  under  the  old  columns  by  lines 
destinations.  Both  male  and  female  mod-  on  every  page.  system  where  such  a  buy  is  still  available. 
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Syndicates 

By  Lenora  Williamson 

‘'Cavalcade  of  Comics”  exhibit  is  ready 


The  Newspaper  Comics  Council  is 
making  its  new  “Cavalcade  of  Comics” 
exhibit  available  for  locally  sponsored 
shows  in  cities  throughout  the  country. 

The  1982  edition  of  the  150-panel  ex¬ 
hibit  represents  culmination  of  two  years 
of  work  between  the  Newspaper  Comics 
Council  and  the  International  Newspaper 
Promotion  Association.  A  liaison  com¬ 
mittee  of  the  two  groups  is  headed  by 
Michael  Argirion  of  the  Chicago  Tribune 
as  chairman  of  the  council  and  Chuck 
Stiles,  promotion  director  of  the  River¬ 
side  (Calif.)  Press  Enterprise,  for  INPA. 

The  former  bulky  exhibit  which 
traveled  widely  in  its  day  was  long  on 
historical  significance  but  short  on  porta¬ 
bility.  The  new  exhibit  is  made  up  of  light- 
wei^t,  framed  units  for  easy  shipping 
and  has  flexibility  for  showing  in  a  shop¬ 
ping  center  or  an  art  gallery  or  a  newspap¬ 
er  lobby. 

The  cavalcade  will  have  a  West  Coast 
premiere  at  the  Riverside  Art  Center  and 
Museum  sponsored  by  the  Press- 
Enterprise  on  January  8.  Attending  the 
fiesta  opening  the  week-long  display  will 
be  Gus  Arriola,  creator  of  the  “Gordo” 


comic  strip,  along  with  city  and  newspap¬ 
er  executives. 

The  exhibit  was  designed  as  a  multi¬ 
purpose  collection  which  could  be  used 
as  a  vehicle  for  a  special  advertising  sec¬ 
tion  in  the  sponsoring  newspaper,  or  to  be 
shown  at  a  shopping  center  with  mer¬ 
chant  support  for  the  section  producing 
traffic  and  revenue.  Cost  to  rent  the  ex¬ 
hibit  can  be  borne  by  the  host  newspaper 
or  in  cooperation  with  a  shopping  center, 
or  recouped  through  the  special  section. 

The  Riverside  exhibit  is  unusual  in  that 
it  is  being  held  as  a  full  art  show  in  the  art 
center  and  museum.  The  first  showing  of 
the  new  cavalcade  in  the  eastern  section 
of  the  country  took  place  in  August  at  the 
Metro  Center  Mall  under  sponsorship  of 
the  Jackson  (Miss.)  Clarion-Ledger  and 
Daily  News. 

Newspapers  interested  in  the  exhibit 
should  contact  Avonne  Keller,  president 
of  the  Newspaper  Comics  Council,  260 
Madison  Avenue,  N.Y.,  10016.  INPA 
members  also  may  inquire  about  the 
cavalcade  at  their  headquarters  office  in 
Reston,  Va. 


GO//v^ 
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K “COUNTRY” 
ISN’T  A 
TREND 
ANYMORE... 
IT’S  A 
WAY  OF 
LIFE. 


Post-holidays  help  is  at  hand 


At  the  ready  on  January  4,  health  and 
beauty  columnist  Josephine  Lowman  is 
coming  to  the  rescue  of  men  and  women 
readers  suffering  the  results  of  overly  en¬ 
thusiastic  holiday  food  and  drink  con¬ 
sumption. 


Josephine  Lowman 


The  Register  and  Tribune  Syndicate  is 
offering  her  16-part  special  series.  Beauty 
Improvement  Plan,  in  10  daily  columns 
plus  6  weekly  followup  columns  on  the 
special  diet/exercise/beautification  plan. 
This  year  all  new  diets,  menus  and  exer¬ 
cises  included  in  the  series  enable  male 
readers  to  join  the  fitness  program. 

The  BIP  feature  is  an  annual  special  by 
Lowman,  whose  syndicated  column 
“Why  Grow  Old?”  has  been  appearing  in 
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newspapers  more  than  40  years.  The  fit¬ 
ness  program  contains  illustrated  exer¬ 
cises,  complete  daily  menus  and  diets  as 
well  as  shopping  lists.  As  a  reader  ser¬ 
vice,  newspapers  can  offer  the  BIP  Kit 
(with  requests  fulfilled  by  the  syndicate) 
containing  instructions,  calorie  guide, 
menus  for  tight  budgets,  exercises  and  a 
progress  chart. 

The  columnist,  who  practices  what  she 
has  been  preaching  over  the  years,  is  a 
graduate  of  Western  Kentucky  Teachers 
College  and  took  a  three  year  course,  vir¬ 
tually  pre-med,  at  Sargent  School  in  Cam¬ 
bridge  (now  the  physical  education  de¬ 
partment  at  Boston  University).  Back  in 
her  home  town  of  Bowling  Green  she 
taught  at  her  alma  mater,  turned  out 
championship  basketball  teams  and  later 
married. 

Moving  to  Tulsa  with  her  geologist  hus- 
t>and,  the  late  Shepard  Lowman,  she  per¬ 
suaded  the  Tulsa  Tribune  to  give  her  a 
trial  with  a  daily  piece  on  keeping  fit. 
Word  got  around  that  a  new  idea  in 
women-oriented  features  had  been  born 
in  Oklahoma. 

Lowman  has  written  the  Why  Grow 
Old?  column  since  1937  when  it  entered 
syndication  and  in  addition  done  booklets 
on  a  wide  variety  of  health  subjects  for 
reader  offerings.  The  columnist  now  lives 
in  Albany,  N.Y. 


Put  a  little  “country”  in 
your  week  with  COUNTRY 
RHYTHMS,  the  new, 
twice-  weekly  column 
about  the  music,  people 
and  trends  that  have  the 
whole  country  going  coun¬ 
try!  Millions  of  people 
from  all  walks  of  life  are 
buying  the  records,  wear¬ 
ing  the  clothes,  listening 
to  the  country  radio  sta¬ 
tions  and  reading  the 
country-oriented  maga¬ 
zines.  And  these  are  the 
people  you’ll  reach  when 
you  start  COUNTRY 
RHYTHMS  in  your  news¬ 
paper. 

For  rates  and  availability 
call  BRAD  BUSHELL  toll 
free  at  1-800-221-4816. 

COUNTRY  RHYTHMS  by 
John  Lomax  III  is  in  con¬ 
junction  with  Country 
Rhythms  magazine. 


Retail  revenues  rose 
15.7%  in  am  quarter 

The  Newspaper  Advertising  Bureau 
reports  that  total  retail  newspaper  adver¬ 
tising  revenues,  led  by  strong  gains  in 
advertising  from  financial  institutions  and 
housing  and  decoration  retailers,  were  up 
15.7%  to  $6,828  billion  in  the  third  quarter 
of  1981. 

Financial  advertising  continued  its 
three-year  long  growth  spiral  by  posting  a 
26%  increase  over  the  third  quarter  of 
1980  to  $345.8  million.  The  two  largest 
components  of  the  financial  advertising 
category,  banks  and  trust  companies  and 
savings  and  loan  institutions,  increased 
13.8%  to  $146.4  million  and  36. 1%  to  $101 
million  respectively.  Advertising  for 
stocks,  bonds  and  investment  houses 
rose  65.1%  to  $27.4  million;  issues  and 
tenders  advertising  was  up  17.7%  to  $15.3 
million;  loan  and  credit  organizations  up¬ 
ped  their  newspaper  advertising  105.7% 
yto  $10.9  million;  and  mutual  fund  adver¬ 
tisers  hiked  newspaper  ads  146.2%  to 
$6.4  million. 

The  housing  and  decoration  category, 
which  the  bureau  predicts  will  grow 
rapidly  during  the  current  decade,  rose 
19.8%  to  $  1 .336  billion.  Its  largest  compo¬ 
nent,  furniture/furnishings/equipment, 
was  up  17.1%  to  $684.6  million.  Within 
that  component,  furniture  stores  in¬ 
creased  ad  expenditures  in  newspapers 
13.8%  to  $412.7  million;  home  furnishing 
stores  increased  19.1%  to  $176.8  million; 
and  household  appliance  stores  increased 
29.2%  to  $95.1  million.  Advertising  for 
the  building,  hardware  and  farm  equip¬ 
ment  component  rose  16.9%  to  $327.5 
million,  and  for  real  estate  dealers,  31.4% 
to  $284.2  million. 

In  the  entertainment  and  hobbies 
category,  retailers  increased  newspaper 
advertising  expenditures  16.3%  to  $1 . 179 
billion.  Of  its  components,  theaters  in¬ 
creased  8.3%  to  $376.4  million;  TV,  radio 
and  record  stores  increased  25.7%  to 
$211.8  million;  and  eating  and  drinking 
places  increased  18.2%  to  $141.6  million. 
Smaller  components  posted  sizable 
gains,  including;  books,  stationary  and 
printing,  up  47.8%  to  $63.7  million;  health 
clubs  and  equipment,  up  44%  to  $62.2 
million;  and  hotels,  motels  and  resorts, 
up  40.7%  to  $30. 1  million. 

General  merchandise,  the  largest 
newspaper  retail  category,  increased 
11.4%  tp  $2,526  billion.  Department 
stores  were  up  14.1%  to  $1,444  billion; 
variety  stores  were  up  10.4%  tp  $26.6 
million;  apparel  and  accessory  stores 
were  up  14.4%  to  $297.5  million;  shoe 
stores  increased  24. 1%  to  $53  million;  and 
gift,  novelty  and  souvenir  stores  were  up 
16.3%  to  $9.3  million. 

For  the  first  three  quarters  of  1981, 
newspaper  advertising  rates  increased  an 
average  of  11.6% 
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Ad-Ventures 


Canadian  daily  launches  videotex  venture 


The  London  (Ontario)  Free  Press  Printing  Company  has  launched  a 
“first  of  its  kind,”  fully  commercial  videotex  system  utilizing  Telidon 
technology  in  the  Westmount  Mall  in  London. 

Called  Videopress,  the  system  features  both  electronic  billboards  in  the 
form  of  four-foot  television  screens  and  interactive,  touch-screen  termin¬ 
als  to  be  used  by  mall  patrons  to  access  a  broad  range  of  shopping,  en¬ 
tertainment  and  community  information. 

The  entire  system  is  housed  in  a  Videopress  information  booth,  which 
features  three  of  the  interactive  terminals.  Information  offered  includes 
news  headlines,  weather  and  road  conditions,  entertainment,  local  com¬ 
munity  events,  winning  lottery  number  reports,  a  mall  guide  and  a  mall 
gift  guide. 

"Videopress  brings  Telidon,  the  latest  computer  graphics  technology, 
and  advertisers  together  with  an  in-mall  advertising  information  system,” 
explains  Russ  Demchuk,  Videopress  project  manager. 

The  large  TV  screens  display  a  continuous  stream  of  10-second  adver¬ 
tising  messages  which  are  recycled  every  six  minutes.  The  ads  are  sold 
to  mall  merchants,  non-competing  merchants  located  outside  the  mall  and 
national  advertisers.  The  messages  can  be  changed  or  updated  instantly 
and  inexpensively,  giving  advertisers  tBe  flexibility  to  react  almost  im¬ 
mediately  to  specific  market  conditions. 

The  reaction  of  both  advertisers  and  ad  agencies  has  been  “excellent,” 
according  to  company  executives. 


Louisville  papers  cite  Wild  Turkey  ad 


The  Louisville  Courier  Journal  & 
Times  has  bestowed  its  annual  award 
for  creative  excellence  upon  Austin, 
Nichols  &  Co.  for  ads  promoting  its 
101-proof  Wild  Turkey  whiskey. 

The  1981  award  recognized  a  full- 
page,  four-color  Wild  Turkey 
Father’s  Day  ad. 

The  award,  called  the  Gute  in  hon¬ 
or  of  Hohann  Gutenberg,  was  estab¬ 
lished  by  the  newspapers  in  1978  to 
honor  outstanding  examples  of 
newspaper  advertising.  The  1981 
award  marks  the  second  time  since 
the  award  was  conceived  that  Wild 
Turkey  ads  have  taken  top  honors. 

The  ad  agency  for  the  Wild  Turkey 
brand  is  Nadler  &  Larimer,  Inc., 
New  York. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


_ AUTOMOTIVE 


YOUR  AUTO  AND  YOU ;  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Circle,  Milwaukee  Wl  53217. 


CHILDREN/young  adult  book  reviews:  200 
words  on  new/old  titles:  weekly  package  has  5 
informative,  easy-to-re^,  fun  reviews;  write 
MD  Books,  26313  Purissima  Rd,  Los  Altos 
Hills  CA  94022. 


WIDE  SELECTION!  Humor,  info,  puzzles,  fil-  mONEYWISE  tips  appeal  to  all  levels  +26M 
lers,  cartoons.  Catalog  $1.  OBI,  17700  West-  inactive  and  potential  skiers  in  USA.  Keep 
ern  69p,  Gardena  CA  90248.  them  up  on  their  #1  sport:  new  resorts/snow- 

— — making/trends.  Action  photos  and  Winterland 
MONEY  Features.  Doug  Ford,  #22,  1368  Com- 


MAZE  PUZZLES-Tiny  to  giant.  Easytodifficult. 
Write  to  R  Armerding,  1 1 1 W  Neal  St,  Pleasan¬ 
ton  CA  94566. 

TV  TRIVIA  QUIZ!  Brainteasers  available  for 
dailies,  weeklies.  Call  or  write  for  free  samples, 
rates.  (803)  585-3298.  CaseCo,  101  Lafayet¬ 
te,  Spartanburg  SC  29302. 


_ REAL  ESTATE _ i 

HOUSE  CALLS— MIAMI  HERALD,  DALLAS 
NEWS,  Buffalo,  Rochester,  San  Antonio,  Yaki¬ 
ma.  Pontiac  etc.  7th  year.  National  award  s^, 
"concise,  entertaining,  solid  writing  skills, 
wealth  of  real  estate  knowledge."  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 

CHILDREN  learn  about  nature  through  "Uncle 
Walt's  Animal  Farm"  column.  Free  samples. 

Cinderella  Adventures,  fk)  Box  2216,  Clear-  RECORD  REVIEWS 

brook  BC  Canada  V2T  3X8.  - 

- ^ - ; -  RATING  THE  RECORDS — A  weekly  column  in 

FOR  THF  ONE  publisher  in  10  really  serious  its  5th  year.  Great  for  weekend,  entertainment, 
about  promotion — The  Bottom  Line  tells  your  or  youth  sections.  Samples  and  information, 
local  merchant  why  he  should  use  more  news-  Mike  Klodnicki,  Writing  and  Editorial  Service, 
paper  advertising.  Weekly  questions  and  PO  Box  655,  Scranton  PA  18501. 
answers  by  publisher-professor  use  fact,  logic 

and  humor.  S  Gale  Denley,  The  Journal,  Box  _ _ _ 

278,  Bruce  MS  38915.  _ SKIING _ 


monwealth  Av.  Boston  MA  02134. 


“MORE  FOR  YOUR  M0NEY’‘--A  proven  weekly 
column  to  meet  your  need  for  money  savins 
consumer  news.  Siamples.  Mike  LeFan,  1802  S 
13th.  Temple  TX  76501. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. 

MOVIE  REVIEWS  and  interviews  with  celebra- 
tiesand  national  political  figures.  Photographs 
included.  Great  for  weekly  newspapers, 
weekend  section  or  entertainment  pages. 
[Issued  weekly.  In  our  9th  year.  International 
Photo  Nevrs,  Box  2405,  West  Palm  Beach  FL 
33402;  (305)  793-3424. 


1981 

REVIEW  &  FORECAST 

1982 

The  January  2,  1982  annual 
REVIEW  &  FORECAST  ISSUE 
will  have  an  intrinsic  “pause 
and  reflect"  editorial  value  that 
will  lead  many  extra  minds  to 
search  E&P’s  always  fertile 
Classified  pages. 

Your  own  planning  might  well 
benefit  from  placing  a  Classi¬ 
fied  ad  in  that  extra-service 
REVIEW  &  FORECAST  ISSUE. 

January  2, 1982 
Deadline  For  Ad  Copy 
Wednesday,  December  23 
at  2  PM  (EST) 

E&P  CLASSIFIEDS 
(212)752-7050 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES  i 

NEWSPAPER  BROKERS 

BUILD  A  SECOND  INCOME 

WRITING  ARTICLES! 

Full-length  book  by  established  pro  reveals  sec¬ 
rets!  For  further  information  write  Concepts. 
1763  Autumn  Av,  Memphis  TN  ^112. 

KREHBIEL-BOLITHO,  INC 

Over  5(X)  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 

NEWSPAPER  APPRAISERS 

Office  (913)  877-3407 

APPRAISALS  FOR  ESTATE  TAX,  partnership, 
[pan,  depreciation  and  insurance  purposes. 

PO  Box  7133,  Shawnee  Mission  KS 

66207,  Office  (913)  381-8280 

Box  88,  Norton  KS  676^  or  Robert  N  Bolitho, 
Box  7133.  Shawnee  Mission  KS  66207. 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

A  BETTER  WEATHER  FORECAST 
"WEATHER  WATCH"  will  be  telecopied  daily 
for  the  communities  in  your  circulation  area  by 
professional  meteorologist  Rob  Gilman.  $20/ 
week/25,000  circulation.  Rob  Gilman,  275 
Franklin  St,  Quincy  MA  02169;  (617)  479- 
0197. 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


DEADLINE 

CHANGE 

Due  to  the  Christmas  and 
New  Year  Holidays  the 
Classified  ad  deadlines  for 
the  December  26  and  Janu¬ 
ary  2  issues  are: 

Friday 

December  18 
at  2  pm  EST 
and- 

Wednesday 
December  23 
at  12  noon  EST 
E&P  CLASSIFIEDS 
(212)  752-7050 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  KSt,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


Oxifidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 

IN  ADDITION  to  the  help  in  buying  we  afford 
continuing  service  in  making  your  efforts  suc¬ 
cessful.  NEWSPAPER  SERVICE  CO,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401. 

I  HAVE  BUYERS  for  new^pers  doing  100  to 
500  thousand  gross.  Edwin  0  Meyer,  Licensed 
Broker,  Suite  lOl-E,  300  W  Franklin,  Rich¬ 
mond  VA  23220;  (804)  643-7816. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  1 14 
Wickersham  O,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


NEWSPAPERS  FOR  SALE 

(XILORADO  mountain  resort  publishing  busi¬ 
ness  includes  county  news  publication  twice 
monthly,  tourist  magazine,  six  times  per  year, 
and  small  scale  ad  agency.  Has  shown  steady 
growth  for  3  years  and  has  great  potential  for 
expansion.  Qualified  people  available  for  hire. 
PO  Box  3357,  Copper  Mtn,  CO  80443. 


EXCLUSIVE  CAROLINA  county  seat  weekly, 
building.  Grossing  over  $80M.  Excellent  net. 
$120,000.  Good  terms.  Contact  Box  3425, 


EASTERN  IOWA  county  seat  exclusive  weekly 
and  shopper,  gross  M12,720,  profitable. 
$600,  000,  M%  down,  15  years.  12%  in¬ 
terest. 

THREE  MIDWEST  COUNTY  SEAT  exclusive 
weeklies  in  bordering  counties  with  central 
plant,  3-unit  web,  Compugraphic,  gross 
$72S,(XX),  highly  profitable,  $1.1  million, 
$300,000  down,  11%.  10  years. 

TWO  UPPER  MIDWEST  DAILIES,  central 
plant,  $1,4(X),(X)0  combined  sales.  Terms. 
EASTERN  NEBRASKA  county  seat  exclusive 
weekly,  $66,546  gross.  $70,(XX)  with  build¬ 
ing.  $15,(XX)  down,  10%  interest. 
MISSOURI  WEEKLY,  EXCLUSIVE,  gross 
$123,268,  $29,255  cash  flow.  $120,000. 
Terms. 

WASHINGTON  weekly,  full  plant,  4-unit  web, 
gross  over  $3(X),000.  $325,000,  25%  down, 
10  years,  11%  interest. 

Please  qualify  in  letter 
ROBERT  N  BOLITHO 
Box  7133,  Shawnee  Mission  KS  66207 


EXCELLENT  ACQUISITION  OPPORTUNITY 
Zone  2  weekly  group  with  good  growth  record 
and  showing  nice  cash  fl^.  Attractive  area 
with  ea»  access  to  major  cities.  Well  equipped 
plant.  Realistically  priced,  with  $l0O,0(X) 
down.  WB  Grimes  &  Co,  Inc,  1511  K  Street, 
NW,  Washington  DC  20005. _ 

GROWING  NEW  YORK  WEEKLY.  $170,000 
gross  in  1980.  Terms.  Financial  information 
requested.  Box  3335,  Editor  &  Publisher. 

ILLINOIS  weekly  serving  fast-growing  area, 
$S6,(XX),  terms.  Write  ZMlIick,  408  Hickory 
Itasca  IL. 

$1,200,0<X)  for  Northwest  weekly,  shopper 
and  commercial  printer  in  isolated  market  like¬ 
ly  to  benefit  from  oil  discovery  and  major  new 
employers.  Excellent  record  of  high  profits. 
Well  equipped  plant.  Experienced  publisher 
will  stay.  Good  terms.  Send  financial  qualifica¬ 
tions  with  inquiry  to  Box  3526,  Editor  &  Pub¬ 
lisher. 
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CLASSIFIED  ADVERTISING  RATES 

UNE  AOS  POSmONS  WANTED 

1  weak  —$3.50  per  line.  1  wreek  — $2.50  per  line. 

2  weeks— $3.20  per  line,  per  issue  2  weeks— $2.20  per  line,  per  issue. 

3  weeks— $3.00  per  line,  per  issue.  3  weeks— $2.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue.  4  weeks— $1.80  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  aH  Positions  Wantad, 

Featuras  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  sat. 

Contract  ratae  avaifsMa  on  rsquest. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
tor  Saturday’s  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EAtar  A  Pwlillihar 

575  Lexington  Av.  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING  RATES 


UNE  ADS 

1  week  —$4.50  per  line. 

2  weeks— $4.00  per  line,  per  issue 

3  weeks — $3.40  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue. 


Effective  January  2,  198L 

POSITIONS  WANTED 
9.  1  week  — $3.00  per  line. 

3,  per  issue  2  weeks— $2.50  pur  line,  per  issue. 

9,  per  issue.  3  weeks — $2.25  per  line,  per  Issue. 

3.  per  issue.  4  weeks— $2.00  per  line,  per  issue. 


Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 


CLASSIFIED  ADVERTISING 
Order  Blank 


ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

INDUSTRY 

PROFITABLE,  long  established  newspaper  op¬ 
eration  in  fast  growing  area  of  western  Canada. 
Near  $2  million  gross.  Plant,  real  estate,  $3 
million.  Terms.  Serious  replies  only.  Box  3533, 
Editor  &  Publisher. 

PROFITABLE  specialty  (aviation)  paper. 

SERVICES 

Company. 


ROCKY  MOUNTAIN  WEEKLY  NEWSPAPER, 
no  competition.  Has  own  press.  Long  estab- 
liched,  great  growth  potential.  $420,000, 
25%  down,  negotiable  terms.  Call  Karl  at  Tan¬ 
ner  Realty,  (208)  745^787;  evenings  (208) 
356-6438. 


THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  $8(X).000.  Box  3423,  Editor  & 
Publisher. 

15  YEAR  OLD  Oregon  weekly  needs  new  owner- 
maybe  you. 

Box  3531,  Editor  &  Publisher 

ZONE  4  weekly,  in  fast  growing,  affluent  area, 
25,000  free  distribution,  $350,000  gross.  Se¬ 
rious  buyers  only.  $50,000  down  required.  Box 
3450,  Editor  &  Publisher. 

NEWSPAPERS  WANTED 

EXPERIENCED  journalist,  with  capital,  seeks 
partnership  in  weekly  newspaper.  Box  3558, 
Editor  &  Publisher. 

HUSBAND  AND  WIFE  TEAM  are  sufficiently 
financed  to  purchase  and  operate  weekly  news¬ 
paper  that  grosses  between  $150,000  and 
$300,000.  Our  success  in  publishing  has  been 
proven  by  15  previous  years  of  newspaper  ex¬ 
perience.  Call  or  write  Mr  Dana  Garrett,  (512) 
398-6847,  820  South  Blanco,  Lockhart  TX 
78644. 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  45(X)  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michiran  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 

_ PERSONALS _ 

T-SHIRTS:  "When  journalists  do  it,  it  makes 
The  Front  Page."  (kipyrighted.  For  details, 
send  self-addressed  envelope  to  Ben  Johnson, 
PO  Box  1241,  Detroit  Ml  4^8231. 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


ED  SALZMAN 

Circulation  Sales  Consultant 
Circulation  sales  development,  in-house  prog¬ 
rams,  target  marketing,  telephone  sales,  crew 
sales,  route  builders.  Rt  1,  Box  185-D-lO,  Ber- 
ryville  VA  22611;  (703)  955-2638. 


YOU  ONLY  PAY 
FOR  THE  RESULTS!!! 

Circulation  Climbers  offers  circulation  tele¬ 
marketing  for  your  newspaper.  We  call  for  all 
sizes  and  all  Zones  right  out  of  our  office  in 
Massachusetts!  We  pay  for  the  phones,  person¬ 
nel  and  office.  You  only  pay  for  the  results! 

Circulation  Climbers,  Inc 
James  M  Scutellaro 
(617)  438-7922 

BLENNKARN  SALES— Use  our  services  to  in- 
crease  your  circulation.  Reliable  tele  sales  and 
crew  sales  programs  to  suit  your  needs.  We 
specialize  in  home  delivery  set-up  for  previous¬ 
ly  unsenriced  portions  of  your  market.  (Both 
sales  and  initial  delivery  systems.)  Call  Jeff 
Blennkarn  at  (204)  668-5640  or  write  Blenn- 
karn  Sales  Ltd,  275  Knowles  Av,  Winnipeg 
Manitoba  Canada  R2G  1C9. 


_ INK  RECOVERY 


WE  WILL  A(XEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Senrice  (203) 
443-5890. 

MAILROOM  SERVICES 

POSTAL  INFORMATION 
All  you  ever  wanted  to  know  about  Third  Class 
but  were  afraid  to  ask.  Our  members  get  expert 
advice  on  best  use  of  Third  Class  Mail,  Presort 
rules.  Mail  forwarding,  etc.  Third  Class  Mail 
Assoc,  1725  K  St,  NV/,  Suite  607,  Washington 
DC  20006;  (202)  296-5232. 


MARKETING  SERVICES 

INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  (k>st  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  Call  Don  White  (716)  631- 
8220. 


Classification _ 

Authorized  Signature- 
Copy _ 


Assign  a  box  number  and  mail  responses  daily. 

3d - Weeks - ^Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mall  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


PUBLICATIONS  FOR  SALE 


FLORIDA  SHOPPER — Fourth  year  in  fastest- 
growing  affluent  south  Florida  communi^. 
Owner  has  other  interests.  Perfect  opportunity 
for  husband-wife  or  two-person  team.  (305) 


SENIOR  CITIZEN  MONTHLY  tabloid,  largest 
senior  area  southern  California;  unlimited 
potential  5  years;  no  equipment;  no  building; 
Mom  .  Box  3439,  Editor  &  Publisher. 


SHOPPING  GUIDES 

SHOPPER  DOCTOR  MAKES  HOUSE  CALL- 
S...(xet  a  second  opinion  on  vital  operational 
changes/procedures.  Former  daily/shopper 
publisher  with  broad  experience  in  shoppers 
with  news  or  without;  classified  only  and  Mnny 
savers.  New  market  appraisal,  custom  fitting 
product  to  market.  A  data  bank  of  strategy,  rate 
incentives  and  circulation/distribution  sys¬ 
tems.  References,  Estil  Cradick,  950  Park- 
wood  Dr,  Dunedin  FL  33528.  (813)  733- 
1678. 


MAY  DAY  IN  MOSCOW!  16-day  tour  of  USSR 
for  journalists  and  friends.  $1198,  all  inclu¬ 
sive.  April  24-May  9.  Moscow,  Leningrad, 
Soviet  Georgia.  Armenia,  Helsinki.  Reserved 
seats  at  May  Day  parade.  Meet  Soviet  press. 
Special  visas  needed  for  this  trip,  apply  early. 
Contact  PO  Box  47.  Eatontown  NJ  07724. 


NEWSPAPER  SERVICES 


COMMERCIAL  PRINTING  WANTED:  Capable 
of  printing  quaiity  jobs  on  (^immunity  Press  up 
to  16  broadsheets  or  32  page  tab.  Located  in 
northern  Ohio.  For  information  call  (216)  264- 
1125,  ext  30. 


STIMULATE  YOUR  CLASSIFIED  SALES— 
With  new  sources  of  revenue,  ciassifications, 
plus  promotion,  management  stimulation,  and 
result  getting  copy  writing  ideas.  Classified  In¬ 
ternational,  since  1938,  has  provided  a  month¬ 
ly  package  to  stimulate  classified  ad  sales, 
tram  salespeople,  and  provde  management  in¬ 
formation  that  unlocks  more  sales  for  you.  Your 
investment  in  people  and  equipment  is  exten- 
sive,  now  get  all  you  can  from  your  investmen 
with  Classified  International's  new  package 
For  more  information  call  or  write  Tom  Greene 
3211  North  74th  Av,  Hollywood  FL  33024 
(305)  981-1240. 

OFFICE  DESIGN 

INCREASE  PRODUCTIVITY  in  the  office  with 
out  increasing  costs.  Specialized  space  plan 
ningand  design  for  journalism  offices.  Contact 
Dan  Danford,  MANNSCHRECK  BUSINESS  IN 
TERIORS,  512  Felix  St,  St  Joseph  MO  64501 
(816)  279-8567. 

CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
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EQUIPMENT  &  SUPPLIES... 


BUSINESS  SYSTEMS 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  100,000.  Call  collect 
for  more  information  (913)  381-1 109,  or  write 
CDS,  Inc,  c/oSun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 

CAMERA  S,  DARKROOM 

KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 

KENRO  Vertical  Camera,  like  new,  $2300  or 
best  offer. 

(304)  876-3381 

LOGE  PROCESSOR,  MODEL  PC  18 
WELL  MAINTAINED 
(215)  867-2002 

SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Sp^ialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

COMPUTER  SOFTWARE 


COMPUTERS 


WHO  SAID  VDT's  ARE  EXPENSIVE? 

Not  us! 

With  an  Apple  II  or  TRS-80  your  entry/editing 
troubles  are  over.  On-line  typesetting  capability 
too.  For  information  on  terminals,  software,  in¬ 
terfacing  and  applications  call  or  write: 

First  Mam  Computer  Systems 
BOX795-E 
Bedford  TX  76021 
(817)  589-7659 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A's 
NORTHEAST  ST(5rAGE  &  INDUSTRIES 
(213)  257-7557 

CUTLER-HAMMER  Channel  Flex  conveyor  for 
sale.  Approximately  120  feet.  Excellent  condi¬ 
tion  and  available  immediately.  For  sale  with  or 
without  installation.  Schroeder  Conveyor  Sys¬ 
tems,  Inc,  6621  Oakmont  St,  North  Lauder¬ 
dale  FL  33068;  (305)  971-8590. 


ACCOUNTS  RECEIVABLE  SOFTWARE 
Designed  Ity  a  publisher  for  the  Radio  Shack 
computer.  Ityints  journals,  bills,  aging  and  tear- 
sheet  reports.  Handles  interest  charges,  calcu¬ 
lates  rates  and  allows  month-end  volumn  dis¬ 
counts.  Retains  6-month  detail  for  1000  cus¬ 
tomers.  Both  software  and  hardware  for  under 
$13,000.  Call  or  write  for  sample  reports.  Pub¬ 
lisher,  Control  Systems,  Steve  Kuckuk,  (715! 
526-6188,  PO  Box 476,  Shawano  Wl,  54166. 

_ COMPUTERS _ 

COPY  CONTROL  III  stand-alone  computer  ter¬ 
minal  for  text  entty,  edit,  disk  storage  and 
phone  communications  to  ^r  computer;  with 
word  processing.  Terminal  Systems  Corpora¬ 
tion,  %1  Columbia  Cr,  Merrimack  NH  03054; 
(603)  424-5033. 

FOR  SALE:  Hendrix  front-end  systems;  a  6200 
with  4  VDT's  and  a  6400  with  16  VDT's,  scan¬ 
ner  and  reader.  Can  be  seen  running  daily. 
Available  February,  1982.  For  more  informa¬ 
tion  call  The  Daily  Record,  Wooster  OH;  (216) 
264-1125. 

YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 

To  take  your  used  press,  hard¬ 
ware  (or  software)  that's  been  sit¬ 
ting  idly  by,  and  put  it  back  into 
production! 

Perhaps  you  can't  use  that  par¬ 
ticular  equipment  .  .  .  but  we'll 
bet  you  could  sure  use  the  space 
it  occupies. 

Consider  the  dozens,  perhaps 
hundreds  of  square  feet  being 
lost  in  storage  of  unused  equip¬ 
ment,  Now  look  at  the  space 
occupied  by  each  single  piece  of 
equipment  on  this  page!  Space  is 
money — hundreds  of  dollars 
worth  of  your  space  can  be 
opened  up  for  as  little  as  $2.80  a 
line  of  our  space!  We'll  put  that 
equipment  back  into  production 
for  you  in  someone  else's  plant — 
and  produce  a  profit  for  you  to 
boot! 

E&P  CLASSIFIEDS 
(212)  752-7050 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 

MISCELLANEOUS 

EDITWRITER  fonts;  Tabloid  racks;  Silver  Re¬ 
covery  System;  new  PermaKwik  Processor. 
Best  offer.  (304)  876-3381. 

PRESS-5  units  2-Folders  (X)lor  King-68 
Stackers-3  (Xxjnt-O-Veyors 
Clamp  Truck-1  Towmotor  LP  iOOO  lbs 
Camera-l-Robertson  20"x24"  Model  580- 
with  Carlson  Gammatrol  Unit 
Processor-l-LogE  Model  LD-24 
Exposure  Units-l-Oouthitt  Vacuum  Frame  with 
Ascolux  Light  60"x50",  1-Brown  Vacuum 
Frame  with  Mercury  Li^t  35"x45" 

Light  Tables-3-Brown  30’’x40",  32"x42", 
52"x72" 

Northeast  Times,  8033  Frankford  Av,  Phi¬ 
ladelphia  PA  19136;  (215)  332-3300. 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer* 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 

NEWSPRINT — Specialties-colors-groundwood 
papers;  sheets/rolls;  contract/spot;  David  F 
Hoy-Paper  Sales,  Affiliated:  The  Paper  Group, 
Inc;  (2l2)  752-0558,  (602)  297-9976. 

30  POUND  offset  grade  international  news¬ 
print.  40Vi  inch  wide  rolls  all  new  and  wrap¬ 
ped.  210  tons  available  at  $340  per  ton.  FOB 
Detroit.  Len  Thomas,  (313)  921.4560. 

PHOTOTYPESETTING 

ACM  900C  LR  or  HR  with  keyboard,  $3950. 
Comp  11,5  years  old,  $2400  Execuwriter  text, 
$1950.  Execuwriter  display,  $1000.  Bob  We¬ 
ber,  (216)  729-2858. 

AM  3500/504,  $8750 
RCP  103,  $1750 
Bob  Weber,  (216)  729-2858 

ALMOST  NEW — Compugiaphic  EditWriter 
7500/wet,  12  fonts  including  Futura  Bold, 
Oracle  Bold  and  Universe  45.  $12,000.  Call 
(415)  349-1244. 

COMPUTAPE II  with  MDR  mini-disc  reader  and 
autotape  keyboards,  ^re  parts  kit,  fonts,  etc 
all  in  good  condition,  (jontact  Joe  Cummings  at 
(603)  924-3333. 

COMPUGRAPHIC  2961 
3  AKI  TAPE  PUNCHES 
COMPLETE  $2500.  (914)  297-3723 


EQUIPMENT  a  SUPPLIES 
PHOTOTYPESETTING 

\  EDIT  7900  LR,  $9000.  Edit  2750  dual  disk, 
$5250.  Edit  2750-11,  $4750.  Comp  II,  5 
I  years,  $2400.  Edit  7500  LR,  $9000.  Bob  We¬ 
ber,  (216)  729-2858. 

HARRIS  1251  MICROSTORS,  3300  Types^- 
ter,  (XxnpuEdits,  1420  Terminals,  Tally  Prin¬ 
ter,  Multiplexer,  fonts,  cables,  spare  parb  kits, 
diskettes.  Harris  will  install  and  warranty  as 
NEW  at  no  charge.  Call  George  (Xrermeier  at 
(617)  682-1139. 

2  HARRIS  IXT's  with  spare  Varian  computer, 
used  in  daily  production.  5  AKIPC120  Auto¬ 
comp  perforators.  1  CompuScan  170  scanner. 
2  Digital  PDP8E  tape  drive  controllers,  2  TU56 
dual  tape  drivers,  2  TC08  dectape  controlers. 
Contact  Ron  Harpin,  (815)  937-3300. 

7200-1  HEADLINER.  14-72  point. 

Film  strips  included  as  well  as  guarenteed. 
(215)  867-2002 

18  MONTH  OLD  AM  COMP  TYPESETTER. 
4510-W.  $17,950.  Call  Henri  at  (707)  429- 
4552. 

TWO  5  DISK  TXT's  Serial  384  and  408.  Built  in 
processors.  In  good  condition.  Thousands  of 
dollars  in  spare  parts.  Available  now,  $10,(X)0. 
Phone  (616)  429-2400,  Bill  Fisher  or  Gene 
Ross. 

UNIFIED  COMPOSER— Can  be  used  on  oroff- 
line  with  any  CG  tape  driven  units.  Has  classi¬ 
fied  advertising  program.  128  lines  of  scroll. 
Guarenteed.  (215)  867-2002. 

UNISETTER  LR,  with  DEK,  $8750.  Unified 
composer,  $35()0.  8"  disk  recorder,  $500. 
100  Unisetter  strips,  $100  each.  Bob  Weber, 
(216)  729-2858. 

VIDEO  SETTER  II— 1  grid.  Excellent  text  and 
straight  matter  machine.  Perfect  backup  to 
Video  Setter  Universal.  Guarenteed.  (215) 
867-2002. 


EQUIPMENT  &  SUPPLIES 


6-unit  Daily  King  I,  1971,  KJ6  half-quarter 
folder  with  balloon  former.  40  HP  drive.  All 
units  and  toll  stands  are  stacked.  Well  main¬ 
tained,  in  A1  condition.  Available  immediately. 
Can  be  seen  in  operation.  (206)  653-2519. 


GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available:  (415) 
6267020  or  (408)  4960^. 


GOSS  URBANITE  PRESSES 
4  unit  Goss  Urbanite  press,  SN  U-892,  Mfg 
1971. 


6  unit  Goss  Urbanite 
1968  used  to  print  1 


7  unit  Goss  Urbanite  press  with  two  folders, 
SN  U-725,  reconditioned,  available  for 
immediate  delivery. 

Have  several  Goss  Urbanite  units  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms. 


,  SN  U-640,  Mfg 
)  daily  newspaper. 


AVAILABLE  IMMEDIATELY 
EXCELLENT  PRICING 

BALTIMORE  SUN  PRESSROOM 

8  units  Hoe  (X)lormatic-22V4"  Cutoff 
Single  3:2  folder 
3  color  cylinders 
36  units  Hoe  Color  (Xinvertible 
12  (Xilor  cylinders 
6  folder5-3:2  and  2:1 

Will  divide  components  and  folders  to  meet 
your  needs.  Highly  adaptable  to  offset  conver¬ 
sion. 

For  information  call  or  write: 

INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


5  UNIT  Harris  V22,  RBI 

5  unit  Harris  VI 5A 

2,  4,  units  Community 

6  unit  Urbanite,  224'4 

If  you  plan  to  sell  equipment  contact: 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6  units  2  folders,  1972 

Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPEC,  INC. 

97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

1962  GOSS  UNIVERSAL  LETTERPRESS” 
For  sale:  6  units,  4  color  decks,  2  folders. 
Interested  party  please  telex  74606  AS(X)  HX 
or  write  tO:  Mr  L  Wong.  Sing  Tao  Newspaper 
Ltd,  635  King's  Rd,  News  Bldg,  Hong  Kong. 


Offered  exclusively  by 
INUND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  URBANITE  4  unit  press.  1964.  Serial 
No.  U549.  22.770  cutoff.  $200,000. 
AUTOMATIC  SPLICERS  3  Cary  automatic 
splicers  stacked  3  high  currently  on  Urbanite 
model  FP  4540,  $120,000. 

Len  Thomas,  (313)  921-4560. 

GOSS  COMMUNITY 
ADD-ON  UNIT  (GREASE) 

(415)  873-2640 

GOSS  HV  SIGNATURE 
AVAILABLE  FOR  IMMEDIATE  DELIVERY 
Press  comprised  of  four  fully  configured  HV 
units,  one  signiture.  HV  half-quarter-double 
parallel  folder,  2  Cary  auto  splicers,  Cary  in- 
feed  and  expensive  peripheral  accessories. 
Press  in  almost  new  condition,  very  clean,  ex¬ 
cellent  mechanical  condition.  Can  be  in¬ 
spected  running.  An  exceptional  opportunity 
on  a  much  desired  press.  Offered  exclusively 
by: 

ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 

2—  GOSS  COMMUNITY,  Mfg  1%5 

3 —  unit  Goss  Community,  Reconditioned, 

Mfg  1964 

(immunity  add-on  units,  greased  lubricated 

3—  unit  Harris  V15A.  Mfg  1970 

5 — unit  Harris  V15C,  Mfg  1979,  ex  ellent  buy 

4 —  unit  News  King  with  KJ6,  Reconditioned 
9— unit  News  King  with  KJ8.  Mfg  1976/1%9 

available  March,  1982 
News  King  add-on  units 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  159^ 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 

HARRIS  V-15A,  4  units.  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Harris  V-15A,  8  units.  Upper  former.  1974. 
Cottrell  V-25,  V*  and  VS  folder. 

Goss  (immunity  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4.  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx".  45  Vi". 

Fincor  motor  mid  controls. 

Harris  V-22  5  units. 

Harris  845,  224'4,  5  units,  1973. 

Harris  V-25  G  units. 

Fairchild  Nev  sking  2  units,  1972. 

Color  King  8  jnits  KJ-6,  1977. 

WANTED:  fewspaper  equipment  and  com¬ 
plete  plants. 


IPEC,  INC 


9"  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

LINOTYPE  Newsmaster  offset  newspaper 
press.  5  units  (4  units  are  3/c  units),  45Vi" 
(22^4"  cut-off)  X  36  web  width,  2  folders,  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC,INC 
97  Marquardt  O 
Wheeling  IL  60090 

(312)  459-9700  Telex  206766 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


HELP  WANTED 


HELP  WANTED 
ACADEMIC 


SIX  UNIT  PRODUCTION  KING  with  twin  75hp 
drives-45000  IPH 

Harris  V22,  5  units  with  RBI  folder,  100 
HP  drive 

Four  Unit  Thatcher  Pacer 
Where  else  can  you  buy  a  4  unit  web  offset 
newspaper  press  at  $50,000? 

Mac  Beth  40”  plate  burner 
40"  Non  Stop  Flip  Top 
50hp-60hp  and  30hp  Goss  Drives 
Four  Position  Goss  Roll  stand 
104  Count-O-Veyor 

Goss  rewind  motor,  reversible,  variable  speed. 
Mounted. 

UPECO,  Inc 

Rov 

Lyndhurst  NJ  07071 
(201)  438-3744 


THE  WEB  SPECIALISTS 
Goss  Suburban  1500,  7  units,  1969 
Goss  SC,  4  units,  1969 
Goss  Community,  4  units,  1972 
Goss  Urbanite  add-on  units,  1967-79 
Goss  Suburban  add-on  units,  1967 
Goss  Urbanite,  6  units,  2  3<olors,  1968-72 
Goss  Urbanite  add-on  units  and  folders 
Harris  N845,  6  units,  1971 
Harris  V-25,  8  units,  3  JF  25’s,  1978 
ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 


WANTED  TO  BUY 


AKI  ULTRA  COMP 
TERMINAL  FOR  SPARE  PARTS 
CALL  (501)  524-5144 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


HARRIS  845  printing  unit,  36"  wide  x  22^4" 
around.  Good  condition.  Telephone  K  Koessler, 
(716)  876-6410. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER-MARTINI  EM  10  inserter  for  news¬ 
paper  mailroom  system.  Must  be  seen  in  pro¬ 
duction  environment.  Reply  to  Box  357J,  Edi¬ 
tor  &  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toH  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 


WE  WILL  CONSIDER  all  newspaper  presses. 
Several  presses  for  different  production  needs 
are  required.  Box  3564,  Editor  &  Publisher. 
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ACADEMIC 


JOURNALISM/ADVERTISING:  Louisiana  State 
University  School  of  Journalism  has  an  ^ning 
for  an  advertising  faculty  member.  Tenure- 
track  position,  rank  and  salary  open,  depending 
on  qualifications.  PhD  or  ABD  required.  Adver¬ 
tising  experience  desired.  Send  application,  re¬ 
sume  and  other  supporting  documents  to  Dr 
John  C  Merrill,  Director,  School  of  Journalism, 
Louisiana  State  University,  Baton  Rouge  LA 
70803  by  February  15,  1982.  Louisiana  State 
University  is  an  equal  opportunity  employer. 


LECTURER  TO  FULL  PROFESSOR  to  teach 
courses  in  news-editorial  sequence,  ie  report¬ 
ing-writing-editing.  Professional  newspaper  ex¬ 
perience  a  must.  Earned  advanced  degrees 
welcomed.  Salary,  rank  depend  on  qualifica¬ 
tions.  Position  open  August,  1982.  An  equal 
opportunity/affirmative  action  employer.  Write, 
with  resume,  to  Chairman,  Department  of  Jour¬ 
nalism,  Baylor  University,  Waco  TX  76798. 


MAGAZINE  FACULTY  OPENING  Starting  Fall 
1982.  The  University  of  Kansas  School  of  Jour¬ 
nalism  seeks  an  assistant  or  associate  professor 
for  a  tenure-track  vacancy  in  the  magazine 
sequence.  Applicants  must  have  professional 
experience  as  a  magazine  staff  member.  The 
person  selected  must  be  qualified  to  teach 
magazine  article  writing,  a  sunrey  course  in 
magazine  journalism  and  other  journalism 
courses.  Master's  degree  a  minimum.  Docto¬ 
rate  and  teaching  experience  preferred.  The 
date  of  appointment  to  the  position  will  be  Au¬ 
gust  15,  1982.  Salary  $18,500  minimum  for 
assistant  professor,  may  be  higher  for  associate 
professor.  Apply  by  February  1  to  Professor  Lee 
Young,  School  of  Journalism,  105  Flint  Hall, 
University  of  Kansas,  Lawrence  KS  66045.  An 
equal  opportunity/affirmative  action  employer. 


THE  OHIO  STATE  UNIVERSITY  School  of  Jour¬ 
nalism  seeks  assistant  professor  who  can  teach 
research  methods  and  theory  and  in  profession¬ 
al  area  such  as  news-editorial  or  public  rela¬ 
tions.  PhD  or  near  completion.  Professional  ex¬ 
perience  preferred.  $19,000-$21,000  nine- 
month  salary  plus  possible  summer  teaching  at 
25%  additional  salary.  Begins  Septemter, 
1982.  Applications  due  February  1,  1982. 
More  information  from  Dr  Walter  Bunge,  Direc¬ 
tor,  School  of  Journalism,  Ohio  State  (Jniversi- 
ty,  242  West  18th  Av,  Columbus  OH  43210. 
Phone  (614)  422-6291.  OSU  is  an  Equal 
Opportunity  Employer  and  encourages  in¬ 
quiries  from  minority  persons  and  women. 


ATWOOD  CHAIR 
OF  JOURNALISM 
University  of 
Alaska,  Anchorage 


The  University  of  Alaska, 
Anchorage  invites  nominations 
and  applications  for  the  Robert 
and  Evangeline  Atwood  Chair  of 
Journalism.  This  is  a  Disting¬ 
uished  Visiting  Professorship  for 
the  academic  year  1982-1983.  Sal¬ 
ary  $60,000  for  nine  months. 
Moving  alotment.  The  person 
selected  will  be  nationally  recog¬ 
nized  in  the  communications  or 
academic  profession.  Previous  ex¬ 
perience  desirable  but  not  re¬ 
quired. 

Send  nominations  and  inquiries 
by  January  20,  applications  by 
February  15  to  Dr.  Sylvia 
Broady,  Department  of  Journal¬ 
ism  and  Public  Communications, 
University  of  Alaska,  Anchorage, 
3221  Providence  Dr.,  Anchorage 
AK  99508. 

VAA  u  an  equal  opportunity/ affirma¬ 
tive  action  employer  and  educational 
institution. 


ACADEMIC 


ASSIb.ANT  PROFESSOR 
The  University  of  Maine  at  Orono,  Department 
of  Journalism  and  Broadcasting,  seeks  an 
assistant  professor  for  the  advertising  and  pub¬ 
lic  relations  sequences  beginning  September 
1,  1982.  A  PhD  preferred;  Master’s  degree 
accepted,  professional  experience  and  some 
technical  background  are  minimum  require¬ 
ments.  The  individual  should  be  prepared  to 
teach  both  introduction  and  advanced  level 
courses  in  both  areas.  The  salary  range  is 
$16,000-$18,000  for  a  9-month  academic 
year  dependent  on  rank  and  qualifications.  A 
letter  of  application  together  with  a  curriculum 
vita  or  resume  should  be  mailed  to  Arthur  Gues- 
man.  Chairman,  Department  of  Journalism  and 
Broadcasting,  University  of  Maine,  Orono  ME 
04469.  Deadline  for  application  is  January  7, 
1982.  An  Equal  Opp^unity/Affirmative  Ac¬ 
tion  Employer. 


ASSISTANT  PROFESSOR  of  Journalism  to 
teach  undergraduate  courses  in  two  or  more  of 
the  following  areas:  editing,  public  affairs  re¬ 
porting,  media  law.  media  history,  broadcast 
news.  PhD  preferred.  MA,  professional  and 
teaching  experience  requir^.  Salary  competi¬ 
tive.  Application  deadline  Februaiy  1,  1982. 
Appointment  effective  late  August  1982.  Send 
letter  of  application,  vita  and  names  of  three 
references  to: 

Professor  Jack  Gladden 
Search  CX>mmittee 
Journalism  Program 
163  Manoogian  Hall 
Wayne  State  University 
Detroit  Mi  48202 

Wayne  State  University  is  an  Affirmative  Ac¬ 
tion/Equal  Opportuni^  employer  which  active¬ 
ly  solicits  the  candidacy  of  minorities  and 
women. 


CHAIR,  DEPARTMENT  OF  JOURNALISM, 
accredited  program  with  15-plus  faculty  posi¬ 
tions  and  about  470  undergraduate  and  30 
graduate  majors.  Appointment  as  full  professor 
with  salary  up  to  $36,540.  Minimum  qualifica¬ 
tions  include  doctorate,  at  least  five  years  uni¬ 
versity-level  teaching  experience,  at  least  five 
years  full-time  media  experience  and  demons¬ 
trated  leadership  ability.  For  information  con¬ 
tact  Dr  Susan  Henry,  Chair,  Search  and  Screen 
(>3mmittee.  Department  of  Journalism,  Califor¬ 
nia  State  University-Northridge,  NorthridgeCA 
91330.  Deadline  for  applications:  February 
16,  1982. 


PLACE 

YOUR 

BET... 

ON  E&P 
CLASSIFIEDS 
...We  Bet 
You’ll  Be 
Satisfied 

If  your  game  is  equipment,  pro¬ 
ducts,  services  or  systems  used  in 
newspaper  production  (or  if  you're 
a  publisher  with  surplus  equipment 
on  your  hands)  E&P  Classifieds 
are  your  best  bet  to  make  (or  save) 
some  easy  money. 

E  &  P's  Help  Wanted  ads  reach  the 
industry  people  you  are  looking  for 
to  fill  that  open  position  at  your 
paper.  And,  Positions  Wanted' 
advertisers  tell  us  that  E&P  Classi¬ 
fieds  ads  get  results! 

Call  us  today  to  reserve  space  in 
our  next  issue.  Ask  about  our  low 
contract  rates. 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 
(212)  752-7050 


THE  OHIO  STATE  UNIVERSITY  School  of  Jour¬ 
nalism  seeks  a  faculty  adviser  for  its  five-day 
laboratory  newspaper,  THE  LANTERN.  At  least 
five  years  of  recent  newspaper  experience  re¬ 
quired.  Master's  degree  and  teaching  experi¬ 
ence  preferred.  Adviser  will:  1)  supervise  and 
teach  students  enrolled  in  reporting,  editing, 
and  photojournalism  courses  that  produce  THE 
LANTERN;  2)  oversee  paid  editorial  board  of 
students  who  handle  daily  publication;  3) 
direct  VDT  processing  of  the  newspaper;  4) 
maintain  newsroom  liaison  with  professional 
advertising  and  printing  staffs,  as  well  as  with 
the  School’s  publications  committee;  5)  main¬ 
tain  specified  hours  of  duty  and  participate  in 
committee  assignments.  Minimum  salary. 
$28,000  for  12-month  appointment.  Rank: 
Assistant  Professor,  on  tenure-track.  Applica¬ 
tions  due  February  1,  1982.  (kintact  Dr  John 
Clarke,  School  of  Journalism.  Ohio  State  Uni¬ 
versity,  242  West  18th  Av,  Columbus  OH 
43210,  or  phone  (614)  422-0306.  OSU  is  an 
Equal  Opportunity  and  encourages  inquiries 
from  minority  persons  and  women. 


THE  UNIVERSITY  OF  TEXAS  at  Arlington  seeks 
associate  professor  of  advertising  to  take  lead¬ 
ership  role  in  developing  program.  PhD  and 
experience  in  advertising  with  agency  or  large 
corporate  advertisng  department  required. 
Other  requirements:  teach  advertising  and 
other  communication  courses;  ability  for,  in¬ 
terest  in,  and  commitment  to  engaging  in  re¬ 
search,  service  and  student  advising.  Send  re¬ 
sume  and  a  letter  of  application  to  Professor 
Charles  Arrendell,  Department  of  Communica¬ 
tion,  UTA  Box  19107,  Arlington  TX  76019. 
Applications  should  be  postmarked  by  January 
15.  EEO/AA  employer. 


UNIVERSITY  OF  HOUSTON  Central  Campus, 
School  of  Communication  seeks  applicants  for 
tenure-track  positions  in  Advertising,  News- 
Editorial  and  Radio-Television  Production. 
Advanced  degree  and  previous  teaching  experi¬ 
ence  required;  terminal  degree  and/or  profes¬ 
sional  experience  preferred.  Rank  of  appoint¬ 
ment  to  be;  Advertising,  Associate  Professor; 
News-Editorial,  Assistant  or  Associate  Pro¬ 
fessor;  Radio-Television  Production,  Instructor 
or  Assistant  Professor.  Salaries  are  competitive 
and  dependent  upon  qualifications.  All  posi¬ 
tions  to  carry  a  three  course  ioad  per  semester 
with  research  and  service  responsibilities.  The 
Central  Campus  is  close  to  the  business  district 
of  Houston,  the  most  prosperous  city  in  the 
Sunbelt,  with  abundant  opportunities  for  sup¬ 
port  from  and  interaction  with  the  professional 
community.  Interested  individuals  should  for¬ 
ward  letter  of  application  and  current  vita  to: 
Faculty  Search  Committee,  School  of  Com¬ 
munication — 621AH,  University  of  Houston 
Central  Campus,  Houston  TX  77(304.  Selection 
will  begin  January  18,  1982  with  applications 
accepted  until  positions  are  filled.  An  equal 
opportunity  employer. 


ADMINISTRATIVE 


CONTROLLER 

Excellent  opportunity  with  company  located  on 
the  Atlantic  coast  in  Zone  4  seeking  an  indi¬ 
vidual  to  manage  its  accounting  operations. 
Company  is  broad-based  with  ownership  of 
newsp^rs  (daily  and  weekly),  tv,  radio  and 
cable.  The  professional  we  seek  must  have  prior 
newspaper  experience  with  a  strong  accounting 
background.  Must  be  familiar  with  computer 
operations  and  have  good  management  skills. 
Include  salary  requirements  and  references 
with  resume  to  Box  3440,  Editor  &  Publisher. 


CREDIT  MANAGER 

Large  Midwestern  media  company  has  an  im¬ 
mediate  opening  for  an  experienced  credit 
manager,  (jualified  candidates  will  possess  a 
business  degree  in  addition  to  a  minimum  of  5 
years  previous  credit  experience,  preferably  in 
a  media  related  industry.  Supervisory  experi¬ 
ence  a  definite  plus.  Must  also  have  the  ability 
to  communicate  effectively  with  all  levels  of 
management.  We  offer  a  competitive  salary  in 
addition  to  an  attractive  benefit  package. 
Please  submit  resume  in  confidence  to  Box 
3520,  Editor  &  Publisher.  Zone  5.  An  equal 
opportunity  employer. 


CREDIT  MANAGER 

Unique  and  challenging  position  for  individual 
seeking  advancement  in  a  professional  environ¬ 
ment.  Assume  responsibiliy  for  motivating  and 
coordinating  the  credit  department  operation 
of  a  major  Sunbelt  newspaper.  Successful 
candidate  will  have  a  minimum  of  5years  credit 
experience,  good  oral  and  written  communica¬ 
tions  skills,  and  the  ability  to  interface  well  with 
customer.  Knowledge  of  accounting  is  a  plus. 
We  offer  a  competitive  salary  and  excellent  be¬ 
nefits.  Send  resume  and  salary  history  to  Box 
3541,  Editor  &  Publisher. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
aRCuumoN 


EDITOR-IN-CHIEF 

Accepting  applications  from  qualified  candi¬ 
dates  for  editor-in-chief  of  association  news¬ 
paper.  expanding  from  18-46  issues  per  year 
Summer.  1982.  Responsible  for  all  layout  and 
editing,  supervision  of  editorial  materials  and 
production,  some  writing  for  8  to  12-page  tab¬ 
loid.  Supervise  managing  editor,  six  other  staff 
members.  Required:  Minimum  five  years  ex¬ 
perience  in  major  editorial  capacity;  profes¬ 
sional  experience  in  sports  writing,  newspaper 
layout,  direction  of  newspaper  staff.  J-degree 
preferred;  not  required.  Applicant  should  be 
familiar  with  college  athletics  and  have  an 
aff  iniW  for  accuracy,  writing  style  and  organiza¬ 
tion.  Begin  in  March,  1982.  Send  cover  letter, 
resume  to:  Ted  C  Cow,  Assistant  Executive 
Director,  NCAA,  PO  Box  1906,  Mission  KS 
66201. 


EXPERIENCED  managing  editor  sought  by 
40,000  circulation  daily  in  competitive  mar¬ 
ket.  For  a  job  desription,  write  Jerry  Taylor,  The 
Daily  Dispatch,  1720  5th  Av,  Moline  IL 
61265. 


GENERAL  MANAGER 

For  40,000  daily  circulation  student  newspap¬ 
er.  Independently-operated.  The  State  News 
corporation  publishes  newspaper  for  commun¬ 
ity  of  Michigan  State  University.  Candidate 
must  have  bachelor's  degree  and  management 
experience  in  newspaper  industry.  Business 
and  editorial  experience  preferred.  Candidate 
should  demonstrate  ability  to  manage  budgets, 
professional  personnel,  and  other  functions. 
Candidate  must  show  sensitivity  to  student 
concerns.  Salary  in  area  of  $30,000  depending 
on  qualificationsand  experience.  Send  letter  of 
application,  resume,  names  of  reference  to 
General  Manager,  345  Student  Services  Build¬ 
ing,  Michigan  State  University,  East  Lansing 
Ml  4B824.  The  State  News  is  an  Equal  Oppor¬ 
tunity  employer.  Deadline  January  15,  1982. 


RETAIL  ADVERTISING  MANAGER 
We  need  a  person  with  a  proven  track  record  in 
newspaper  sales  management.  Zone  6  metro¬ 
politan  daily.  Must  be  strong  on  planning,  train¬ 
ing,  development  of  sales  programs  and  com¬ 
munications.  Excellent  salary  and  benefit 
package.  Reply  in  confidence  to  Box  3519, 
Editor  &  Publisher. 


RETAIL  DISPLAY  MANAGER 
We  are  looking  for  a  high  energy  level,  experi¬ 
enced,  sales  manager  for  an  established 
300,000,  Zone  5,  TMC  shopper.  The  candi¬ 
date  qualified  to  join  our  management  team 
must  have  previous  sales  and  superisory  experi¬ 
ence.  The  person  must  have  the  ability  to  moti¬ 
vate,  develop  and  maintain  an  aggressive  sales 
staff  and  be  goal-oriented.  Position  reports 
directly  to  the  sales  director.  Excellent  salary 
plus  benefits  package.  Reply  in  confidence, 
tell  us  why  you're  the  person  for  the  job.  En¬ 
close  your  resume  and  salary  history  to  Box 
3552,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Excellent  opportunity  with  a  well  established 
metro  area  daily  for  an  experience,  aggressive, 
professional  with  management  and  ^es  lead¬ 
ership  skills.  Send  resume  and  salary  history  to 
Scott  Alexander,  General  Manager,  the  Daily 
Journal,  2575  N  Morton  St,  Franklin  IN 
46131. 


OPENINGS  EXIST  for  experienced  newspaper 
persons  with  proven  managerial  ability  who  are 
interested  in  operating  weekly  or  small  daily 
newspapers.  The  positions  offer  the  opportun¬ 
ity  to  share  in  the  growth  of  the  local  newspap¬ 
er,  the  community  and  the  parent  company. 
Good  fringe  benefits  and  advancement  op^- 
tunities.  Please  send  resumes  to:  The  WJ  Grif¬ 
fin  Newspaper  Co,  PO  Box  838,  Downey  CA 
90241  Att:  PTofani. 


PUBLISHER  with  marketing  skills  needed  for 
weekly  paper;  part  of  group,  potential  promo¬ 
tion  to  daily.  Send  resume,  salary  history  to  Box 
3478,  Editor  &  Publisher. 


PERSONNEL  MANAGER 
We  are  creating  a  new  staff  position  for  a  fast 
growing  metropolitan  newspaper.  We  would 
prefer  metro  daily  newspaper  experience,  but 
not  absolutely  necessary.  The  Register,  located 
in  Orange  County  California,  is  the  fifth  largest 
newspaper  in  the  US  in  total  full  run  advertising 
and  #2  total  full  run  classified  advertising. 
Non-union.  Outstanding  career  opportunity  for 
an  experienced  professional  personnel  mana¬ 
ger.  Submit  resume,  references  and  salary  his¬ 
tory  in  complete  confidence  to  Dick  Wallace, 
General  Manager,  The  Register,  PO  Box 
11626,  Santa  Ana  CA  92711.  No  phone  calls 
please. 


PUBLISHER/ 

GENERAL  MANAGER 

The  Irvine  Co,  a  diversified  Orange  County, 

California,  based  firm,  seeks  a  Publisher/ 

General  Manager  for  our  newspaers  and  maga¬ 
zine  publications.  "The  Irvine  World  News" 
weekly  newspaper  and  "New  Worlds  of  Orange 
CounN"  magazine  are  two  of  the  most  highly 
regarded  publications  in  Orange  County.  Our 
award-winning  magazine  covers  the  entire  city 
with  a  circulation  of  over  110,000  and  our 
community  newspaper  is  delivered  to  residents 
of  Irvine  and  Newport  Beach  with  a  total  cir¬ 
culation  of  42,000. 

The  Publisher  will  guide  the  promising  future  of 
these  two  publications  and  have  final  responsi¬ 
bility  for  all  advertising,  sales,  editing,  produc¬ 
tion  and  circulation.  Substantial  experience 
with  publications  management  is  required. 

Strong  planning,  organization  and  leadership 
abilities  a  must. 

This  challenging  career  opportunity  offers  ex¬ 
cellent  salary  and  exceptional  work  environ¬ 
ment. 

Please  send  confidential  resume  and  salary  his¬ 
tory  to: 

Bruce  Endsley 
The  Irvine  Co 
PO  Box  I 

Newport  Beach  CA  92660-9959 
An  Equal  Opportunity  Employer 

EDITOR  &  PUBLISHER  for  December  12,  1981 


ADVERTISING  MANAGER 
Responsibility  for  two  daily  newspapers,  a 
weekly  and  a  shopper.  A  degree  with  5  years  or 
more  experience  in  retail  and  classified  prefer¬ 
red.  Salesstaff  of  27.  One  of  the  more  desirable 
positions  and  a  delightful  place  to  live.  Send 
confidential  resume  including  salary  history 
and  references  to  Ed  Davis,  Director  of  Market¬ 
ing,  Desert  Sun  Publishing  Co,  PO  Box  190, 
Palm  Springs  CA  92263.  All  applications  will 
receive  a  reply. 


ADVERTISING  SALES 

A  solid  career  opportunity  awaits  an  experi¬ 
enced  display  advertising  sales  representative 
working  for  Nevada's  largest  newspaper.  Con¬ 
tact  Advertising  Director,  Las  Vegas  Review- 
Journal,  PO  Box  70,  Las  Vegas  NV  89101.  An 
Equal  Opportunity  Employer. 


CLASSIFIED  ADVERTISING  MANAGER 
Sought  for  14,000  daily  in  southern  Indiana. 
Seeking  individual  with  strong  background  in 
classified  promotion  and  sales  incentive  prog¬ 
rams.  Send  resume  and  salary  requirements  to: 
General  Manager,  The  Times-Mail,  813  Six¬ 
teenth  St,  Bedford  IN  47421. 


CLASSIFIED  OUTSIDE  SALES.  Good  career 
opportunity  with  1 50,000  combination  daily  in 
choice  Zone  3  city.  Salary,  commission,  mx 
3562,  Editor  &  Publisher. 


EXPERIENCED 

ADVERTISING  SALES  PERSON 
Experienced  sales  person  to  sell  to  established 
retail  accounts.  Must  be  well  organized  and 
work  well  with  people.  Live  and  work  on  the  Gulf 
of  Mexico.  Please  send  resume  to  J  Patrick 
Berling,  Advertising  Director,  Naples  Daily 
News,  1075  Central  Av,  Naples  FL  33940. 


EXPERIENCED  newspaper  advertising  sales 
person  needed  for  Nevada's  largest  newspaper. 
Experience  in  sales  of  specialty  newspaper  sec¬ 
tions  needed.  Contact  Advertising  Director,  Las 
Vegas  Review- Journal,  PO  Box  70,  Las  Vegas 
NV  89101,  An  Equal  Opportunity  Employer. 


MARKETING  DIRECTOR— Excellent  oppor¬ 
tunity  for  aggressive,  innovative  professional 
for  hard  news.  55,000  Michigan  ^oup,  domi¬ 
nant  in  market,  supported  by  good  staff  of  pro¬ 
fessionals,  Growth  publisher.  Send  ewer  letter 
with  salary  history  to  Box  14,  Union  Lake  Ml 
48085. 


NATIONAL  ADVERTISING  MANAGER 
Experienced  national  advertising  manager 
reeded.  Salary  plus  liberal  commission  prog¬ 
ram,  excellent  benefits.  Live  and  work  on  the 
Gulf  of  Mexico.  Please  send  resume  to  J  Patrick 
Berling,  Advertising  Director,  Naples  Daily 
News,  1075  Central  Av,  Naples  FL  33940. 


OPENING  for  retail  advertising  salesperson. 
Two  to  3  years  experience  preferred.  A  chal¬ 
lenging  position  with  management  potential, 
on  Taylor  Communications  5-day  daily  in  solid 
growing  Texas  community  near  beautiful  lake 
and  year  round  resort  area.  Good  salary  and 
benefits.  Send  resume  to  Ted  Winter,  Ad  Direc¬ 
tor,  The  Herald,  PO  Box  649,  New  BraunfelsTX 
78130. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


ADVERTISING  MANAGER 
We  need  a  working,  experienced,  planning, 
efficient  type  who  doesn't  mind  setting  tl% 
pace  for  a  four  to  five  person  six  day  ad  d^rt- 
ment.  A  goal  readier  who  wants  to  start  the  new 
year  off  right.  Send  resume  and  salary  require¬ 
ments  to  MX  3504,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  small  West  Coast 
suburf  in  daily  shopper.  Salary-bonus  to  mid- 
20's  for  person  who  can  promote  and  motivate. 
Group  newspaper  with  lots  of  opoxtunity  for 
advertising.  Box  3517,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  student  daily 
newspaper.  $16-$18K,  negotiable.  Write 
Search,  Purdue  Exponent,  West  Lafayette  IN 
47907. 


ADVERTISING  SALES 

Retail  and  classified  sales  positions  available. 
Northern  New  Jersey  daily  newspaper  looking 
for  dynamic  self-starters  who  want  to  make 
$25-$30,000.  Send  resume  to  Box  3547,  Edi¬ 
tor  &  Publisher. 


CIRCULATION 


STATE  AREA  ADVISOR 
Seven  day  publication  in  Rocky  Mountain  re¬ 
gion  is  seeking  qualified  individual  to  join  a 
young  progressive  management  team.  Must  be 
thoroughly  qualified  in  all  phases  of  circulation 
work.  Strong  pomotion  a  definite  plus.  Excel¬ 
lent  salary,  benefits  and  company  car.  Send 
resume  and  salary  history  to  Box  3510,  Editor 
&  Publisher. 


TEXAS  NEWSPAPER  in  150,000  circulation 
range  has  positions  open  for  persons  with  cir- 
culation  experience.  These  are  mid¬ 
management  jobs  including  Branch  Directors 
and  a  Division  Supeniisor.  Good  pay  and  good 
company  benefits  for  qualified  persons.  Send 
resume  and  salary  requirements  to  Box  3529, 
Editor  &  Publisher. 


CIRCUUTION  MANAGER  for  10,000  circula¬ 
tion  7-day  a  week  paper.  Experience  in  promo¬ 
tion,  crewing,  motor  routes,  collections  and 
carrier  recruiting  necessary.  Send  resume  to 
David  A  Scolatti,  Macomb  Daily  Journal, 
Macomb  IL  61445. 


CIRCULATION  FULFILLMENT 
Equine  market  national  distribution  magazine 
publisher  seeks  experienced,  hands-on  mana¬ 
ger  to  run  fulfillment  department.  Background 
in  ABC  postal  and  fulfillment  house  procedures 
required.  The  leading  publisher  in  this  field  , 
we  are  located  in  Washington  DC  suburbs. 
Please  send  resume  to  Fleet  Street  Corpora¬ 
tion,  Publisher,  656  Quince  Orchard  Rd, 
Gaithersburg  MD  20878. 


CIRCULATION  MANAGER  for  7697  audited 
daily  in  Midwest.  Lots  of  potential  for  growth. 
Must  be  self-starter.  Must  have  experience  in 
home  delivery.  Salary  in  high  teens.  Send  re¬ 
sume  and  financial  requirement  to  Otto  Wick, 
Edwardsville  Intelligencer,  PO  Box  70, 
Edwardsville  IL  62025. 


CIRCULATION  MANAGER:  A  small  daily,  PM  , 
ABC  newspaper  with  TMC,  seeks  an  honest, 
dependable,  hard-working  individual  to  man¬ 
age  its  circulation  department.  The  individual 
must  have  contemporary  circulation  experi¬ 
ence  which  includes  TMC  and  computerized 
circulation  applications  as  well  as  experience 
with  the  traditional  "little  merchant"  system. 
Excellent  fringe  benefits,  salary  negotiable.  All 
applications  will  be  kept  confidential.  Send  re¬ 
sume  to  Box  3518,  Editor  &  Publisher. 


CIRCULATION  SALES  MANAGER'S  position 
and  promising  future  with  leading  national 

B.  Zone  5  medium  circulation,  7-day  pub- 
m.  Must  be  strong  on  promotion  and  have 
ability  to  supervise  district  manager  staff.  Send 
resume  to  Box  3534,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

45,000  Daily  and  Sunday  Newspaper  located 
in  southwestern  Fairfield  County,  Connecticut 
is  seeking  a  circulation  manager.  The  success¬ 
ful  candidate  must  have  strong  background  is 
sales  promotion  with  a  proven  track  record  of 
circulation  growth.  If  you  are  presently  the  #2 
or  3  person  in  the  circulation  department  of  a 
metropolitan  newspaper  and  would  like  the 
challenge  of  directing  your  own  department,  we 
would  like  to  talk  to  you.  Excellent  compensa¬ 
tion  program  with  incentives.  Please  send  re¬ 
sume,  including  experience,  education  and 
salary  requirements  to  Human  Resources  De¬ 
partment,  Connecticut  Newspaper  Inc,  75 
Tresser  Blvd,  PO  Box  9307,  Stamford  CT 
06901. 


AREA  SUPERVISOR — We  are  seeking  an  ex¬ 
perienced  person  looking  for  a  future.  Seven- 
day,  80,000  morning  and  afternoon  newspap¬ 
ers  in  Zone  6.  Must  be  thoroughly  qualified  in 
all  phases  of  circulation  (carrier  home  delivety, 
motor  routes,  collections,  promotions,  bond¬ 
ing,  and  service).  We  need  a  leader  who  can 
build  circulation.  Salary  mkJ-teens,  car  allo¬ 
wances,  bonus  plan  and  a  host  of  campany 
benefits.  Send  complete  resume  along  with  sal¬ 
ary  requirements  to  Box  3521,  Editor  &  Pub¬ 
lisher. 


EPnORIAL 


FINANCIAL  EDITORAVRITER 
Wanted  by  aggressive,  mid-sized  daily  in  Zone 
4.  Must  be  inquisitive,  knowledgeable  and  in¬ 
terested  in  personal  and  corporate  finance, 
money  markets,  real  estate,  government  econo¬ 
mics,  overall  trends.  Must  be  assignment/idea 
oriented  and  outgoing  and  personable  to  gener¬ 
ate  a  wide  field  of  financial  resources.  Send 
resume,  cover  letter,  published  work  and  refer¬ 
ences  to  Box  3438,  Editor  &  Publisher. 


FROM  GOVERNOR  TO  SCHOOL  BOARD.  Ken¬ 
tucky  capital  city  daily  has  immediate  openiiw 
for  general  assignment  reporter.  Minimum  2 
years  experience.  Ample  investigative  opportu¬ 
nities.  Send  resume,  salary  requirements  to 
Box  3572,  Editor  &  Publisher. 


GROWING  FLORIDA  DAILY  in  competitive 
market  seeks  applicants  for  copy  editing  and 
reporting  positions.  Send  clips,  resume,  refer¬ 
ences  and  salary  requirements  to  Ken  Forten¬ 
berry,  Managing  Editor,  The  News  Chief,  PO 
Box  1440,  Winter  Haven  FL  33880. 


GROUP  working  executive  editor  needed  for 
dailies,  weeklies,  TMC  shoppers.  (Send  past 
experience  in  each  area.)  Zone  9  base,  some 
mid-Atlantic  travel.  Send  minimum  salary  re¬ 
quirement  .  Box  3542,  Editor  &  Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNALISM  " 
Latest  market  information.  Free  details.  Send 
long  self  addressed  stamped  envelope  to: 
Northwest  Marketing  Limited,  PO  Box  3658, 
Lacey  WA  98503. 


LIFESTYLE  EDITOR  who  can  write  strong  fea¬ 
tures  and  put  zip  in  layout  of  women's  section. 
Self-starting  idea  person  needed  for  award¬ 
winning  bi-weekly.  Resume,  salary  history  and 
clips  to  Editor,  Torrington  Telegram,  Box 
1058,  Torrington  WY  82240. 


LOW  SALARY,  long  hours  and  cranky  editor  are 
yours  in  this  job.  We're  a  competitive  weekly 
near  Portland,  Oregon  seeking  an  all-around 
reporter  to  produce  future  section  of  commun¬ 
ity  activities  and  hard  news.  Work  involves  writ¬ 
ing,  some  layout  and  photography  including 
developing  and  printing.  Must  be  hard  working, 
cooperative,  work  well  under  supervision  and 
visable  in  community.  Send  resume,  clips  and 
references  to  Box  3563,  Editor  &  Publisher. 


MANAGING 

EDITOR 


The  Columbia,  Missouri,  Daily  Tribune,  a  small 
daily  with  a  national  reputation  for  excellence, 
needs  a  managing  editor  with  vision  and  a 
strong  sense  of  public  service  journalism. 

Staff  of  40  is  haighly  talented;  in  the  last  four 
years,  paper  has  won  more  than  130  state  and 
national  awards  for  reporting,  photography  and 
design.  We're  looking  for  someone  to  continue 
this  tradition,  yet  set  a  direction  of  his  or  her 
own. 

Columbia  is  a  politically  progressive  town,  the 
state's  intellectual  oasis  and  a  journalism 
hotbed,  home  of  The  University  of  Missouri 
School  of  Journalism. 

Applicants  must  have  exceptional  reporting 
background  or  strong  editing/management  ex¬ 
perience.  Tight  time  schedule  necessitates 
that  applications-with  resume  and  work  exam- 
ples-be  mailed  immediately.  Write  to  Carolyn 
Wright,  Columbia  Daily  Tribune,  PO  Box  798, 
Columbia  MO  65205. 


METICULOUS,  AMBITIOUS  wordsmith 
needed  to  help  lead  newsroom  as  city  editor  on 
mid-sized  west  Texas  PM.  We  need  a  first-rate 
professional  to  help  in  planning,  handle  local 
copy  flow  and  coordinate  a  growing  staff.  Proof 
of  excellent  writing,  thorough  knowledge  of 
desk  operations  and  top  references  a  must. 
Good  salary  and  fringes;  excellent  route  to  up¬ 
per  newsroom  management.  Box  3537,  Editor 
&  Publisher. 
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HELP  WANTED 


EDITORIAL 


INTERNS  WANTED  for  work  with  top  investiga¬ 
tive  reporter.  No  pay  but  great  experience. 
Send  resume  and  clips  to  JackAnderson,  1401 
16th  St,  NW,  Washington  DC  20036. 

LIVING  EDITOR 

You've  been  putting  out  at  least  one,  some  days 
2  pag^  of  lifestyle  copy  daily.  Probably  on  a 
25,000  daily  with  one  or  2  other  people  work¬ 
ing  together.  You  know  good  VDT  editing,  write 
lively  copy,  create  imaginative  pages.  Lead  our 
two  other  people  producing  a  new  Living  sec¬ 
tion  daily  at  our  36,000  AM  newspaper.  We’re 
looking  for  a  lively  local  living  section.  Write 
3545,  Editor  &  Publisher. 

TEXAS  suburban  group  seeks  managing  editor 
for  6  member  staff  producing  3  prize-winning 
weeklies,  paid/free  circulation  above  30,000. 
Suburban  experience  preferred.  Box  3579, 
Editor  &  Publisher. 

AWARD-WINNING  Wyoming  weekly  newspap¬ 
er  seeks  amressive,  reporter/photographer. 
Good  salary/benefits.  Open  immediately.  Send 
resume  and  clippings  to  Don  M  Rider,  Editor. 
Douglas  Budget,  PO  Drawer  109,  Douglas  WY 
82633;  (307)  358-2965. 

ASSISTANT  EDITOR  for  a  financial  newsletter. 
If  you  like  to  work,  can  handle  responsibilities 
and  want  to  grow,  write  to  Richard  L  Evans,  Dow 
Theory  Forecasts,  7412  Calumet  Av,  Ham¬ 
mond  IN  46325. 

COPY 

EDITOR 

New  England  coastal  mid-sized  pm  daily  seeks 
wordsmith  who  knows  how  to  make  gpod  writing 
better.  Shoud  have  1-2  years  experience  on  a 
good  daily,  to  include  headline  writing  and 
some  layout.  Reply  in  confidence  to  Box  3488, 
Editor  &  Publisher.  Send  work  samples  and 
state  salary  needs.  All  inquiries  will  be  acknow¬ 
ledged. 

COPY  READER — At  least  2  years  experience.  A 
7-day  daily  in  lively  news  area.  Contact  JP 
Matasich,  (313)  482-2000,  afternoons  only. 
Ypsilanti  Press,  Yrailanti  Ml — A  Harte-Hankes 
Communications  Property. 


Doyou  have  the  experience,  leadership,  enern 
and  news  sense  to  direct  a  solid  reporting  staff 
on  a  medium-sized.  Zone  5  AM  operation?  We 
want  someone  strong  on  ideas  and  follow- 
through  who  is  good  at  directing  reporters  and 
dealing  with  the  public.  The  right  person  will  be 
a  team  player  with  a  proven  track  record.  Send  a 
letter  summarizing  your  experience  and 
strengths,  plus  samples,  resume  and  refer¬ 
ences  to  Box  3512,  Editor  &  Publisher. 

COPY  EDITOR,  Sunbelt  daily  of  70,000.  Quali- 
ty  editing,  enticing  headlines  in  fast-paced  en¬ 
vironment.  Willing  to  shoulder  responsibilities, 
demonstrate  wire,  layout,  makeup  skills.  Writ- 
ing^op^unities.  Reply  Box  3544,  Editor  & 

COPY  EDITOR  with  supenrisory  experience  or 
potential  wanted  by  Zone  4  metro.  Must  be 
sharp,  dedicated  to  quality.  Send  letter,  re¬ 
sume,  references,  tearsheetsto  Box  3508,  Edi¬ 
tor  &  Publisher. 

CITY  EDITOR 

We  are  looking  for  an  experienced  newsperson 
with  strong  local  news  background  and  ability 
to  manage  young  staffers.  Must  have  demons¬ 
trated  talent  for  designing  creative,  eye¬ 
catching  pages  and  have  a  special  affection  for 
computer  technology  and  full-process  color. 
Send  resume  to  Executive  Editor  Carl  Beck, 
Press-Enterprise  Newspapers,  3185  Lack¬ 
awanna  Av,  Bloomsburg  PA  17815.  An  Equal 
Opportunity  Employer. 


EXECUTIVE 

EDITOR 

Expanding  DC  newslelter/informcrtion  pub- 
liiher  needs  aggressive,  experieiKed  execu¬ 
tive  willing  to  grow  with  firm  to  manage 
editorial  staff  and  direct  expansion  of  pub- 
Ikotions  effort.  Need  strong  editorial  and 
management  skills  plus  imagination.  Excel¬ 
lent  growth  opportunity.  Salary  plus  profit- 
sharing  incentives  and  benefits.  No  calls. 
Reply  to. 

Newsletter  Association 
of  America 

1008G  Notional  Press  Bldg 
Washington  DC  20045 


HELP  WANTED 


EDITORIAL 


MIDWEST  PM  DAILY  looking  for  strong,  take- 
charge  sub-editor.  The  person  we're  seeking 
will  teve  had  hands-on  experience  on  a  small 
daily  or  as  an  assistant  on  a  larger  daily.  Write, 
including  resume,  clips  and  salary  require¬ 
ments.  Box  3555,  Editor  &  Publisher. 

MANAGING  EDITOR 

Southeast  Ohio  leading  7-day,  27,000  morn¬ 
ing  operation  looking  for  the  right  person  to 
guide  a  good  staff  with  a  good  product.  Man¬ 
agerial  and  editing  back^ound  required.  Good 
salary  and  fringe  benefits.  Send  resume  to 
Robert  W  Ckmroy,  Publisher,  The  Times  Recor¬ 
der,  34  S  Fourth  St,  Zanesville  OH  43701. 

SUNDAY  EDITOR 

We  need  a  solid  news  person  who  edits  well, 
designs  pages  with  style,  directs  reporters 
creatively,  reacts  gracefully  under  pressure  and 
who  has  the  desire  to  move  up.  Tearsheets, 
clips,  resume  and  the  reason  why  we  need  you 
to:  Gerald  FitzGerald,  Managing  Editor,  the 
Standard-Times,  PO  Box  0-912,  New  Bedford 
MA  02742.  Excellent  pay  and  benefits.  Equal 
Opportunity/Affirmative  Action  Employer. 

NUMBER  ONE  spot  for  25,000,  7-day  opera- 
tion-Zone  5.  Applicant  must  have  strong  local 
emphasis  back^ound  and  VDT  editing  experi¬ 
ence-staff  leader  and  management  oriented. 
Good  wages,  fringe  benefits-excellent  com¬ 
munity-future  unlimited  for  right  person.  Send 
complete  resume  to  Box  3570,  Editor  &  Pub¬ 
lisher. 

NEWS  EDITOR  for  growing  weekly  operation  in 
the  Ozarks.  Assign  and  edit  news  stories.  Know¬ 
ledge  of  black  and  white  darkroom.  Eureka 
Springs  Times-Echo,  The  Star  Progress  and 
Monday  Shopper.  Contact  Carrori  County 
Newspapers,  PO  Box  232,  Berryville  AR 


HELP  WANTED 


SPORTS  DESKMAN 

The  Honolulu  Advertiser  has  an  opening  in 
sports  for  a  deskman  who  combines  copy  edit¬ 
ing  talents  with  a  flair  for  makeup  and  the  abil¬ 
ity  to  turn  out  bright  headlines.  The  5-year 
minimum  is  $505,  and  goes  to  $540  in  March. 
If  you  think  you  are  right  for  the  job,  send  within 
3  weeks  a  resume,  referencesand  anything  else 
you  think  might  help  to  Rick  Woodson,  Sports 
Editor,  Honolulu  Advertiser,  PO  Box  3110, 
Honolulu  HI  %802. 


POLICE  REPORTER 

Medium-sized  west  coast  Florida  daily  seeks 
police  reporter.  Some  professional  experience 
required.  Send  resume  and  clips  to  Box  3551, 
Editor  &  Publisher, 

QUALITY  5-day  daily  in  Zone  6  will  soon  have 
opening  for  managing  editor.  Prefer  family- 
oriented  person  with  solid  reporting,  editing, 
makeup  background.  University  city.  Box 
3567,  Editor  &  Publisher. 


3567,  Editor  &  Publisher. 

REPORTER,  minimum  1  Vi  years  daily  experi¬ 
ence  (or  equivalent)  wanted  by  Florida  metro. 
Send  resume,  letter,  clips  and  references  to 
Box  3509,  Editor  &  Publisher. 

REPORTER-WIRE  EDITOR  wanted  for  a 
35,000  PM  daily.  Some  experience  necessary. 
Send  resume  and  clips  to  Editor,  Gazette,  PO 
Box  1538,  Gastonia  NC  28052. 

REPORTER 

Aggressive,  responsible  reporter  who  can  poke, 
probe,  ask  tough  questions  and  write  like  a 
champ.  If  you've  got  ideas,  talent  and  versatil¬ 
ity  you'll  flourish  in  southeastern  Mas¬ 
sachusetts.  Excellent  pay  and  benefits.  Send 
resume,  clips  and  the  reason  why  you  ought  to 
be  hired  to;  Gerald  FitzGerald,  Managing  Edi¬ 
tor,  The  Standard-Times,  PO  Box  D-912,  New 
Bedford  MA  02742.  Equal  Opportunity/ 
Affirmative  Action  Employer. 

REPORTER/PHOTOGRAPHER  needed  im- 
mediately  by  prize-winning  southeast  Arkansas 
weekly.  Must  be  good  writer,  self-starter  and 
have  enough  experience  to  cover  city  and  coun¬ 
ty  government,  general  assignments,  features. 
If  qualified  send  resume  and  5  samples  of  work 
at  once  to  Managing  Editor,  Ashley  News 
Observer,  PO  Box  79f  'rossett  AR  71635. 

SHARP  COPY  EDITOR  with  some  layout  experi¬ 
ence  wanted  by  small-medium  coastal  metro 
daily  that's  graphically  impressive  and  local 
news  aggressive  in  Zone  4.  Please  send  cover 
letter,  resume,  tearsheets,  references  to  Box 
3458,  Editor  &  Publisher. 

SPORTS-NEWS  combo  writer  position  open  on 
Idaho’s  #1  weekly.  Send  resumes,  clips  to 
Star-News,  Box  985,  McCall  ID  83638. 

COPY  EDITOR 

The  audience  of  our  national  magazine  is  spe¬ 
cialized,  but  it  demands  clear,  crisp  articles  on 
a  wide  range  of  professional,  financial,  and 
social  topics.  To  help  meet  that  demand,  we 
need  a  -highly  talented  copy  editor— one  who 
can  tighten,  sharpen,  and  clarify  prose  without 
stifling  the  originality  of  good  writers.  Don't 
apply  unless  you  can  demonstrate  first-class 
editing  skills  and  have  solid  magazine  experi¬ 
ence.  If  you  qualiN,  we  offer  excellent  salary 
and  benefits.  Send  a  resume,  but  you'll  make 
the  strongest  case  with  a  letter  that  describes 
your  bac%ound,  skills  and  ambitions. 

Box  3553,  Editor  &  Publisher 


THE  SACRAMENTO  UNION-one  of  the  award- 
winningest  newspapers  in  one  of  the  most  liv¬ 
able  and  issues-exciting  locations  in  the 
West — needs  and  editorial  writer.  All  we  ask,  in 
return  for  our  cornucopia  of  delights  is  that  i^u 
write  with  grace,  elegance,  power  and  scho¬ 
larship — and  that  you  be  unabashedly  con¬ 
servative.  Write  Peter  J  Hayes,  Associate  Edi¬ 
tor,  Sacramento  Union,  301  Capitol  Mall,  Sac¬ 
ramento  CA  95812. 

ZONE  1  resort  area  weekly  needs  editor.  Old 
established  quality  county  weekly  wants  crea¬ 
tive  editor  to  guide  reporters,  layout.  Send  clips 
and  resume  to  Box  3486,  Editor  &  Publisher. 

ZONE  4 

Established  weekly  is  seeking  an  editor  who  can 
take  charge  of  the  operation.  Managerial  and 
business  strengths  critical  but  must  be  effec¬ 
tive  editorially  as  well.  This  isa  rare  opportunity 
to  show  what  you  can  do  and  have  a  profound 
effect  on  your  career.  Send  resume  and  copies 
of  the  last  3  issues  you  were  directly  involved  in 
along  with  past  salary  history,  current  salary 
requirements,  and  your  attitudes  toward  com¬ 
munity  journalism  to  Box  3543,  Editor  &  Pub¬ 
lisher. 

_ FREELANCE _ 

GRIT,  the  national  weekly  tor  small  towns  in 
rural  areas,  is  expanding  its  stringer  and  free¬ 
lance  system.  We  are  looking  for  quali^  writers 
and  photographers  who  understand  Grit’s  audi¬ 
ence  and  can  produce.  Send  work  samples, 
background  on  yourself  to  Naomi  Woolever, 
Grit  Publishing  Co,  208  W  Third  St,  Williams¬ 
port  PA  17701.  No  telephone  calls. 

NEW  NATIONAL  bi-monthly  gardening  pub¬ 
lication  needs  stories  and  black  and  white 
photos  on  all  asi^ts  of  gardening,  horticulture 
and  related  subjects.  Stories  should  be  objec¬ 
tive,  honest,  entertaining  and  informative. 
Black  and  white  photos  must  accompany  stor¬ 
ies.  Specifically  we  need  stories  on  vegetables, 
fruits,  nursery,  home  grounds,  gardening  tech¬ 
niques,  family  and  country  living,  health,  nutri¬ 
tion,  food  preparation,  recipes,  crafts,  hobbies, 
weather,  natural  science,  flowers  and  nostal¬ 
gia.  We  don't  want  articles  that  sound  like  a 
rehash  of  material  of  a  horticulture  encyc¬ 
lopedia.  We  accept  gardener  profiles.  Photos; 
We  run  about  three  photo  essays  per  issue. 
Black  and  white,  5x7  or  8x10  photos  only.  First 
North  American  serial  rights  purchased.  Pay 
competitive  with  similar  publicatons.  Send  for 
free  sample  copy  and  writers  and  photo¬ 
graphers  guidelines  to:  Gurney's  Gardening 
News,  2nd  and  Capitol,  Yankton  SD  57079. 

OPPORTUNITY  KNOCKS  TWICE  A  MONTH  for 
professional  writers,  photographers  -  also  edi¬ 
tor/publishers.  Since  1969  Freelancer’s  News¬ 
letter  has  provided  profitable  information  to 
freelancers  accross  the  country.  Bonus:  Com¬ 
puterized  resume  and  referral  service.  For  sam¬ 
ple  copy,  send  self-addressed,  stamped  No.  10 
envelOM  to;  Freelancer’s  Newsletter,  Dept  N, 
307  Westlake  Dr,  Austin  TX  78746. 

_ JOB  LEADS _ 

PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


HELP  WANTED 


NEEDED  IMMEDIATELY— Mailroom  manager 
for  25,000  afternoon  and  daily  newspaper  in 
Port  Arthur  Texas.  We  also  publish  and  mail  2 
weekly  shoppers.  Candidate  should  have 
Cheshire  or  Kirk  Rudy  mailing  equipment  ex¬ 
perience.  Contact  Ken  Nichols  or  John  Dubose 
at  (713)  985-5541,  or,  send  your  resume  to 
Port  Arthur  News,  PO  Box  789,  Port  Arthur  TX 
77640. 

A  COX  NEWSPAPER 

MAILROOM  FOREMAN 
Opportunity  to  join  a  progressive  newspaper. 
Excellent  salary  and  benefits.  Share  in  efficien¬ 
cy  rewards.  Send  resume  and  salary  history  to: 
Rodd  Winscott,  Vice  President  of  Operations, 
Daily  Record,  800  Jefferson  Rd,  Parsippany  Nj 
07054. 


ASSISTANT  LIBRARIAN 

Wanted  by  the  Wichita  Eagle-Beacon  to  assist 
in  developing  a  contemporary  newspaper  iib- 
rary.  Library  science  degree  required.  Experi¬ 
ence  with  electronic  libraries  and  retrieval  sys¬ 
tems  preferred.  Pleasant  work  environment. 
Permanent  position.  Excellent  career  oppor¬ 
tunity. 

Call  today  to  arrange  an  interview,  or  forward 
your  name,  including  salary  history  to: 

Jim  Spangler 
Personnel  Director 
Wichita  Eagle-Beacon 
PO  Box  820 
Wichita  KS  67201 
Equal  Opportunity  Employer  M/F 


PHOTOJOURNAUSU 

THE  MUSKEGON  CHRONICLE,  winner  of  best 
use  of  pictures  in  Michigan  is  looking  for  a 
unique  shooting  photo  editor.  Person  will  su¬ 
pervise  photo  staff,  shoot  daily  and  work  with 
editors  on  photo  ideas  and  usage.  Send  only 
slide  portfolio  and  resume  to  Susie  Eaton  Har¬ 
per,  The  MuskMon  Chronicle,  981  Third  St, 
Muskegon  Ml  49443. 


_ PRESSROOM _ 

FOREMAN 

Are  you  ready  to  assume  pressroom  leadership? 
Have  you  had  Goss  metro  experience?  Do  your 
skills  match  our  commitment  to  high  quality 
and  heavy  color  use?  If  so,  we’re  interested  in 
Our  4  metro  units  are  in  the  mountains  of 
Tennessee  and  print  one  of  the  best  medium¬ 
sized  dailies  in  the  nation.  Send  resume,  sal¬ 
ary,  to  Box  3560,  Editor  &  Publisher. 

GOSS  COMMUNITY  PRESS  operator  needed 
for  6  day  daily  newspaper.  Experience  re¬ 
quired,  competitive  wages,  excellent  benefits, 
opportunity  for  advancement.  Contact  Daily 
News  of  The  Virgin  Islands,  PO  Box  1510,  St 
Thomas  US  VI  00801.  A  Gannett  Newspaper. 
Equal  Opportunity  Employer  M/F. 

JOURNEYMAN  OFFSET  PREEMAN— Needed 
for  25,000  circulation  afternoon  newspaper  in 
Port  Arthur  Texas.  Good  pay,  good  benefits. 
Contact  Ken  Nichols  or  John  Dubose  at  (713) 
985-5541  or  send  your  resume  to  Port  Arthur 
News,  PO  Box  789,  Port  Arthur  TX  77640. 

A  COX  NEWSPAPER 

MACHINIST 

We  are  searcing  for  a  pressperson/machinist 
who  would  be  responsible  for  repairing  all 
pressroom  related  equipment  and  would  func¬ 
tion  as  a  pressperson  during  a  non-breakdown 
period.  Th”  pressperson/machinist  would  be 
expected  to  have  the  knowledge  and  ability  to 
repair  a  Harris  1600  double-width  newsprint 
press.  Machinists  with  prior  experience  on 
other  style  presses  will  be  considered.  Salary 
negotiable.  If  you  feel  you  are  a  genuine  candi¬ 
date,  send  your  resume  to  the  Daily  Dispatch, 
1720  5th  Av,  Moline  IL  61265;  Attn:  Dan 
Wahiheim. 

PRESSROOM  MANAGER 
We  have  an  excellent  ca:  eer  opportunity  avail¬ 
able  in  our  Suncoast  Publications  division  for  a 
highly  motivated  and  result-oriented  person. 
This  position  supervises  23  employees  through 
3  line  supenrisors.  We  require  several  years 
management  experience  in  a  high  volume,  mul¬ 
ti-press  operation.  Must  have  thorough  tech¬ 
nical  knowledge  of  web  offset  presses.  Experi¬ 
ence  with  Goss  Community  presses  is  a  plus. 

We  offer  excellent  starting  salary,  comprehen¬ 
sive  company  benefits  and  relocation  ex¬ 
penses.  Please  phone  or  send  resume  in  com¬ 
plete  confidence  to: 

SENTINEL  STAR  COMPANY 
633  N  Orange  Av 
Orlando  FL  82801 
(305)  420-5569 

Equal  Opportunity  Employer 


PRODUCTION 


view,  w  forward  PRODUCTION  MANAGER 

iistory  to:  Weekly  central  New  Jersey  newspaper  group 

needs  experienced  individual  to  supenise  budy 
fot  composing  room  and  camera  department. 

Knowledge  of  (tompugraphic  equipment  essen- 
tial.  Company  benefits.  Send  resume  and  sal- 
ary  requirements  to  Sox  3359,  Editor  &  Pub- 

jloyer  M/F 
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HELP  WANTED 


PRODUCTION 


ASSISTANT  FOREMAN  with  color  separation 
operience  for  process  camera  department  in 
new,  modem  plant.  Earn  over$19, 000  and  full 
fringes  and  live  on  Gulf-of-Mexico.  Write  Per¬ 
sonnel,  Naples  Daily  News,  PO  Box  7009,  Na¬ 
ples  FL  33940. 

ASSISTANT  PRODUCTION  MANAGER 
Excellent  opportunity  at  West  Coast  medium¬ 
sized  daily.  Candidate  must  have  practical  web 
offset  press  experience  and  good  supervisory 
skills.  Working  knowledge  of  composing  and 
mail  room  operations  also  a  must.  Excellent 
salary,  fring^  and  incentive  programs  for  the 
right  individual.  Send  resume,  salary  require¬ 
ments  to  Box  3561,  Editor  &  Publisher. 

PRESSROOM  ELECTRICIAN/TECHNICIAN 
Permanent.  Need  immediately.  Now  installing 
18  Goss  Metroliner  Units  in  new  plant.  Contact 
Tillman  Roberts,  Albuquerque  Publishing  Co, 
PO  Drawer  J-T,  or  phone  (505)  842-2416. 

WORKING  COMPOSING  room  supervisor. 
Smallcentral  Florida  daily.  Excellent  opportun¬ 
ity  for  experienced  "in-charge"  person  to  adv¬ 
ance.  Compugraphic  equipment.  Call  H  Phil¬ 
lips,  (904)  796-4925. 


PRODUCTION  MANAGER  for  Zone  6  daily. 
Quality  town  in  warm  climate.  Need  person 
skilled  in  press  and  composition.  Start  in  Janu¬ 
ary.  State  salary  needs.  Box  35^,  Editor  & 
Publisher. 


HELP  WANTED 


PROMOTION 


ONE  of  California's  best  daijy  papers,  the  Con- 1 
tra  Costa  Times(120,(XX)  circulation),  is  look¬ 
ing  for  a  br^it,  creative  individual  to  join  our 
award-winning  promotion  staff.  We're  looking 
for  an  idea  person  who  enjoys  a  challenge  and 
the  hard  work  that  goes  with  it.  Must  be  a 
creative  and  versatile  writer.  Send  complete 
resume,  salary  history  and  creative  sample  to 
Jacquie  Lucido,  Contra  Costa  Times,  2640 
Sha^land  Dr,  Walnut  Oeek  CA  94598. 


PUBUC  INFORMATION 

DIRECTOR 

INFORMATION  AND  PUBLIC  SERVICES 
Murray  State  University  (enrollment  8000) 
seeks  a  self-motivated  individual  to  man^  it 
Office  of  Information  and  Public  Services. 
Must  be  able  to  write  well,  effectively  market 
MSU  news  to  print,  radio,  and  television;  p^ 
vide  interesting  public  services;  and  establish 
good  relations  with  faculty  and  staff. 

Minimum  requirements  include  a  8achelor's 
degree  and  five  years  experience  in  public  rela¬ 
tions.  Emphasis  will  be  placed  on  the  appli¬ 
cant's  record  of  successes.  Salary  commensu¬ 
rate  with  qualifications. 

Submit  resume  and  three  writing  samples  by 
January  15  to:  Dr  Marshall  Gordon,  Vice  Presi¬ 
dent  for  University  Services,  Murray  State  Uni¬ 
versity,  Murray  KY  42071.  Equal  Opportunity 
Employer. 


POSITIONS  WANTED.  .  . 


ADMINISTRATIVE 


CARTOONIST 


POSITIONS  WANTED 


EDITORIAL 


JOURNALIST/PHOTOJOURNALIST— BS,  BA, 
recent  MSJ,  near  MBA.  Five  years  freelance 
experieiKe:  media,  advertising,  public  rela¬ 
tions.  Ex-senior  executive,  16  years  varied  ex¬ 
perience  in  business,  financial  and  marketing 
management.  Disabled  vet  (recovered  from 
mid-career  medical  set  back)  seeking  media, 
corporate,  or  academic  position.  Box  3565, 
Editor  &  Publisher. 

MANAGING  EDITOR,  or  editorial  page  spot  or 
equivalent  sou^t  by  veteran  writer-^itor. 
Have  done  it  all  over  15  years.  Medium  size, 
any  Zone,  available  now.  Box  3524,  Editor  & 
Publisher. 

MANAGEMENT  level  newsman,  35,  seeks  new 
turf  after  11  years  on  same  metro  daily.  Will 
consider  airy  type  publication,  position.  Strong 
in  electronic  editiiw,  newsroom  management 
and  writing.  Box  3548,  Editor  &  Publisher. 

PROVEN  CHIEF  NEWS  EXECUTIVE,  early 
40's,  seeks  relocation  on  quality-oriented  dai¬ 
ly.  Outstanding  20-year  career,  top  references. 
3538,  Editor  &  Publisher. 

QUALITY  EDITOR,  award-winning  reporter, 
five  years  experience  on  both  sides  of  city  desk. 
Phi  Beta  Kappa  in  college.  Ideal  job  would 
combine  writing,  editing  and  management 
skills.  Magazine  or  newspaper,  50,000  circula¬ 
tion  and  up.  Box  3493,  Editor  &  Publisher. 

SPORTS  SLOTMAN  extrodinaire  with  an  im¬ 
agination  that  knows  no  bounds,  needs  to  make 
a  move.  If  innovative  sports  pwes  are  what  you 
seek,  I'm  your  man.  Eiox  3491,  Editor  &  Pub¬ 
lisher. 


SPORTSWRITER-editor-photographer  with 
five  years  experience  on  two  weeklies  (circula¬ 
tion  70,000)  seeks  move,  preferably  to  small 
daily.  Hard-working  and  talented.  Will  go  any¬ 
where  if  job  is  right.  Box  3495,  Editor  &  Pub¬ 
lisher. 

SPORTSWRITER-copy  editor,  4  years  on 
90,(X)0  daily,  seeks  copy  desk  job  for  metro 
sports  pages.  Zones  2,  3,  4,  6,  8.  Box  3503, 
Editor  &  Publisher. 


SPORTS  EDITOR  job  on  50,000  -I-  daily  sought 
by  innovative,  versatile  pro,  34.  Nowon  desk  of 
major  metro.  Idea  man  who  can  build  imagina¬ 
tive,  readable  section.  Good  organizer;  heavy 
layout,  editing,  writing  experience.  Enjoys 
working  closely  with  writers.  Box  3523,  Editor 
&  Publisher. 


MANAGER-EDITOR  seeks  comparable  position 
in  rural  Zones  1 , 3  or  5.  Advertising  degree  plus 
five  years  sales  experience.  Strong  in  news, 
sales,  and  management.  Production  experi¬ 
ence.  Box  3556,  Editor  &  Publisher. 


MANY  YEARS  of  management  in  both  weeklies 
and  dailies  is  available  to  firm  needing  aggres¬ 
sive  and  proven  leadership  during  hard  times 
ahead.  Proven  record  in  profit  know  how.  Prefer 
Sunbelt.  Box  3569,  Editor  &  Publisher. 

SOLD  MY  weekly  paper — available  immediate¬ 
ly,  25  years  experience  in  all  phases  of  daily/ 
weekly  news  business.  Heavy  production  and 
administrative  experience.  Zone  8  or  9  prefer¬ 
red.  Box  3536,  Editor  &  Publisher. 


YOU'LL  BE  PROUD  of  your  product  and  able  to 
sleep  nights  with  this  general  manager  on  your 
team.  16  years  with  present  daily.  Experienced 
professional.  Write  me.  Box  3441,  Editor  & 
Publisher. 

_ ADVERTISING _ 

ADVERTISING  MANAGER  of  small  daily  seeks 
move  to  better  climate/economy  in  Sunbelt 
location.  Former  classified  manager  with  col¬ 
lege  degree,  would  consider  sales  position  at 
larger  daily  with  right  advancement  opportuni¬ 
ties.  (kxxl  organization,  solid  sales  abilities.  I 
like  a  challenge.  Box3550,  EditorA  Publisher. 

Place  your  bet  on 
EiP  Classifieds 
We  bet  you'll  be  satisfied. 

Call  for  rates  and  Info: 

(212)  752-7050. 


CREATIVE  AND  ENTHUSIASTIC  frelancer 
seeks  career  chance  from  market  research  to 
journalism.  Articles  published  in  Sunday 
Newspaper,  Business  and  In-Flight  magazines. 
Master's  in  Telecommunication.  Single,  32, 
will  relocate.  Let's  talk.  Box  3566,  Editor  & 
Publisher. 


ENERGETIC,  versatile  reporter,  5  years  experi¬ 
ence  seeksjob  on  a  good,  medium-sized  daily 
in  Zone  1,  2,  7,  8  or  9.  Have  si  lid  background 
covering  ci^  hall,  courts,  features,  entertain¬ 
ment  and  investigative  beats.  I'm  thorough, 
fast  and  accurate  and  can  work  a  camera  and 
VDT equipment.  Box 3437,  Editors  Publisher. 

HARDWORKING  sportswriter,  25,  interested 
in  job  orrmid-sized  daily  in  Zones2, 3, 5.  Three 
years  experience.  Box  3496,  Editor  &  Pub¬ 
lisher. 

HARD-WORKING  couple  with  reporting,  edit- 


POSmONS  WANTED 


EDITORIAL 


ISRAEL  STRINGER  with  contacts  offers  "how" 
and  “why"  stories  to  supplement  "what"  of 
wire  services.  Details:  PO  Box  1132,  Jerusalem 
Israel. 


WOULD  YOU  HIRE  a  bright  reporter  to  edit 
copy  for  your  daily?  Do  you  need  someone  with 
VDT  and  English  ^lls?  If  so,  let  me  know.  Zone 
2  preferred.  Write  to  Box  3497,  Editor  &  Pub¬ 
lisher. 


YOUNG  EDITOR  of  quality  weekly  is  ready  tar  a 
new  challenge.  Write  Tim  Hayes,  S07  2iid  Av, 
Mendota  IL  61342;  (815)  539-9397  or  (815) 
539-5703. 


COPY  EDITOR  for  part-time  evenings.  Top  New 
York  City  daily  experience.  BA.  Ray  Bourdius, 
(212)  499-6600  ext  239. 


YOUNG  COUPLE  seeks  home.  He  is  a  sports 
writer  with  2  Vt!  years  experience.  She  has  wrvk- 
ed  in  news,  litetyle  3n  years.  Now  at  35,000 
daily.  Box  3557,  Editor  &  Publisher. 


FREELANCE 


KNOWLEDGEABLE  TENNIS  WRITER  lookir« 
for  work  at  any  upcoming  major  pro  event.  Daily 
and  weekly  newspaper  experierKe.  Know  the 
players  the  best  since  I've  been  traveling  with 
them  for  the  last  year.  Rate  is  good,  writing 
even  better.  No  problems  with  deadlines.  Clips 
and  resume  on  request.  Box  3444,  Editor  & 
Publisher. 


MAILROOM  FOREMAN— Working  or  non¬ 
working.  People  skills  my  specialty.  Experi- 
enced-Sheridan  48P,  Harris  72P-Cheshire- 
Kirk  Rudy  mailing  equipment.  Box  3528,  Edi¬ 
tor  &  Publisher. 

PHOTOGRAPHER 

PHOTOJOURNALIST,  more  than  5  years  ex¬ 
perience  seeks  position  with  daily  in  a  com¬ 
munity  with  a  good  four  year  college.  (501) 
862-^11  office  or  (501)  863-()0%  home. 


PHOTOJOURNALISM 


AWARD-WINNING  photojoumalist,  creative 
writer,  with  8  years  experience  looking  for 
permanent  position  on  photo-word-oriented 
newspaper.  Will  relocate  to  any  location.  Call 
BJ  (402)  572-7643. 


SOUTHEAST :  Former  reporter  seeks  freelarx^e 
and  stringer  assignments;  35mm  available.  Ex¬ 
penses  a  must.  Clips  on  request.  Marylin  K 
Sheddan,  Box  6021-B,  Orlando  FL.3^53; 
(305)  422-2843,  after  6pm. 


PRODUCTION 


PRODUCTION  MANAGER-Knowledgeable 
front  to  back.  Proven  record  and  highest  refer¬ 
ences.  Box  3506,  Editor  &  Publisher. 


SUCCESSFUL  weekly  production  manager, 
23,  looking  tar  mote  challenges.  8  years  of 
commercial  printing  and  newspapering.  Ex¬ 
perienced  in  Goss  Community  press  and  all 
phases  of  production.  Good  Compugraphic  VDT 
background  in  operation  and  maintenance. 
Love  photopaphy.  Prefer  Zones  7  or  8.  Jeff 
Kienitz,  PO  to  972,  Wheatland  WY  82201  or 
(307)  322-2627. 


TALENTED,  AMBITIOUS,  EAGER  photo¬ 
grapher  with  3  years  experience  at  lar«  New 
York  City  daily  seeks  new  challenge.  Will  con¬ 
sider  all  Zones,  to  3348,  Editor  &  Publisher. 

VERSATILE  PRO  seeks  position  in  manage¬ 
ment  or  sports.  Strong  on  layouts,  editing,  fea¬ 
tures,  column,  photography,  etc.  Can  handle 
any  assignment.  Call  (504)  641-1982  or  write 
KenyYencer,  li4DavidC>r,  Slidell  LA 70458. 


'*AW*||  / 

/ 
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Shop  Talk  at  Thirty  By  Frank  Tremaine 
Reporting  the  good  and  the  bad 

Twice  recently.  President  Reagan  has  such  things.  It  would  be  surprising  if  their 
suggested  that  reporters  should  consider  intelligence  isn’t  good  enough  to  provide 
whether  their  stories  will  help  or  hinder  such  information  even  if  it  never 
U.S.  foreign  policy.  He  appealed  to  their  appeared  in  print  or  was  broadcast, 
“patriotism”  in  handling  reports  of  con-  The  fact  is,  however,  that  it  is  not  the 
flict  among  his  foreign  policy  advisers  be-  reports  themselves  that  may  hamper  the 
cause  such  reports  are  “destructive  to  President’s  efforts.  It  is  the  fact  that  a 
our  dealings  worldwide.”  problem  exists.  The  remedy  is  to  elimin- 

If  he  means  that  reporters  should  ate  the  problem,  not  the  reports, 
check,  double-check  and  triple-check  the  Because  the  American  news  media 
accuracy  of  their  reports  before  writing  does  report  on  both  the  beauty  spots  and 
them,  he  is  on  solid  ground.  If,  however,  the  warts  of  its  government,  governments 
he  means  that  reporters  (and  editors)  abroad  don’t  have  to  await  the  arrival  of 
should  withhold  accurate  information  on  diplomatic  pouches  to  know  what’s  going 
shortcomings  within  our  government  be-  on  in  Washington.  United  Press  Intema- 
cause  it  shows  the  administration  in  a  bad  tional  and  the  Associated  Press  each 
light,  then  he  misunderstands  the  role  of  serve  several  thousand  newspapers, 
the  news  media  in  a  free  society  and  the  broadcasters  and  national  news  agencies 
role  of  American  news  organizations  in  overseas.  In  addition,  the  New  York 
this  world.  Times  and  Washington  Post-Los  Angeles 

One  of  America’s  great  strengths  is  the  Times  news  services  go  to  several  hun- 
freedom  of  its  news  media  to  report  the  dred  clients  in  Europe,  Latin  America 
good  and  the  bad  about  its  government  and  Asia. 

from  the  village  to  the  national  level.  If  Third  World  countries  complain  that 
the  reporting  is  accurate  and  causes  a  city  U.S.  news  organizations  dominate  the 
councilman  or  a  president  to  squirm,  so  world’s  news  flow.  One  reason  they  do  is 
be  it.  Let  him  correct  the  problem,  not  that,  despite  Third  World  complaints  and 
appeal  to  the  press  to  hide  it.  charges  of  bias,  knowledgeable  and  soph- 

At  his  press  conference  on  November  isticated  editors  and  governments  know 
10,  after  denying  that  there  is  bickering  or  that  our  news  media  is  free  of  government 
backstabbing  within  his  administration,  control.  They  know  it  is  free  to  report  the 
the  President  cited  a  series  of  accomplish-  problems  of  the  U.S.  government  as  well 
ments  in  the  foreign  policy  area  and  the  as  its  successes  and  that  it  tries  to  provide 
great  progress  he  believes  the  country  has  the  same  sort  of  coverage  from  other 
made  in  that  field.  While  some  critics  capitals,  although  Soviet  bloc  and  Third 
might  disagree  with  some  of  the  Presi-  World  countries  are  seeking  through  UN- 
dent’s  claims,  that  is  not  the  point.  The  ESCO  to  limit  that  ability, 
point  is  that  ifthere  are  problems  between  President  Reagan  himself  recognizes 
the  Secretary  of  State  and  the  White  that  threat.  Last  month,  he  urged  the 
House  staff,  as  developments  continue  to  House  to  adopt  legislation  to  cut  off  funds 
indicate  there  are,  then  it  is  not  unpatrio-  to  UNESCO  if  it  “implements  any  policy 
tic  to  report  them.  On  the  contrary,  it  or  procedure  .  .  .  to  censor  or  otherwise 
would  be  a  disservice  to  this  country  and  restrict  the  free  flow  of  information  with- 
its  allies  to  hide  such  information  because  in  or  among  countries  or  to  impose  man- 
such  conflict  can  only  impair  the  smooth  datory  codes  of  journalistic  practice  or 
development  and  operation  of  the  admi-  ethics.” 

nistration’s  foreign  policy.  The  President  has  not  suggested  any 

The  President  suggested  that  the  press  such  government  policy  or  procedure 
should  “recognize  that  every  word  that  is  here,  of  course.  But  a  presidential  appeal 
uttered  here  in  Washington  winds  up,  by  to  the  “patriotism”  of  the  media  not  to 
way  of  ambassadors  and  embassies,  in  all  report  on  a  problem  in  the  administration 
the  other  countries  of  the  world  ...”  is  pretty  strong  medicine.  In  many  coun- 
He  suggested  that  reports  of  conflict  in  tries,  such  an  appeal  would  be  tanta- 
high  places  would  hamper  his  efforts  to  mount  to  an  enforceable  order.  For- 
bring  peace  to  world  trouble  spots  like  the  tunately ,  that  is  not  the  case  in  the  U.S. . 
Middle  East.  but  perhaps  the  cause  of  patriotism  would 

Mr.  Reagan  may  be  correct  about  the  be  better  served  if  the  problem  were  eli- 
effect  of  such  reports,  but  it’s  doubtful  minated  rather  than  unreported, 
that  most  embassies— certainly  not  those 
of  the  USSR,  Israel,  Saudi  Arabia,  Bri¬ 
tain,  France,  etc. — have  to  wait  for  the 
morning  paper  or  evening  news  to  learn 

(Frank  Tremaine,  contributor  of  this 
week’s  Shop  Talk  column,  is  the  retired 
senior  vicepresident  of  United  Press  Inter¬ 
national.) 
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Tv  station  sale 

Media  General  announced  its  intention 
to  purchase  for  cash  the  assets  of  WJKS- 
tv,  the  NBC  television  affiliate  located  in 
Jacksonville,  Florida  from  Ziff  Corpora¬ 
tion  of  New  York  City. 


Julius  B.  Humi  was  appointed  Euro¬ 
pean  Representative  of  the  Los  Angeles 
Times-Washington  Post  News  Service  by 
Col  Thornton,  president  of  the  service. 
Humi,  who  is  based  in  London  and  Flor¬ 
ence,  ended  o  long  career  lost  summer 
with  United  Press  International  os  senior 
vicepresident.  He  will  focus  on  special 
projects  in  various  European  countries  for 
the  Times-Post  Service,  Thornton  said. 
Humi's  journalism  career  began  in  1 946  in 
postwar  Europe  with  Acme  Newspictures, 
combining  writing  with  news  photogra¬ 
phy.  When  UPl  bought  Acme,  he  served 
first  as  Rome  newspicture  manager  and 
then  as  manager  of  UPl's  Rome  news 
bureau.  After  Rome,  his  UPl  assignments 
included  chief  photographer  for  Europe, 
business  manager,  vicepresident  and 
pean  newspictures  manager,  European 
business  manager,  vicepresient  and 
general  manager  for  Europe  in  1 969,  and 
senior  vicepresident  in  1981 .  A  native  of 
Vienna,  he  spent  seven  years  in  the  British 
Army  during  World  War  II,  becoming  a 
British  citizen  after  military  service.  He 
writes  a  regular  column  from  Italy  for 
newspapers  throughout  Europe. 

AM  International 
sells  division 

AM  International  completed  recently 
the  sale  of  its  Micrographics  Division  to 
Consolidated  Micrographics  Inc.,  a  pri¬ 
vately  held  company  that  supplies  the 
micrographics  market. 


expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

26  Years  o<  Nationwide  Personal  Serelce 
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The  bn^  you  own  it, 


the  newer  it  will  get. 


A  few  years  from  now,  your  Mycro- 
comp  Front-end  System  will 
probably  be  more  sophisticated  than 
the  day  you  bought  it.  Because  every 
piece  of  technoiogy  we  develop  can 
fit  right  into  existing  systems. 

So  with  a  simple  enhancement  or 
component  upgrade,  your  system  is 
always  state-of-the-art.  And  the 
first  Mycro-Comp  System  ever  built 
can  be  literally  as  up-to-date  as  the 
one  we  just  produced.  It’s  the  direct 
opposite  of  pianned  obsoiescence. 
And  it’s  Just  one  example  of  Mycro- 
Tek’s  commitment  to  serve  as  your 
long-term  business  partner. 

The  moduiar  Mycro-Comp  System 
ailows  for  easy  expansion,  too.  Just 
by  adding  more  components,  the 
system  can  grow  as  your  company 
does  —  up  to  as  many  as  60 
terminals  online.  i 

When  you  invest  in  a  Mycro-  i 

comp  Front-end  System,  it’s  an  i 

investment  that  will  last  for  years. 
Because  we  re  using  technology  to 
make  a  great  system  even  better  — 
not  to  make  it  obsolete. 


M  YCRO-TEK,  INC. 

An  Company 


Make  U5  your  new  business  partner 


820  West  Second  Wichita,  Kansas  67203 

TOLL-FREE:  800-835-2055 
IN  KANSAS:  316-265-5277 


Judges  for  the  Meeman 
Conservation  Awards 


The  Scripps-Howard  Foundation  takes  pride  in  announcing  that  three  distinguished 
American  editors  have  agreed  to  serve  as  judges  of  The  Foundation's  1981  conservation 
awards  contest,  named  for  the  late  editor  of  the  Memphis  Press-Scimitar  and 
conservation  editor  ot  the  Scripps-Howard  Newspapers.  They  are: 


Richard  D.  Smyser 

Editor 
The  Oak  Ridger 
Oak  Ridge,  Tenn. 
Chairman  of  the  judging  Panel 


James  B.  King 

Editor 

The  Seattle  Times. 


James  D.  Squires 

Editor 
Chicago  Tribune 


These  judges  will  select  the  1981  winners  of  the  sought-after  Edward  ).  Meeman 
Awards,  meant  to  encourage  newspapermen  and  women  to  help  educate  the  public 
and  public  officials  to  a  better  understanding  and  support  of  conservation.  There  will 
be  four  winners  in  all,  representing  newspapers  above  and  below  100,000  circulation. 
They  will  share  $6,000  in  cash  prizes,  plaques  and  citations.  Entries  must  be 
postmarked  no  later  than  February  8,  and  received  no  later  than  February  15, 1982. 


Scripps-Howard  Foundation 

1100  Central  Trust  Tower 
Cincinnati,  Ohio  45202 

Give  Light  and  the  People  Will  Find  Their  Own  Way 


Edward  |.  Meeman 
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